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Abstract: 5
The retail sector is one of the fastest-growing industries and among the most affected by :
: technological developments. Retail-related industries have witnessed transformations at multiple
levels, encompassing various applications, software, and technological solutions that have
enhanced sales performance - from the supply process and display technologies to the final sales :
! transaction - thus better meeting customer needs and preferences.
: This paper aims to shed light on the major technological advancements in the field of
promotion within the retail sector, by exploring the different technologies that have contributed to :
: supporting promotional activities, whether at the point of sale or within the digital environment.
The study reveals that the field of promotion has undergone fundamental changes due to the
emergence of new and innovative technological solutions, driven by advancements in artificial :
intelligence and big data technologies at an accelerating pace. It also highlights a growing trend
i among retail institutions toward adopting modern technologies, particularly following the COVID-
19 pandemic, which significantly accelerated the pace of this adoption. :
Keywords: Retailing; Promotional Technology; Digital Promotion; Geomarketing.
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