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i Abstract: i
: This study aims to examine the role of emotional responses elicited by advertisement type, product
category, and brand familiarity in explaining advertising effectiveness. To achieve this objective and test the
proposed hypotheses, a quantitative research design based on an experimental approach was employed. The
study focused on a set of advertisements. Data were collected through a structured questionnaire

: administered to a sample of 360 respondents from the Wilaya of Constantine. The collected data were
analyzed using a range of statistical techniques. :
4 The findings indicate that full advertisements exert the greatest influence on advertising !
i effectiveness, particularly in the context of car advertisements for both well-known and lesser-known
brands. Emotional advertisements were found to have a moderate impact, while argument-based :
advertisements were the least effective across the same product and brand categories. Despite these
i findings, the study acknowledges certain limitations, which provide avenues for future research. :
Keywords: Beliefs towards brand; Attitude towards advertising; Country of origin; Emotional response; :
Constantine Province.
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