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Abstract: This study aims to highlight the strategies of international marketing to enter foreign
and international markets. Internationalizing enterprises for their products is an important tool for
achieving profits and expanding their market share in addition to increasing their marketing
performance through their adoption of strategic options that have become an imperative necessity
for their presence in all enterprises aiming to enter foreign markets.

This study relied on reading data of the experience of the cevital complex in internationalizing its
products. During this study, we reached a series of results, notably that the acquisition of the cevital
group for many European institutions in addition to its huge investment in the Brazilian and Ivorian
market, served as a real opportunity for the growth and expansion of the complex.

Keywords: International Marketing, Foreign Markets, Acquisition, foreign direct investment.
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