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The role of the marketing environment analysis in developing the performance of emerging
institutions
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Abstract
The primary objective of this study is to highlight the central importance of analyzing the marketing
environment in developing the performance of emerging institutions, which are today considered the most
effective solution for countries, especially those that are underdeveloped, to advance their fragile
economies. In its marketing environment, especially the external ones, within the framework of what is
known as the marketing strategy.
Key words: marketing environment, analysis of the marketing environment, emerging institutions,
marketing strategy.
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