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ABSTRACT: Advertising has been flourishing in recent years, particularly in
Western societies. Those societies have become artistic and battle over creativity
and the use of the latest technologies to provide unprecedented and unexpected
advertising. This reality pushed our youth to neglect our very own culture and
language in favor of other languages and cultures. This has been exacerbated in
recent years including advertising as a source of a huge inspiration during these
last few years. Translatology research programs in the matter are both
interesting and intriguing; this is why we hope to deliver important new insights.
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"Advertising is a paid form of non-personal communication about an
organization and its products that is transmitted to a target audience through a

mass medium such as television, radio, newspapers, magazines, direct mail,
public transport, outdoor displays, or catalogues."
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