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The Role of Media in Shaping Public Opinion: 

The People’s National Army as a Model 

 
 

 

: 

Media represents one of the most impactful tools in shaping the awareness of communities and 
directing public thought. it now plays a pivotal role in forming and manufacturing public opinion. it is 
no longer only a means of transmitting news and information, but has become an effective instrument 
used to influence public opinion and formulate convictions and intellectual trends.
 
The role of media has grown even greater in light of technological advancements and the spread of 
social media platforms. it now has a constant and influential role in forming public opinion. it can 
serve as a tool for enlightenment and education, but it can also become a means of manipulation and 
deception. therefore, a high level of public awareness is essential to distinguish between objective, 
responsible media and directed misleading media. the goal is to create a sense of unity and belonging 
among members of society, enhance national spirit to face challenges, and maintain the security and 
stability of the state. 
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