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Abstract:  
This article, published by Serge Proulx, is a translation to arabic, into one of the studios that has an 
impact on the information and communication domains.  
Serge Proulx is a Canadian sociologist (Québec), Specialise in communication and information, and 
one of the founders of the communication department of the University of Québec in Montreal, the 
institution where he spent his entire career, and where he holds the position of Professor Emeritus 
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