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1

)- 
2

)- (Ofilada, 2012.) 
3

)- (Composite.) 
4

)- (Intangible.) 
5

)- (Perishable.) 
6

)- (Labor-intensive.) 
7

)- (Seasonality.) 
8

)- (TTCI > Travel and Tourism Competitiveness Index.) 
9

)- 
10

)- (Systemic approach.) 
11

)- (Selwin & Scot, 2011.) 
12

)- (tourism-seasonality-managing-conference-http://europe.unwto.org/event/international.) 
13

)- (Bekri, 2012.) 
14

)- (Eco-Tourism.) 
15

)- (Customer-based: Goeldner & Ritchie, 2009 .) 
16

)- (Sattari et Walstrom, 2013.) 
17

)- (e-marketing.) 
18

)- (.) 
19

)- (-2015-en-visiter-a-pays-et-villes-10-les-http://www.ladepeche.fr/article/2014/10/24/1978624

2015.html.) 
20

)- (From concern to action > Kiron et al, 2013.) 
21

)- (Bouadam, 2011.) 
22

)- (Uysal et al, 2012.) 
23

)- (Social and environmental responsibility.) 

http://europe.unwto.org/event/international-conference-managing-seasonality-tourism
http://www.ladepeche.fr/article/2014/10/24/1978624-les-10-villes-et-pays-a-visiter-en-2015-2015.html
http://www.ladepeche.fr/article/2014/10/24/1978624-les-10-villes-et-pays-a-visiter-en-2015-2015.html
http://www.ladepeche.fr/article/2014/10/24/1978624-les-10-villes-et-pays-a-visiter-en-2015-2015.html
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24

)- (Code of Ethics for Tourism.) 
25

)- (Johson et al, 2006.) 
26

)- (Entrepreneurship.) 
27

 (.3122)أوكيل،  -(
28

)- (Innovation.) 
29

)- (Cruising.) 
30

)- (Zhou,2014.) 
31

)- (GPS.) 
32

)- ((http://jtr.sagepub.com/content/early/2013/12/27/0047287513516390.full.pdf 
33

)- (http://mecometer.com/topic/international-tourism-number-of-arrivals.) 
34

)- (Khan and Alam, 2014.) 
35

 (.3122)القاضي،  -(
36

)- (http://www.colors.sa/Pages/default.aspx.) 
37

)- (http://tourism.kau.edu.sa.) 
38

)- (en-tourism-sciences-https://uqu.edu.sa/management.) 
39

)- http://www.tvtc.gov.sa/English/TrainingUnits/CollegesOfTechnology/mcth/Pages/default.aspx.) 
40

)- (.) 
41

)- (Yusuf, 2014) 
42

)- (.) 
43

)- (.) 
44

)- (.) 
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