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Abstract:
This paper investigates the impact of digital marketing on consumer behavior
in Algeria through an in-depth case study of Yassir. the findings reveal a
significant positive correlation between digital marketing strategies and
consumer usage decisions. However, the study also highlights challenges,
including concerns over data privacy and the relatively limited influence of
social media influencers. In conclusion, the paper offers practical
recommendations to enhance digital performance and refine audience
targeting approaches.
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