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Abstract: The study to provide the steps for preparing a digital marketing
strategy for emerging companies, and seeks to provide forms of
measurement and analysis that help achieve marketing goals through better
online performance. The study showed that adopting a digital marketing
strategy in economic companies in general and emerging companies in
particular provides a set of opportunities and tools to improve and develop
the implementation of digital marketing policies and measure digital
marketing performance that enables the achievement of online marketing
goals.

Keywords: Startup; Digital Marketing Strategy; Digital Marketing
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