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Abstract:  
If the system of values and ethical behaviors in business organizations can be properly 

managed, they will contribute to achieving a number of advantages that enable them to 

enter the competitive arena with merit. Hence, business ethics are of paramount 

importance in the current state of markets, both local and international, in which 

business organizations undoubtedly seek to ensure their survival and continuity. 

This can only be achieved by possessing competitive advantages with an ethical 

dimension, whether with employees, customers, or any other stakeholder. 

  The applied part of this research allowed us to confirm (from the customers’ point of 

view) the existence of a positive correlation between business ethics and competitive 

advantage in the company under study, “Mobilis Algeria”. 
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