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Abstract : 
Building connections between agriculture and tourism is crucial for 

maximizing the contribution of the tourism economy to national 

development, particularly in developing countries. The purpose of this 

article is to review the theoretical foundations of the integration between 

agriculture and tourism from a macroeconomic perspective; to analyze the 

main obstacles faced by early experiences worldwide; and finally, to 

examine the impact of agritourism integration on the economic 

development of regions in Algeria. 

Our study is based on a literature review and a questionnaire survey for 

data collection. To measure the impact, we employed multiple regression 

analysis. The findings highlight several barriers to the development of 

agritourism in Algeria, mainly those related to the existing legislation and 

the absence of conventional marketing channels. 
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1. INTRODUCTION: 

The new global economic trend considers local cross-sectoral strengthening as a 

key driver of a country's economic growth. It is also stated that by offering 

opportunities to create integrated value chains for new entrepreneurs, one of the most 

reliable and effective means for the cogs of the national economy to ensure sustainable 

local development is provided. 

In the same vein, successfully broadening and deepening the links between local 

economic sectors could make tourism an effective contributor to a country's economic 

diversification and the strengthening of supporting sectors such as agriculture. Indeed, 

without cross-sectoral collaboration and a lasting reinforcement of the links between 

tourist demand and the local industrial, agricultural, and service supply, the tourism 

sector would fail in its mission as a driving force for local entrepreneurship. 

The concept of "sustainable tourism" was born in 1995 during the Rio Conference 

with the "Sustainable Tourism Charter." This charter invites tourism agents to respect 

the environment, natural and cultural heritage, biodiversity, and to participate in local 

economies in a respectful and conciliatory manner (Durrande-Moreau et al, 2017). 

Since then, tourism has been the subject of numerous conferences and significant 

research aimed at outlining the contours of its relationships with other economic 

sectors. 

 

1.1. Statement of the Problem:  

Our current article joins the existing literature in this field and aims to contribute to 

the conceptualization of agritourism by studying the Algerian agricultural and tourism 

environment and by measuring the socio-economic impact of this practice on the first 

agricultural holdings that have integrated agritourism into their activities. 

 

1.2. Research Questions : 

In a context where tourism is a driving force for local entrepreneurship, 

what is the socio-economic impact of agritourism on pioneer Algerian 

agricultural holdings and how can these findings guide public policy? 

 

1.3. Hypothesis/ hypotheses: 

The integration of agritourism into the activities of pioneer agricultural holdings 

in Algeria has a significant positive socio-economic impact, specifically by increasing 

farm income, creating local employment opportunities, and fostering a stronger 

connection between agricultural producers and urban consumers. These positive 

outcomes, when measured and analyzed, can serve as a foundation for effective public 
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policies aimed at promoting agritourism as a key driver of economic diversification and 

sustainable rural development. 

 

1.4. Significance of the Study : 

This research holds significant importance by providing a data-driven 

understanding of agritourism's real-world impact in an underexplored context. By 

quantifying the socio-economic benefits—such as increased revenue and job creation 

for pioneering Algerian farms—this study goes beyond theoretical discussions. The 

findings will provide crucial empirical evidence to policymakers, enabling them to 

formulate targeted and effective strategies to promote agritourism. Ultimately, this 

work contributes to diversifying Algeria's economy, empowering rural communities, 

and establishing a replicable framework for integrating tourism and agriculture to 

achieve sustainable development. 

 

1.5. Objectives of the Study: 

To this end, we position ourselves within a theoretical framework of economic 

sciences and we focus on the needs of tourist clients to achieve their satisfaction. Our 

ultimate goal is to result in recommendations to guide the actions of public decision-

makers aiming to promote agritourism, a form of tourism capable of pulling the entire 

Algerian economic sphere upward. 

 

1.6. methodology of the Study: 

Our study is based on a sample of 31 farms practicing agritourism. For each farm, 

data were collected using a "before/after" protocol to compare four dimensions: 

profitability, employment, product brand awareness, and activity diversification. Our 

results were validated using a non-parametric statistical test suitable for small samples, 

the Wilcoxon test. 

Although our sample size is small, it includes all the agritourism farms we could 

identify throughout the Algerian territory. The sample remains diverse in terms of farm 

size, main agricultural productions, and length of experience in agritourism. This 

diversity allows our findings to reflect various situations representative of this sector 

within the local context. Below is a breakdown of our study sample by region. 

To assess the relative contribution of each explanatory variable to the evolution of 

the studied indicators, our statistical analysis relies on the use of a multiple linear 

regression model. This approach allows us to measure each factor while controlling for 

the influence of others, thus providing a more precise evaluation of the impact under 

study. 
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1.7. Previous researches :( literature review)  

Our study makes reference to the work of Mitchell and Rogerson on agritourism 

and its socio-economic impact. Mitchell's article, published in 2011, examines the 

impact of tourism on poverty reduction in rural areas. This work was a source of 

inspiration for our choice of independent variables in our measurements. Similarly, 

Rogerson’s work on strengthening the links between tourism and agriculture set us on 

the path of this research by demonstrating the strong positive impact that agritourism 

has on the development of many nations around the world. Many other authors have 

inspired our paper, they’re all cited bellow. 

 

1.8. Organization of the Study : 

This article explores the socio-economic impact of agritourism in Algeria, a 

context where this practice is still in its nascent stages. Following an introduction that 

frames local cross-sectoral collaboration as a key driver of economic growth, the study 

first conducts a literature review to conceptually define agritourism and distinguish it 

from rural tourism. It then examines the historical evolution and global barriers to the 

fusion of agriculture and tourism. The methodology section details a quantitative, 

"before/after" approach using a sample of 31 pioneering farms, with a particular focus 

on profitability, employment, product brand awareness, and infrastructure development. 

The results and discussion section present the findings of both a Wilcoxon test and a 

multiple linear regression analysis, demonstrating a significant positive impact of 

agritourism on the performance of these farms. The conclusion summarizes these 

findings and offers policy recommendations for formalizing and promoting this sector 

as a viable strategy for rural development in Algeria. 

 

2. Agritourism, an Evolving Concept (A Literature Review): 

This article aims to measure the impact of local agritourism development on the 

economic growth of regions in Algeria. To this end, we first sought to distinguish 

between all the activities that could potentially bias our study. 

2.1 The Conceptual Outlines of Agritourism 

A great deal of confusion exists in the literature between the terms "agritourism," 

"rural tourism," and "farm tourism." While the latter is a component of agritourism, 

rural tourism is broader than agricultural tourism, as it encompasses all activities 

offered to tourists in a rural setting that are not agricultural in nature (ecotourism, 

heritage tourism, mountain hiking, spas, etc.) (OECD, 1994). 

For more precise study results, we must make a clear distinction between 

agritourism, farm tourism, and other tourist activities in rural areas. This will allow for 
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an exact understanding of the involvement and economic and social benefits for 

farmers who decide to diversify their agricultural activities by turning to tourism and 

customer services (Marcotte et al, 2006). 

Farm tourism takes place exclusively on the farmer's property, whereas agritourism 

also includes the sale of farm products in local markets and their promotion by 

hospitality and tourism structures (travel agencies, specialized shops, etc.). These two 

notions are considered components of rural tourism, a field they must integrate into and 

contribute to. In the remainder of this article, we will focus exclusively on agritourism, 

explaining all its components and measuring their impact on the Algerian territory. 

2.2 Milestones in the Reconciliation of Tourism and Agriculture Worldwide 

Research related to agritourism identifies different ways to study the benefits that 

low-income households in the agricultural sector could gain from the tourism industry. 

One of these approaches deals with the indirect benefits induced by the integrated 

supply chain (Mitchell et al, 2010). According to this research, the scope of such a 

policy could significantly boost the demand for local products, thereby generating 

wages that can lift the poorest farmers out of poverty and offer them a more 

comfortable life. 

In the context of a constantly changing world, the debate on the agri-touristic 

fusion is very recent and marks the entry of developing countries, formerly with purely 

agricultural economies, into the global tourism economy. This is evidenced by the 

development of handicrafts, certain food industries, and agri-food sectors in several 

regions of Africa, Asia, and Latin America. 

It has also been observed that strengthening a responsible link between tourism and 

agriculture offers greater promises of development for countries in the Southern 

Hemisphere, mainly because their populations are predominantly active in agriculture 

(Asiedu et al, 2011). One of the main advantages tourism could offer to agriculture is to 

make its products its primary source of agri-food supply. 

As for the African continent, numerous studies confirm the potential for integrating 

agriculture into tourism and its ability to generate continuous growth and economic 

development in so-called shadow, poor, and marginalized areas (Asiedu et al, 2011). 

Ultimately, it seems certain that coordination and cooperation between agriculture and 

tourism are the cornerstone of local economic development in Africa (Rogerson, 2012). 

2.3 Agritourism Offerings Around the World 

The existing links between tourism and agriculture have been studied in many 

developed and developing countries. These activities are most often presented by 

researchers as a diversification of the agricultural product, allowing for the generation 

of complementary income. However, at the very beginning, they were conducted with 

the goal of improving farm income and not to satisfy a latent market need. Today, these 
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agritourism activities have triggered a consumption frenzy for local products. More and 

more consumers are seeking information, quality guarantees, and proof of origin. They 

are attracted to products with certified origins, "labeled" goods, and "short-circuit" 

purchasing (Rogerson, 2012). Globally, "a growing portion of the population is 

increasingly concerned with consuming healthy, local food products that carry an 

increasingly strong emotional investment" (Lemasson et al, 2012). Vacations have 

become an opportunity for tourists to discover new flavors and immerse themselves in 

the spirit of a place by tasting local products and being curious about everything around 

them. 

Also, the notion of agritourism covers all these activities and does not take into 

account the proportion of profits. In other words, we consider all the previously 

mentioned activities as part of agritourism, even if they generate more profit for the 

farmer than their purely agricultural activities (Marcotte et al, 2006). Generally, 

agritourism offerings can be divided as follows: 

2.3.1 On-Farm Agritourism 

On-farm agricultural tourism consists of opening the farm doors to tourists to offer 

them an authentic, immersive experience in the daily life of the farmer. A social 

exchange is established between the farmer and the tourist. The tourist, seeking 

discovery and unique sensations, finds the farm to be the ideal place for original 

experiences, leaving with a head full of memories. The farmer, for his part, increases 

his income on the same investments, and most often without changing anything about 

his work rhythm on the farm. On-farm agritourism effectively concerns the following 

four activities: 

 Farm stays: Some farms convert livestock buildings or cottages into 

accommodation. There is no need for them to be overly comfortable or aesthetic; 

the agritourist is in search of authenticity and does not wish to find the comfort 

of their own home. Also, living at the pace of the farm offers an experience of 

simplicity and modesty that is increasingly rare in our fast-paced cities. 

 Farm-to-table dining: This offers the opportunity to taste fresh and often natural 

local products. Far from overly processed foods, meals served on farms, even if 

economical and quite simplistic, are very effective in telling the story of the farm 

and its region. Farmers derive much more than just the price of the served meals 

from this activity. 

 Farm visits: These are rarely designed as genuine tourist products. They are 

more often offered to satisfy curiosity and provided free of charge, as they 

require no special installations or additional costs. 

 Direct farm sales: This is practiced in all territories, on varying scales. Opening 

hours are often limited to a few hours per week (Durrande-Moreau et al, 2017). 
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2.3.2 Off-Farm Agritourism 

Agritourism is also practiced off-farm through activities like: 

 Accommodation in old farms or "folklorized" places: This is mentioned as a 

marginal activity. 

 Restaurants that offer "local terroir" menus and promote local products and 

ancestral recipes of the region. 

 Off-farm agritourism visits: These mainly concern cooperative wineries and 

cheese factories. Initially designed to attract buyers, these visits are now 

becoming genuine tourist attractions. 

 Sales of regional products off-farm: This is often provided by cooperative-

affiliated stores or so-called "terroir" shops, which are very attractive to tourists. 

It is clear that tourism offers the possibility of galvanizing local agriculture by 

developing links that allow local farmers to supply the tourism sector's food needs 

(Torres et al, 2011). In this way, the link between the two sectors will force 

collaboration and put an end to conflicts between them. The benefit of a positive 

relationship between these two sectors, in the long term, is to lower import bills 

and improve their tourism offerings by making them more authentic. At that point, 

it will be a form of sustainable tourism in the truest sense, as it will certainly help 

reduce a nation's poverty rate (Meyer et al, 2009). 

Nevertheless, it seems in 2024 that this idea remains a utopia, and no study we 

have consulted seems to report any elements hindering the tourism-agriculture 

fusion. In the next chapter, we will list some of these elements by the regions 

studied. 

 

3. Barriers to Agri-Tourism Fusion: A Comparative Approach (Americas-Asia-

Africa): 

Numerous studies have been conducted worldwide to explain the slow 

development of agritourism. We have analyzed some of them to synthesize a non-

exhaustive list of all the obstacles identified. Our observation is that despite continuous 

research and development since the early 1980s, the agritourism relationship still does 

not seem to be on solid ground in 2024. 

Indeed, despite the known advantages of using local agricultural products in food 

processing, global studies continue to show a strong attraction to imported products for 

the daily management of tourism infrastructure in developing countries. Furthermore, 

"although the scientific literature has progressed in defining the concept, there is still 

little knowledge about what directly and indirectly contributes to perfecting the sector, 

particularly the role of the interaction between the visitor and the producer, as well as 

the emotional connection to the place" (Streifeneder et al, 2023). 
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In 1980, a study conducted in Jamaica demonstrated the refusal of tourism 

stakeholders to source supplies from local farmers. The reasons identified were as 

follows: 

 The tourist's behavior, although fond of discovery and authenticity, does not 

always react favorably to products that are too different from what they are used 

to. Imported processed products are often less expensive and more convenient to 

use (longer shelf life, practical packaging, etc.). 

 Tourism infrastructure is willing to pay more for the guarantee of quality and 

regularity of supplies. 

 Some agricultural or craft products are severely lacking in quality and/or 

hygiene. 

 Farmers refuse to adapt to the needs of tourism actors by changing some of their 

productions to more sought-after products (Rhiney, 2011). 

Another study conducted in the Caribbean in 2011 highlighted many reasons 

hindering the development of agritourism, including: "the inability of the local 

agricultural sector to guarantee a sufficient, regular, high-quality, and price-competitive 

supply. The lack of communication between stakeholders in the exchange, and often the 

purchasing preferences of hotels in international markets in search of the best 

quality/price ratio" (Torres et al, 2011). 

Another research, this time conducted in 2023 in Australia, highlighted relevant 

stumbling blocks following a questionnaire survey among 22 agricultural holdings 

offering tourism services. The issues were: 

 The seasonality of agricultural activities, which makes agritourism offerings 

unstable over time and sometimes difficult for tourists to understand. 

 The absence of promotional and commercial communication by travel agencies 

or local authorities. 

 The weakness of regional tourism infrastructure, which can affect the decision of 

tourists who rarely travel to visit farms alone. These farms are most often just 

one step in a long and varied tour circuit (Martinus et al, 2024). 

In conclusion, combining tourism with agriculture remains promising for poverty 

reduction in rural areas and for the revitalization of local economies. Nevertheless, 

merging these two sectors worldwide presents both endogenous and exogenous 

constraints. Whether we are talking about the economies of the Americas, Africa, or 

Asia, an inter-sectoral synergy (tourism-agriculture-communities) is essential; a 

developed agritourism will never be possible without the strategic harmonization of the 

combined interventions of these three economic sectors. 
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4. The Algerian Agritourism Experience: Current Status and Prospects : 

In Algeria, agriculture has consistently been a provider of food, employment, and 

a dominant feature of the rural landscape. Since the colonial period and throughout the 

decades following Algerian independence, successive agricultural policies have been 

geared toward land development (from the Tell regions to the arid and desert areas of 

the South) and the modernization of land tenure and agricultural production techniques 

(Adair et al., 2022). From land ceded for use to concession deeds issued since 2010, 

farmers have experienced numerous reforms and adapted to several regulatory changes 

over the decades. 

That said, the significant increase in production input prices and the irregularity of 

raw agricultural product market prices have put many farms in financial difficulty, 

forcing them to adopt agritourism as a strategy for economic diversification, allowing 

them to generate a complementary source of income. 

Furthermore, it should be noted that agritourism is not yet regulated nationwide, and 

not all practicing farms are registered with either the Ministry of Agriculture or the 

Ministry of Tourism. The exception is Saharan farms, palm groves, or oases that have a 

"homestay accommodation" permit, allowing them to legally offer lodging and meals to 

tourists. Thus, all other agritourism farms in the northern or high plateau regions are not 

officially authorized to operate in tourism, much less to monetize this part of their 

activities. The greatest difficulty of our study was to identify them (by word of mouth 

and through social media, where most make themselves known to the public) and to 

convince the owners to be transparent with the data provided for the reliability of our 

results. 

Today, this article seeks to measure the impact of agritourism on farm profitability 

and local economic evolution. As seen in the previous chapter, the impact of 

agritourism on territories is undeniable but of varying intensity. We aimed to attempt to 

measure it in Algeria. 

4.1 Conceptual Model and Analysis Method : 

Our study is based on a sample of 31 farms practicing agritourism. For each farm, 

data were collected using a "before/after" protocol to compare four key dimensions: 

profitability, employment, product brand awareness, and activity diversification. Our 

results were validated using the Wilcoxon signed-rank test, a non-parametric 

statistical test suitable for small samples. 

Although our sample size is small, it includes all the agritourism farms we could 

identify across Algeria. This sample is diverse in terms of farm size, primary 

agricultural productions, and length of agritourism experience, allowing our findings to 

reflect various representative situations within the local context. A regional distribution 

of our study sample is shown below. One characteristic shared by these farms is the 
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youth of their owners, all of whom are under 50 years old. Our theory on this subject is 

that the concept of agritourism entered the Algerian market quite late, primarily through 

social media communication. 

Table N°01: Geographical Distribution of the Studied Agritourism Farms 

 
Source: As determined by the author based on the survey results 

 

For data collection, we used a structured questionnaire administered directly to farm 

managers, covering two distinct periods: 

 Before the introduction of agritourism. 

 After the implementation of agritourism activities. 

Our measurement scale was designed based on reference models that study the socio-

economic impact of agritourism on the development of agricultural holdings, using 

qualitative and quantitative indicators (Idbendriss et al., 2025), developed in several 

studies (George-Marcelpoil et al., 2002; Dumas et al., 2006). The corresponding scales 

and items were contextualized to the reality of local agritourism activities. Based on 

this, we retained four key dimensions as impact indicators: 

 Profitability: Measured by annual turnover and net profit. 

 Employment: Measured via the payroll to include both farms that hired new 

staff and those that increased the working hours of the same team by raising their 

wages. 

 Product Brand Awareness: The notoriety of the farm's products with the public. 

 Farm Infrastructure Development: Measured by the amount of annual 

investments made on the farm. 

The conceptual model of this study is based on the hypothesis that certain structural 

and organizational characteristics of agricultural holdings influence the economic and 

social impact of agritourism. For this reason, we retained explanatory variables such as 

farm size, the number and type of agritourism activities offered, the number of years of 

agritourism practice, and the farm's location and accessibility. 

To assess the relative contribution of each explanatory variable to the evolution of 

the studied indicators, our statistical analysis relies on a multiple linear regression 
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model. This approach allows us to measure each factor while controlling for the 

influence of others, thereby providing a more precise evaluation of the studied impact. 

4.2 Wilcoxon Signed-Rank Test 

To neutralize the effect of the activity's seniority on the performance of the surveyed 

farms and to keep the dataset paired for the Wilcoxon test, we considered two facts for 

each farm: 

 Year 0 = The year agritourism was initiated. 

 The "before" period was defined by the average of the values obtained over the 

preceding years. 

 The "after" period was defined by the average of the values obtained over the 

subsequent years. 

The results are presented as follows: 

Table N°02: Wilcoxon Signed-Rank Test for the "Profitability" Variable 

  

 

Source: Author's own analysis based on SPSS 25 output 

The results of the Wilcoxon test (Z = -4.5407, p-value < 0.00001) indicate a 

statistically significant difference before and after the introduction of agritourism for 

the profitability variable, as well as for the three other variables as follows: 

 Z = -3.9821, p-value < 0.00007 for the employment variable. 

 Z = -4.7214, p-value < 0.00001 for the product brand awareness variable. 

 Z = -3.7546, p-value < 0.00018 for the farm's internal infrastructure development 

variable. 

Thus, we validate the existence of an impact of agritourism on the performance 

variables selected for our study. We now proceed to the regression analysis to measure 

the strength and significance of agritourism's impact on the socio-economic situation of 

the farms under study. 
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5. Results and Discussion 

To effectively measure the socio-economic impact of agritourism on the 

agricultural holdings in our study, we opted for a multiple linear regression analysis 

following the formula below: 

Yi=β0+β1Agritourismi+β2FarmSizei+β3ExperieceInYearsi+β4Accessibilityi+εi 

The analysis of our survey data revealed the following results: 

Table N°03: Multiple Linear Regression Calculation for the Agritourism Variable 

 

Source: Author's own analysis based on SPSS 25 output 

The results of the multiple regression show that the model is globally significant 

(F = 23.262; p < 0.001) and explains 53.4% of the variance in farm profitability (R² = 

0.534). This indicates that the selected explanatory variables contribute substantially to 

understanding the economic performance of the farms. 

The analysis of the coefficients reveals that: 

 Agritourism has a positive and highly significant effect on profitability (B = 
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2.148; β = 0.591; p = 0.001). This result highlights the strategic importance of 

diversifying into agritourism to improve the income and profitability of 

agricultural holdings. 

 Years of experience also have a significant effect (B = 0.242; β = 0.247; p = 

0.014). This finding, combined with our personal observations, suggests that 

simply launching an agritourism activity is not enough. It takes a few months, or 

even a few years for some farms, to become known and start receiving visitors. 

 In contrast, farm size (p = 0.400) has an effect that we believe is independent of 

the agritourism activity. It is quite logical that the larger the farm, the greater its 

production results; the correlation is measured in relation to profitability, not to 

the proportion of its increase. 

Regarding accessibility (p = 0.451), it has no significant effect on profitability. 

These results indicate that, in this context, tourists are willing to visit more distant or 

less accessible farms in search of novelty and authenticity. 

In summary, the profitability of the farms in our sample appears to be more 

influenced by strategic choices to embrace agritourism and by the years of accumulated 

experience in agritourism than by the size or location of the farms. 

We have summarized the results for the remaining dependent variables as 

follows: 

Table N°04: Multiple Linear Regression Results for the Variables Employment, Brand 

Awareness, and Development 

 
Source: Author's own analysis based on SPSS 25 output 
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Our quantitative study allowed us to clearly determine the positive impact of 

integrating agritourism into farms. Indeed, for most of the agricultural holdings studied, 

spectacular results were observed from the very first year of activity. Visitor numbers 

are high, regardless of the season, and whether the farm is large or small, for livestock 

or agriculture, visitors consistently return for more. 

For Algerian economic decision-makers, the current challenge is to review the 

existing land-use regulations that, to date, do not permit any other lucrative activity 

besides farming. 

Granting a legal framework that allows farmers to develop agritourism activities 

would offer a double advantage for the state. On the one hand, formalizing this sector 

would open up new taxation prospects, thereby increasing tax revenues. On the other 

hand, the legal security of agricultural holdings engaged in agritourism would serve as 

a lever for attracting investors. This would encourage them to get more involved in a 

domain that has, until now, been characterized by informality and its associated risks. 

 

6. Conclusion 

All studies on agritourism are clear: agricultural products and farming can constitute 

a valuable tourism resource. Our research, building upon global studies conducted since 

the early 1990s, confirms that tourists are curious about locally produced foods, finding 

them original and unique. They are keen to understand the production processes and the 

cultural elements surrounding them. Today's tourists enjoy exploring, tasting, and 

bringing back authentic, healthy products whose origin is certain and that they know 

they won't find anywhere else. What they appreciate most is the unique, immersive 

experience of being in the agricultural world. 

Algeria is a country rich in diverse agricultural resources, each specific to the region 

one visits. From East to West, North to South, every agricultural locality has so much to 

offer tourists who want to discover the true Algeria. While they know its ancient 

historical sites, beaches, mountains, and Sahara, they know almost nothing about its 

agriculture. It would be more than wise to inventory the territories and their emblematic 

productions as a first step, and then to design a catalog of agritourism offerings that 

would allow tourists to plan their visits at their convenience. 

Furthermore, a general observation in Algeria is that only a few aspects of 

agritourism are being exploited and offered to tourists. Activities such as guided farm 

tours or on-site dining are offered by most farms, but none of them discuss the region's 

agrarian history or offer insights into the processing or preservation methods of their 

products. These activities represent a missed opportunity and could significantly 

broaden the range of agritourism offerings in the territories. 
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