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Abstract:

This study highlights the crucial role that tourism services play in enhancing
the appeal of destinations and attracting tourists. It also underscores how well-
developed infrastructure, including transportation and accommodations, ensures
ease of access and convenience for visitors. High-quality service delivery,
supported by skilled and professional staff, is emphasized as essential for
improving tourist satisfaction and fostering loyalty and The integration of
technology, such as online booking platforms and mobile applications, is identified
as a key factor in streamlining services and enhancing the overall experience.
Additionally, incorporating authentic cultural elements, such as local cuisine and
traditions, adds unique value to the tourist experience, setting destinations apart
from competitors. Sustainable practices are also emphasized as increasingly
important for attracting environmentally conscious travellers while ensuring long-

term industry growth.
Key words: tourism services, toutism, tourists
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INTRODUCTION

Tourism services are essential to the global tourism sector,
significantly influencing the attractiveness and success of locations
globally. In today’s increasingly competitive tourism landscape, the quality,
accessibility, and diversity of these services directly influence tourists’
choices, experiences, and satisfaction levels. Seamless transit networks,
pleasant accommodations, immersive cultural activities, and innovative
digital technologies collectively enhance tourist services, resulting in
unique and gratifying travel experiences.

This paper examines the crucial function of tourism services in
promoting tourism and attracting visitors. It analyses the aggregate
influence of infrastructure, professional service delivery, technical
breakthroughs, cultural integration, and sustainable practices on the
competitiveness and growth of destinations. By stressing the strategic
relevance of investing in these areas, the paper attempts to demonstrate
how tourism services can promote economic development, foster long-
term visitor loyalty, and position destinations as leaders in the global
market. Ultimately, it emphasises that superior tourism services are not
merely an operational requirement but a crucial catalyst for sustainable
success in the tourism sector.

1. Literature review

1.1  definition of tourism and tourism services:

Tourism is a dynamic phenomena that entails the relocation of
humans from their habitual habitation to various sites for leisure, business,
or other objectives. It includes diverse components such as travelers,
attractions, transportation, hotels, and services, rendering it a substantial
global endeavor.
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The United Nations World Tourism Organization (UNWTO)
characterizes tourism as “a social, cultural, and economic phenomenon
involving the movement of individuals to destinations beyond their
habitual environment for personal or professional purposes” (UNWTO,
2008). This concept highlights the multifaceted character of tourism,
stressing its significance in cultural exchange, economic advancement, and
global interconnection.

Tourism encompasses multiple types, including cultural tourism,
ecotourism, and adventure tourism, addressing varied traveler objectives.
Consequently, it is essential in promoting global comprehension and
sustainable advancement.

tourism is a human international activity that serves as a mean of
communication and as a link of interaction between people, inside a
country or even beyond its geographical demarcations , it involves the
temporary displacement of people from one region to another, country
or even a continent , with the objective of satisfying necessities .

tourism services are the cornerstone of the tourist sectof,
comprising many offerings that address travelers' requirements and
preferences during their journey. These services encompass fundamental
components such as transportation, lodging, and dining, in addition to
experiencing features including cultural activities, recreation, and digital
resources. They are essential for guaranteeing tourist satisfaction,
augmenting location attractiveness, and facilitating sustainable tourism
development. By catering to both functional and emotional requirements,
Here are some definitions of tourism services:

Tourism services refer to a collection of facilities, activities, and
offerings designed to meet the needs of travelers during their journey and
stay at destinations. These include transportation, accommodation, dining,
and recreational services, all tailored to enhance the travel experience. The
quality and integration of these services directly affect tourist satisfaction
and destination competitiveness (Goeldner & Ritchie, 2000).

¢ According to the University of Malta, tourism services are part
of a larger tourism product, which consists of transportation,
accommodation, ancillary services (e.g., guided tours), and sales and
distribution systems. These elements work in synergy to provide a
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seamless and positive experience for travelers, supporting the broader
tourism industry (University of Malta, 2024)

* The Encyclopaedia Britannica describes tourism as an activity
involving the use of commercial services to support recreation, relaxation,
and leisure pursuits. These services range from essential infrastructure like
transportation and accommodations to specific amenities like guided tours
and cultural events, all aimed at enhancing the overall travel experience
(Britannica, 2024)

1.2 characteristics of tourism services

Tourism services play a unique role in the global economy,
distinguished by their reliance on experiences and interactions rather than
tangible goods. They are closely tied to customer satisfaction, as the value
lies in the quality of the service delivered and the memories created. The
dynamic nature of tourism services requires adaptability to meet diverse
consumer expectations and preferences, while their delivery often depends
on a blend of human interaction, cultural context, and environmental
factors. This makes tourism services a vital yet complex part of the travel
and hospitality industry, And here are the characteristics of tourism
services:

- Inseparability, which indicates that the service product is not
produced in a manufacturing facility and subsequently delivered to the
customer; rather, the customer is involved in the production process.
Conversely, it might be asserted that the concurrent nature of production
and consumption with the client involves engagement throughout the
process, in contrast to physical commodities, which exhibit a sequential
order of creation, purchase, and ultimately, consumption.

The second characteristic of the service industry utilized by the
tourism sector is heterogeneity. Numerous researchers have examined
this trait, which appears in various definitions. Heterogeneity is
characterized by performance variability across customers and producers,
and is often described as a lack of uniformity. The diverse experiences
arising from a singular service type are seen as a distinguishing
characteristic between goods and services, which is also defined as
customer value. In the context of tourism, heterogeneity refers to the
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variability in service delivery across customers, making it challenging to
standardize employee-customer interactions.

-Intangibility is the subsequent attribute utilized by the tourism
sector within the context of services. According to the original definition
within the service context, intangibility refers to an attribute that cannot
be quantified, assessed, inventoried, tested, or validated prior to sale to
ensure quality . Moreover, intangibility signifies that a service product
influences consumer behavior, particularly purchasing behavior. The
ambiguity of the purchasing choice is consequently presumed to be greater
than that of items, which can be evaluated and returned. In the tourism
sector, intangibility refers to the contact and experience involved in
providing a service product, which is essential for customer happiness.

The final feature is perishability. Perishability is defined as the
inability to inventory services, resulting in the absence of costs associated
with inventory, storage, and transportation of items, in contrast to physical
goods . Consequently, it may be asserted that service is simultaneously
generated and consumed, resulting in no residual value, whereas the
experience is retained , . In the tourism industry, perishability refers to the
phenomenon whereby unsold service products result in a permanent loss
of value.

1.3  Types of Tourism Services

Tourism services comprise diverse categories designed to address
various facets of the traveler's experience. The following discusses the
principal categories of tourism services:

. Accommodation Services

Accomodation services are Central to tourist satisfaction and a key
factor in destination competitiveness Includes hotels, resorts, guesthouses,
homestays, and hostels. These provide a base for tourists during their stay,
ensuring comfort, security, and convenience (Goeldner & Ritchie, 2000).

. Transportation Services

Covers air travel, railways, car rentals, cruises, and public transport
systems. Facilitates the movement of tourists between their origin and
destination as well as within the destination itself (Swarbrooke & Horner,
2001).

. Food and Beverage Services
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Restaurants, cafes, street food, and catering services contribute
significantly to the tourist experience. Culinary tourism is a growing
segment, emphasizing local and authentic food experiences (Cervino et al.,
2024).

. Tour and Travel Operators

Services provided by travel agencies, tour operators, and online
platforms. Includes planning, organizing, and delivering tours, packages,
and experiences tailored to individual or group preferences (Goeldner &
Ritchie, 20006).

. Cultural and Recreational Services

Encompasses activities like museum visits, heritage tours, festivals,
and theme parks. These offerings enrich the tourist experience by
showcasing the destination's culture, history, and recreational
opportunities (Raina, 2005).

. Ancillary Services

They Include currency exchange, insurance, guided tours, and
shopping opportunities. These supplementary services enhance
convenience and provide additional value to tourists (Britannica, 2024).

. Digital and Technological Services

Involves online booking platforms, travel apps, virtual tours, and
digital concierge services. These innovations improve convenience and
personalization, meeting the needs of tech-savvy travelers (Griffith
University, 2024).

. Sustainable and Eco-Tourism Services

Services that emphasize environmental conservation, community
involvement, and eco-friendly practices. Examples include eco-lodges,
green tours, and carbon-neutral transportation options (Cervino et al.,
2024).

14 key components of tourism services

Tourism services are fundamental components that influence
passengers' experiences and contribute to the success of destinations.
These services encompass infrastructure (e.g., transportation and lodging),
cultural and recreational amenities, technological advancements, and
sustainable practices. Collectively, they guarantee convenience, happiness,
and distinctive experiences for travelers. Superior services not only
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augment the appeal of locations but also bolster their global
competitiveness and economic development (Jovanovi¢c & Ili¢, 2016;
Cervino et al., 2024). Concentrating on these elements enables venues to
address varied tourist requirements while fostering enduring sustainability;
And here are the key components of tourism services:

e Tourism Infrastructure

Infrastructure, including hotels, restaurants, transport systems, and
attractions, is pivotal in shaping a destination’s appeal. Investment in well-
maintained and accessible infrastructure promotes visitor satisfaction and
boosts local economies. Studies highlight that robust infrastructure
development contributes significantly to a destination’s competitiveness
and long-term sustainability (MDPI, 2024; Springer, 2024).

* Hospitality and Service Quality

High-quality services provided by hotels, restaurants, and tour
operators enhance tourist satisfaction. Hospitality involves not only
providing accommodations and meals but also ensuring excellent
customer service. Personalized services, cultural immersion, and attention
to detail can positively impact tourists’ experiences and perceptions of the
destination.

* Cultural and Recreational Offerings

Cultural tourism has gained prominence, with destinations
leveraging their heritage, arts, and traditions to attract visitors. Festivals,
historical sites, and unique local experiences provide a compelling reason
for tourists to choose a specific location. These cultural elements not only
enhance tourist satisfaction but also contribute to the preservation of local
heritage (MDPI, 2024).

* Technology and Innovation

Digital tools, such as mobile apps, online booking platforms, and
virtual tours, simplify the travel process and enhance the overall
experience. The integration of technologies like artificial intelligence and
data analytics allows for personalized recommendations and efficient
service delivery, meeting the expectations of modern travelers (Springer,
2024).

* Sustainability in Tourism Setvices

19 I Scientific review of economic future 12 (01) /2025



20 | BOUBAKEURY, CHEBBAH S

As environmental concerns grow, sustainable practices in tourism
services are becoming a priority. Initiatives such as eco-friendly
accommodations, reduced carbon footprints, and community-based
tourism are increasingly valued by environmentally conscious travelers.
This approach aligns tourism growth with the principles of environmental
conservation and social responsibility (MDPI, 2024).

1.5  The Impact of Quality Tourism Services on Attracting
Tourists

The quality of tourism services plays a critical role in shaping the
attractiveness of a destination. High-quality services lead to increased
customer satisfaction, positive word-of-mouth, and higher chances of
repeat visits, which are essential for long-term success in tourism.

. Enhanced Tourist Satisfaction

Quality services, such as efficient transportation, comfortable
accommodations, and personalized experiences, directly influence tourist
satisfaction. Satisfied tourists are more likely to recommend the
destination to others and return in the future, thus attracting a larger
tourist base (Goeldner & Ritchie, 20006).

. Positive Reputation and Word-of-Mouth

In today’s digital age, reviews and recommendations play a pivotal
role in decision-making. Tourists are more inclined to visit destinations
that are known for their excellent services. Positive reviews on platforms
like TripAdvisor or social media can significantly enhance the destination’s
reputation, attracting more visitors (Swarbrooke & Horner, 2001).

. Competitive Advantage

Destinations with superior tourism services often have a
competitive advantage. Quality services distinguish one destination from
another, especially in markets where many destinations offer similar
attractions. For instance, a destination that excels in customer service and
offers unique, high-quality experiences can stand out, attracting more
tourists (Jovanovi¢ & Ili¢, 2016).

. Increased Economic Benefits

As high-quality services lead to increased tourist arrivals,
destinations also experience higher economic benefits. Increased tourism
spending in local businesses such as restaurants, shops, and entertainment
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venues can drive economic growth and job creation (Cervino et al., 2024).

. Sustainability and Long-Term Growth

Providing consistent, high-quality tourism services contributes to
sustainability by fostering positive relationships with visitors and local
communities. Destinations that invest in quality service are more likely to
thrive in the long term, ensuring both environmental and social
sustainability (Cervino et al., 2024).

. Differentiation Through Niche Markets

Quality services, including specialized offerings such as eco-friendly
tours or luxury experiences, can help a destination tap into niche markets.
This differentiation attracts a specific type of tourist, such as eco-tourists
ot luxury travelers, who are willing to pay a premium for unique and high-
standard experiences (Raina, 2005).

1.6 Requirements for attracting tourists

Attracting tourists to a destination requires a combination of factors
that make the location appealing and accessible. Key requirements for
attracting tourists include a strong infrastructure, quality services, and
strategic marketing efforts, all of which contribute to creating a compelling
experience for visitors.(Rahmiati et al, 2019).

. Transport  infrastructure:  The  development  of
transportation is one of the prerequisites for the growth of tourism. A very
beautiful tourist spot, if it does not have adequate transport facilities, it
will not attract many tourists.

. Support services: International travel is one of the activities
that contain many risks for people because when they travel to another
place, they temporarily leave their regular residence. Then, differences in
living conditions, weather, climate... can cause impacts on human health.
Therefore, like security, hygiene and health at the destination is also one
of the factors of primary concern. The health and hygiene conditions of a
destination are guaranteed to attract many international tourists.
Indicators which commonly used to represent those include the number
of hospital beds or the density of doctors per population in locality.

. Telecommunication infrastructure: Telecommunications
contributes to connecting communication between many countries. This
is also an important factor to help international tourist attraction become
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effective. Nowadays, transactions made via the Internet are more and
more popular, booking tours, booking air tickets through the Internet, that
hepls people prepare for travel easier and easier. Researchers used the
criteria to assess a country's telecommunications infrastructure including
the number of Internet users, the number of mobile phone users .

. Tourism infrastructure: on factors related to infrastructure
affecting tourism development of Mauritius - an island nation located in
the Indian Ocean said, a typical representation of a local's tourism
infrastructure is the presence of accommodation facilities that cater to
tourists . The better the tourism infrastructure, the higher the capacity for
tourists of that locality. Therefore, the development of this factor
facilitates increases the efficiency of activities to attract tourists to tourist
destination.

1.7 Strategies for Enhancing Tourism Services to Attract
Tourists

Improving tourism services is essential for destinations to attract
more visitors and enhance their competitiveness. Below are effective
strategies to attract tourists:

* Digital Marketing and Social Media Presence

Utilize social media platforms, search engine optimization (SEO),
and pay-per-click advertising to increase visibility and engagement.
Tourism agencies can also create engaging content such as virtual tours
and customer testimonials to attract potential tourists (Buhalis & Law,
2008).

* Personalized Experiences

Offer tailored travel packages to meet individual preferences. Use
customer data analytics to provide customized recommendations for
activities, accommodations, and dining options (UNWTO, 2021).

¢ Sustainable Tourism Practices

Incorporate eco-friendly practices, such as reducing plastic use and
supporting local communities, to appeal to environmentally conscious
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travelers. Highlight sustainability initiatives in marketing campaigns
(Dolnicar & Leisch, 2008).

* Improved Customer Service

Train staff to provide exceptional service, including multilingual
support and quick issue resolution. The use of chatbots and mobile apps
for 24/7 customer support can also enhance the tourist experience
(Buhalis & Law, 2008).

* Leveraging Technology

Implement smart technologies such as Al-powered chatbots, virtual
reality tours, and mobile booking applications to simplify the planning
process and improve customer satisfaction (UNWTO, 2021).

¢ Collaboration with Local Businesses

Partner with local artisans, restaurants, and cultural groups to offer
authentic experiences. This not only enhances the tourist experience but
also supports the local economy (Dolnicar & Leisch, 2008).

¢ Promotion of Lesser-Known Destinations

Focus on promoting off-the-beaten-path locations through
storytelling and visual content to reduce congestion in popular tourist
spots and attract adventurous travelers (UNWTO, 2021).

1.9 new trends in tourism industry

The tourism industry is rapidly evolving, with several key trends
shaping its future in 2024 as follows:

. Sustainable and Climate-Friendly Travel: Travelers and
operators are increasingly prioritizing sustainable practices, such as opting
for rail travel, which grew by 35.6% in 2024, reflecting a shift toward
reducing carbon footprints and promoting environmental consciousness
(OECD, 2024; Euromonitor, 2023).

. Experiential and Niche Travel: Passion-driven tourism,
including activities like wildlife safaris and cultural immersions, is
becoming more popular. Businesses are encouraged to create personalized
experiences tailored to traveler interests (Good Tourism Institute, 2024).
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° Blended and Remote Work Travel: "Workations," which
combine work and leisure, continue to thrive. This trend is also tied to
corporate sustainability goals, such as minimizing emissions from business
travel (Euromonitor, 2023).

° Digital and Personalized Engagement: A strong online
presence and personalized services are essential. Travelers increasingly rely
on digital tools, such as social media and content marketing, to plan their
trips (Good Tourism Institute, 2024).

° Seasonal and Local Travel: Exploring off-season
destinations and lesser-known local spots are trends gaining momentum
for their affordability, authenticity, and reduced crowds (Good Tourism
Institute, 2024; OECD, 2024).

. Responsible Revenge Travel: Following the pandemic,
travelers aim to make up for lost time responsibly by engaging in eco-
conscious and culturally rich activities, such as low-carbon adventures and
sustainable tourism (Good Tourism Institute, 2024).

1.9 challenges in tourism industry

The tourism industry faces several challenges today, influenced by
global, environmental, and economic factors. These include:

o Climate Change and Sustainability: The tourism sector is
under pressure to adopt sustainable practices to mitigate its environmental
impact. However, balancing economic needs with ecological preservation
remains difficult, particularly as some travelers prioritize cost over
sustainability (Hall & Page, 2022; World Economic Forum, 2024).

J Labor Shortages: Many destinations struggle to recruit and
retain skilled workers due to factors like low wages and job instability. This
issue, exacerbated by the pandemic, requires investment in fair and
resilient employment practices (OECD, 2024; World Economic Forum,
2024).

o Overtourism and Infrastructure Stress: Overcrowding at
popular destinations strains resources, reduces quality of life for residents,
and affects tourist experiences. Efforts to redistribute tourism and manage
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visitor behavior are underway (World Economic Forum, 2024; OECD,
2024).

o Economic Pressures: Rising costs and inflation are making
travel less accessible to many consumers. Destinations and businesses
must innovate to maintain affordability without compromising quality
(OECD, 2024).

° Geo-Political Risks: Political instability, visa restrictions,

and global conflicts disrupt travel flows, creating uncertainty for the
industry (OECD, 2024; World Economic Forum, 2024).

2 CONCLUSION

Tourism services are essential for improving the entire
tourism experience and drawing people to a region. Premium services,
including lodging, transportation, guided excursions, gastronomic
experiences, and digital platforms, enhance tourist pleasure and bolster the
destination's standing in the worldwide market. Efficient tourism services
facilitate a cohesive and unforgettable experience, promoting return visits
and favorable word-of-mouth endorsements.

The use of innovative technologies, environmental practices, and
cultural authenticity into tourism services guarantees sustained growth and
coincides with the changing desires of contemporary travelers. To
maintain competitiveness, stakeholders must consistently adjust to
evolving expectations, engage in employee training, and cultivate
partnerships that enhance service quality.

A robust and customer-centric tourism service framework
underpins a prosperous tourism business, enhancing the appeal and
accessibility of destinations, while fostering local economic growth and
cultural preservation.
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