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Abstract: Technology has developed, 

along with the communication process in 

general and media work in one of its types, 

parts and contents, As problems multiplied, 

societies developed, and even their values 

changed, and the media was one of the 

pillars of these changes intentionally, 

Convictions clashed, and the gap and media 

gap widened in a form of communication 

that is often repeated when raising various 

urgent issues, With the emergence of 

sensitive periods and dangerous deviations 

that threaten intellectual and societal 

harmony, the media resorts to using all 

methods, even prohibited ones, to create 

persuasion, and to work with the technique 

of persuasive media obsession, even if it is at 

the expense of objectivity and recognized 

ethics, and to allow pressures to play a 

pioneering,transformative and influential 

communicative role. 
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