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Abstract:  
This study aims to show the role of international 

marketing in promoting international trade, with 

reference to the case of Algeria. This is done by 

identifying Algerian products destined for export 

in the international market during the period 

2015-2022. These are mainly hydrocarbon 

products besides a few other commodities 

outside of hydrocarbons, although in very small 

quantities. Semi-finished products represented 

the largest percentage, in addition to food 

products, namely sugar and dates. This study 

concludes that international marketing is of great 

importance in increasing international exports 

and, thus, improving international trade, but in 

the case of Algeria, this is still unreachable. First, 

the quality of products must be improved and 

their diversification increased. 
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