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Abstract 

It is no longer an option as much as it has become 

an awareness and a social commitment to 

preserve the survival and continuity of the 

institution. Therefore, the concept of social 

responsibility is the result of a mutual dynamic 

interaction between society and the business 

environment. This concept has evolved to attract 

attention and focus on the need for institutions on 

their various activities to fulfill their societal 

duties in achieving sustainable development and 

in solving community problems and protecting 

the environment.  

Accordingly, our subject fallswith in the analysis 

of identifying social responsibility and the 

disclosure of the strategic visions that explain it, 

as well as explaining how the applied behaviors 

embody social responsibility, and what is the 

effectiveness of their applied practices ? 

Keywords: social responsibility, social 

responsibility theory, applied behavior, applied 

practices. 
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