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Summary : 
 
The security building process is one of the most important objectives that 

the national state seeks to achieve in order to preserve its internal security and to 
confront any threat to the security of its institutions and individuals and to ensure 
its national and regional interests  

 
The demand for security is a basic requirement for which peoples have 

struggled for long periods because of the wars and internal crises they 
experienced. The experience of the Algerian national reconciliation to combat 
terrorism twelve years later proved the effectiveness and correctness of the 
decision taken in that period to confront the chaos and insecurity experienced by 
Algerian society. 

 
The decision of national reconciliation based on the basis of dialogue with 

the other and acceptance of its opinion and recognition of the desire to build a 
state with its national institutions able to address everything that would threaten 
its security and internal stability. Algerian diplomacy seeks to market its 
experience of national reconciliation to combat terrorism between the parties to 
the conflict, especially in the Sahel and Sahara region, which is known as ethnic-
financial-private conflicts and power struggles, in light of the increasing non-
traditional security threats found in those countries that have suffered Institutional 
failure and unable to cope with those threats. 

 
This article examines the problem of building Algerian security by 

activating the experience of national reconciliation, an experiment that has proved 
effective in Algeria. The decision maker seeks to market it to resolve disputes 
peacefully and create an atmosphere of dialogue, understanding and social 
cohesion in order to preserve the foundations of the national state. 
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