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Abstract:

This descriptive study aims to explore the importance of applying an ethical
marketing approach as a safeguard against the serious repercussions of the Fifth
Industrial Revolution and the emergence of the fifth wave of super-intelligent
societies. Previous research has shown that the need to embody ethical principles in
the marketing profession is more urgent than ever to counter the threats of over-
utilizing disruptive technologies and digital innovations as tools for generating
additional sales and enormous profits, often at the expense of privacy and
autonomy. Undoubtedly, today's competitive advantage hinges primarily on the
safeguarding of users' personal data.
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