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Abstract :

This study aimed to examine the impact of the digital customer's personality on building the
digital brand personality of Ooredoo. It also sought to explore the influence of the dimensions
of the digital customer's personality on the digital brand personality, using SPSS 27 and
AMOS 22. A total of 427 valid questionnaires were distributed for analysis. A set of statistical
indicators was employed, including the Maximum Likelihood estimation, along with other fit
indices such as y?/df, GFI, and RMSEA to test the goodness of fit. These indicators revealed
an excellent model fit. Furthermore, the regression results showed that none of the six
dimensions had a statistically significant effect on building the digital brand personality.
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(Model Fit Assessment)
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— — 214.548 X2 (CMIN)

— — 241 DF
lias >0.05 0.889 P
lies <3 0.890 CMIN/DF
liee <0.08 0.015 RMR
slias >0.90 0.961 GFI
Slies >0.90 0.951 AGFI
3lies <0.08 0.000 RMSEA
liee >0.05 1.000 PCLOSE
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(Model Fit Assessment)

oS! Joallsleal! doyall o1

_ — 150.822 X2 (CMIN)

— — 160 DF
sliee >0.05 0.686 P
slies <3 0.943 CMIN/DF
slies <0.08 0.014 RMR
sl >0.90 0.966 GFI
sliee >0.90 0.956 AGFI
sliee <0.08 0.000 RMSEA
sl >0.05 1.000 PCLOSE

Amos 22 zili e slexe¥l Eoldl slae] oo yiuall

oo Aegoma e slere¥ly bl g 3905 Allas By wuds OF (1) oy Joadl IS (0 ks
(160) &y oy (150.822) il X2 dasd 0 68 aupe slias | il oyol Aalall daylhall ol dge
caaly a8y s .obldl ae z3geddl 33155 e Jus Lo lda Lilas] 21y LS (P = 0.686) U ssiucs
Lagd il 1By 1da S B Aasllae Bas> ) (92 Les «(3) Jswall usdl (oo JBT 29 (0.943) X2/df dai
Ot 39yall alazsl e Jus b lda ((0.08) e J8T Uiy 29 RMR (0.014) Zeags sl 3ol bawgia yiie
AGFI %as3g GFI (0.966) daslall 39> ydge Loud caly ddg I A ymeall 2d5aally 2laill A3ga il
Aaylhas 8392 93 7 3gadl () S La 102:(0.90) Joall Gis¥l all (3gas daud Uiy 29 ((0.956)

Al Jlee oof s LS <(0.08) Jgeall umedl oo J3T ey 29 RMSEA (0.000) ded sl adg I
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piady (ulidll 7350 o e Jos 2alall 532 ol dhe aran gl el clehall JMs oo .z 350l T
@ 4ule slere¥l GI86YLy Lodlio 93 zisadl O e uS5u Lo 1da (abldl ao Aallall oo 83lies Ay
Slaaall o Lguld Bl jLas |
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Label P C.R. S.E. Estimate

1,000 F1 <---  CRE4
k21,884 044 952 F1 <---  CRE3
21,971,044 976  F1 <---  CRE2
k22,053,046 1,007  F1 <--- | CRE1

1,000 F2 <---  INT4
k24,041,043 1,023 F2 <--- | INT3
23,143,043 999 F2 <—-- INT2
kX 23,883,043 1,025 F2 <—-- INT1

1,000 F3 <---  INN4
20,311,047 947  F3 <--- | INN3
21,124,047 1,001  F3 <--- INN2
k20,846,048 1010 F3 <--- | INN1

1,000 F4 <--- EMO4
k21,798 | ,046 1,005 F4 <---  EMO3
20,816,047 987 F4 <---  EMO2
21,113,045 960  F4 <---  EMO1

1,000 F5 <--- CON4
k21,563,046 996  F5 <--- | CON3
21,393,047 998 F5 <---  CON2
k21,768 | ,045 ,986 | F5 <---  CON1
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Al Aadald 2ad) ) dppase i) pdie dym JSChy Jied duesd) slay¥! il yidige oof mludl ey uSss,
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439 da .(3.00) 45 (ol sl cpe JBT 29 (X?/df = 0.731 Layd clmas > (Bilias Aayllas B3>
ol ady lda Ayl bl fass Ldzs RMR=0.0135 AGFI =0.986 5 .GFI = 0.993 ,i3s il
of dI s @bl sda L,a5 3L 4alall 1S, Les (PCLOSE = 0.996 a0 RMSEA = 0.000 4ayd
(13) 03y Jgum!l & zudse 5 LaS ol yall HLasy caslin 8ol 7 3901l

z39aill 835> Silydige Jouz :(13) oy Joun!

]| Uguall dagall Aoall aylall ydige
3liee <3.00 0.731 X/df
3lies >0.95 0.993 GFI
FEPS >0.95 0.986 AGFI
slies <0.05 0.013 RMR
3les <0.05 0.000 RMSEA
Sliee >0.05 0.996 PCLOSE

Amos 22515 e sleze¥l cem Ll slue) ¢y all
de (w3l (!l (zaloiSill ( Soludl (ablall (@rall) 2nadl sl¥l il jlas! 2l o
JlesY! Cglad alasialy HlamY clelas Jel=ny Liad ¢ (DBP)ayletdl dodlall eyl dpmsesl|
e slas] ¥ 93 4l Lt oSG @ sl S o @l ey dsl tus (Maximum Likelihood). (sa3%1
Gsiun 3o el (1 0.863 90.140 ¢y P oud cmglys s (DBP (Ll Aadlald duad | dpnse i)
dl J Lea «(0.071 J1 0.069- (46) 13> Adais (Beta) duyluall lases¥) cdlolae cidoeas da .0.05 0¥
e oais @l ccd) Bpdall Silopyall e gady @3 S e sl gae 63 oe G 0929 pue
azgy ¥ 3T Byl ALl Adlall duad Il daseddly uay JS Gn Aslias] AV @13 39,8 929 pue
(14) 3, Jouzedl § usse 38 LS DBP. 3 35 slas¥l sia e BT o) e Ayl sda § Silas] Juds
il s yall Aoy ST :(14) 03, Jguz!!

Aol p- CR.  SE Beta 2B Jaradl aadl  anpdll
value 3| N slenas 8
Syae ‘ﬂji_". d> ¥ 0.863 0173 0.022 0.008 0.004 @).al‘ Ho1
(Cognitive)
Sgian b ax>e ¥ 0.140 1.476  0.022 0.071 0.032 L“,c':.[al.s-.” Hoz
(Affective)
Sgian A a>e ¥ 0.383 -0.873 | 0.021 -0.042 -0.019 é}l.w.” Hos

(Behavioral)
Syan ﬂ.ﬁj a>e ¥ 0.522 0.640 0.021 0.031 0.014 @3.[9.453.“ Ho4

(Technological)
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