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Abstract  
 
This study aims to assess the extent to which Algérie Télécom implements digital marketing from 

the perspective of its customers. In this context, a descriptive-analytical approach was adopted through 

the distribution of an online questionnaire to a sample of 110 customers of the company. The 

questionnaire was structured around five dimensions: website marketing, mobile (phone-based) 

marketing, email marketing, social media marketing, and mobile application-based marketing. The 

collected data were analyzed using the Statistical Package for the Social Sciences (SPSS). 

The findings reveal that there are no statistically significant differences between customers’ 

evaluations of the extent of Algérie Télécom’s implementation of digital marketing dimensions and the 

neutral value (2) on a three-point Likert scale. An exception is observed for email marketing, where the 

results indicate that the use of this marketing channel is neither clear nor consistent compared to the 

other channels  
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