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Abstract  
Digital journalism is undergoing significant qualitative transformations driven by artificial intelligent (AI) 

technologies, which contribute to the automation of content production, data analysis, and audience engagement 

in an efficient and rapid manner. These technologies improve the quality and accuracy of news while 

customizing it to match individual reader interests, enhancing user experience and attracting a wider audience. 

Additionally, AI facilitates advanced analytics, enabling media organizations to deliver dynamic and up-to-date 

content consistently. However, despite these substantial benefits, there are ethical and professional challenges 

regarding information neutrality, as automation might affect accuracy and objectivity. Privacy concerns also 

arise with the use of big data. Moreover, automation threatens the future of traditional journalists by potentially 

reducing job opportunities, necessitating new strategies for adaptation.The future of digital journalism 

increasingly depends on striking a balance between adopting AI technologies and preserving traditional 

journalistic principles to ensure the delivery of reliable, high-quality content while adapting to rapid 

technological changes. This article seeks to provide a comprehensive vision for the future of digital journalism, 

focusing on the qualitative transformations and challenges that must be addressed to ensure media sustainability 

in the age of AI. 
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