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The Impact of Celebrity Marketing Strategy on Customer Attraction: A Survey
Study of the Opinions of a Sample of O3 Store Customers in Mosul City
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Abstract:

The research seeks to explain the role of celebrity marketing in attracting
customers, The research was conducted on a sample of customers of Store O3 in the city
Mosul, Store O3 in the city of Mosul was chosen as a field for research, and for the
purpose achieving the goal of the research and answering the questions of the intellectual
problem of the research the most important of which was ( to what extent does the
research sample organization focus on Celebrity), The sample was selected from Store
O3 customer in the city of Mosul, which reached (98), The research adopted the method
descriptive and analytical in analyzing data and extracting results by using statistical
software (SPSS), The research has reached a number of conclusions the most important
conclusions are that adopting a Celebrity Marketing Strategy contributes in changing
customers behavior positively towards the organization the research sample and thus
increasing customer confidence, And attracting more customers is one of the most
important recommendations that were made its introduction emphasized the increased
interest in and support for the dimensions of Celebrity Marketing more by the researched
organization.
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