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Abstract:

The study aimed to demonstrate the impact of digital marketing on the purchasing
decision-making of digital customers in Algeria. The questionnaire was distributed
electronically in the period between 12/14/2023 and 01/25/2024, where the opinions of 80
customers who responded were analyzed using The statistical program SPSS v26, employing
the descriptive and analytical approach in describing and analyzing the research variables.

The study reached a set of results, the most important of which are: that digital
marketing has an impact on the purchasing decision-making of digital customers in Algeria
by 79.7%, in parallel with the effective role of digital media, the most important of which is
the mobile phone and social networking sites, in encouraging customers to make a
purchasing decision during digital shopping.

Keywords: Digital Marketing, Digital Media, Customers Purchasing Decision.
Jel Classification Codes: M31, M37,M30.
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