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Abstract:

This study aims to conduct a bibliometric analysis on the relationship between digital
marketing and artificial intelligence. The sample of this research included 190 articles
published between 2013-2023 in the Scopus database after organization and refinement. The
bibliometric analysis was conducted using R Studio and VOSviewer. The study revealed
clusters of common contents in the research papers, identifying prominent topics such as the
use of artificial intelligence for brand management, improving customer relationships and
various industrial opportunities for artificial intelligence, enhancing market performance,
new services, strategic marketing, and digital marketing. The results also indicate the
presence of interconnected ideas within the database. Additionally, the study analyzed current
and future research trends on the subject.
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