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Abstract :

This study aims to analyze the phenomenon of e-commerce through live streaming as one
of the most prominent trends in the digital economy, by examining the case of Douyin, the
Chinese counterpart of TikTok. The study adopts a descriptive-analytical approach and a
case study method, relying on data and statistics from market reports and specialized
research institutions. The findings indicate that Douyin has successfully transformed live
streaming into an integrated business model combining entertainment and marketing. The
study also reveals that the user base is demographically and geographically diverse,
reflecting disparities between major cities and rural areas. Based on these findings, the study
recommends leveraging the Chinese experience by developing digital infrastructure,
establishing regulatory frameworks to protect consumers, and promoting the integration of
live streaming into e-commerce in Algeria to enhance the digital economy and improve the
competitiveness of local merchants.
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