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Abstract:

This study aims to explore the role of artificial intelligence in supporting tourism
innovation amid global digital transformation, through an analysis of leading international
experiences in Norway, Spain, China, South Korea, and Singapore. The study adopts a
comparative analytical approach based on recent literature and applied policy practices. The
findings indicate that artificial intelligence is a key driver of tourism innovation by enhancing
service efficiency, personalizing tourism experiences, and promoting sustainability. The study
also highlights that the successful implementation of artificial intelligence depends on
advanced digital infrastructure, political support, and effective digital governance,
emphasizing the importance of adopting national smart tourism strategies to achieve
sustainable tourism competitiveness based on knowledge and data.
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