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Abstract:  

        Through this study, we tried to learn about the mechanisms of political discourse of 

Maghreb parties in digital content by looking at the extent to which they are interested and 

well-exploited for the new communication media, mainly the social networks, in promoting 

their political discourse. Therefore, we have conducted an analytical study of the contents of 

the official pages of both the Moroccan Justice and Development Party and the Algerian 

Peace Society Movement, through the reliance on the content analysis tool . As a result, we 

have reached that the economic and social issues were the most issues addressed in the 

speech the politician of the parties of the study sample, in addition to the video which was 

the most employed visual medium as well as the citation of statistics and figures as the most 

commonly used methods of persuasion. 

Keywords: Political Discourse. Digital Content. Political Communication. New Media. 

Political Parties. 
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