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Abstract: This study aims to find out the relationship between information
technology and the sales performance of retailers in Britain, as the study proved that
there is a positive relationship between modern technology tools represented in the
Internet, phone technology, artificial intelligence, and the results also proved that the
Internet helps retailers display their products across various The sites aim to facilitate
exchanges, and artificial intelligence helps retailers understand customer behavior,
and that mobile technology facilitates searching for products through various
applications that aim to improve the performance of retailers in order to increase
their sales. The conceptual model was introduced in order to test hypotheses, based
on a set of accurate statistics from the STATISTA website.
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Source: Criteo. (September 18, 2018). "Mobile share of retail transactions
(excluding apps) in the United Kingdom (UK) from 1st quarter 2017 to 2nd
quarter 2018*”. In Statista. Retrieved May 09, 2020, from
https://www.statista.com/statistics/988451/mobile-share-of-retail-
transactions-uk/
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Source: Interactive Media in Retail Group. (March 5, 2019). Share of sales
revenue from online channels in the United Kingdom in 4th quarter 2018, by device
[Graph]. In Statista. Retrieved May 09, 2020, from
https://www.statista.com/statistics/987448/online-retail-sales-revenue-by-sales-
channel-united-kingdom-uk/
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