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Abstract: his study aims to examine the Contribution of digital marketing communications in
enhancing the corporate image among customers of Mobilis. To achieve this objective, an online
questionnaire was designed and randomly distributed to the company’s customers, resulting in 140
valid responses for analysis. The collected data were analyzed using SPSS version 23, based on the
descriptive analytical approach.

The findings indicate that digital marketing communications have a positive impact on enhancing
the corporate image. The results also reveal a positive effect of digital advertising, digital public
relations, and digital sales promotion. However, no significant impact was found for digital personal
selling and direct digital marketing in enhancing the corporate image among Mobilis customers.
Accordingly, the study recommends improving digital personal selling practices and enhancing the
effectiveness of direct digital marketing in order to strengthen their influence on customers.
Keywords: digital marketing communications; corporate image; digital advertising; digital public
relations; digital sales promotion.
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