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Abstract: 
This study explores the effectiveness of digital marketing in stimulating electronic 
commerce, with a special reference to Amazon. As one of the leading e-commerce 
platforms globally, Amazon has successfully leveraged digital marketing strategies 
to drive online sales and business growth. The purpose of this study is to analyze 
Amazon's digital marketing approach and understand its impact on e-commerce. 
The study examines various aspects of Amazon's digital marketing effectiveness, 
including search engine optimization (SEO), paid advertising, and personalization. 
By evaluating these strategies, the study aims to identify key factors that contribute 
to Amazon's success in stimulating electronic commerce. 
Through a comprehensive analysis of Amazon's digital marketing efforts, the study 
provides insights and best practices that can be applied by other businesses in the 
e-commerce industry. The findings highlight the importance of optimizing product 
listings for search engines, utilizing paid advertising channels effectively, and 
implementing remarketing and personalization techniques. 

Ultimately, this study contributes to the existing body of knowledge on digital 
marketing effectiveness and provides practical implications for businesses aiming 
to succeed in electronic commerce. 
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I- Introduction: 

Digital marketing has revolutionized the way businesses engage with 
customers and drive sales in the world of electronic commerce. As one of 
the largest e-commerce platforms globally, Amazon stands as a prime 
example of a company that has harnessed the power of digital marketing to 
stimulate electronic commerce effectively. By leveraging various strategies 
and techniques, Amazon has solidified its position as a leader in the 
industry. This article explores the digital marketing effectiveness of 
Amazon in stimulating electronic commerce and highlights key aspects of 
their approach. 

Amazon's success can be attributed to its comprehensive digital 
marketing strategy, which encompasses various elements such as search 
engine optimization (SEO), paid advertising, remarketing, personalization, 
and more. Through these strategies, Amazon has been able to enhance its 
online presence, drive targeted traffic, and ultimately convert visitors into 
customers. 

This article will delve into each of these aspects, providing insights into 
how Amazon has effectively utilized digital marketing techniques to 
stimulate electronic commerce. By analyzing Amazon's approach, we can 
gain valuable insights into the best practices and strategies that businesses 
can adopt to enhance their own digital marketing effectiveness and drive e-
commerce success in today's competitive landscape. 

Research Question: 

This study aims to examine the effectiveness of digital marketing in 
stimulating electronic commerce, with a specific focus on Amazon. It seeks 
to answer the following questions: How does digital marketing impact e-
commerce on the Amazon platform? What are the most effective digital 
marketing strategies employed by businesses to enhance their presence 
and drive sales on Amazon?  
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Research objectives 

Our study seek to examine the effectiveness of digital marketing in 
stimulating electronic commerce, with a special focus on Amazon. By 
analyzing Amazon's digital marketing strategies and their impact on e-
commerce, the study aims to provide insights and understanding of how 
digital marketing can be leveraged to drive online sales and business 
growth. 

Specifically, the study seeks to: 

1-Evaluate the various digital marketing strategies employed by 
Amazon, such as search engine optimization, paid advertising, and 
personalization, and understand their effectiveness in driving e-commerce. 

2-Analyze the impact of Amazon's digital marketing efforts on its online 
presence, customer engagement, and overall sales performance. 

3-Identify the key factors and strategies that contribute to the success of 
digital marketing in stimulating electronic commerce, drawing lessons and 
best practices for other businesses in the e-commerce space. 

Research significance 

Studying the effectiveness of digital marketing in stimulating electronic 
commerce, with a special reference to Amazon, is important for several 
reasons: 

1-Insights for Businesses: The study provides valuable insights into the 
strategies and techniques employed by Amazon, a highly successful e-
commerce platform. By understanding how Amazon leverages digital 
marketing, businesses can gain inspiration and guidance for their own 
digital marketing efforts. They can learn from Amazon's best practices and 
apply them to their own marketing strategies, leading to increased online 
visibility, customer engagement, and sales. 

2-Competitive Advantage: In today's digital era, businesses operate in a 
highly competitive environment. Studying the effectiveness of digital 
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marketing, particularly in the context of Amazon, allows businesses to stay 
ahead of the competition. By understanding the strategies that have proven 
successful for Amazon, businesses can identify areas for improvement in 
their own digital marketing campaigns and gain a competitive edge in the 
e-commerce landscape. 

3-Evolving Digital Landscape: The field of digital marketing is dynamic 
and constantly evolving. By studying Amazon's digital marketing 
effectiveness, businesses can stay updated with the latest trends and 
techniques in the industry. This knowledge helps them adapt their strategies 
to align with changing consumer behaviors, technological advancements, 
and emerging digital marketing platforms, ensuring they remain relevant 
and effective in stimulating electronic commerce. 

Research methodology descriptive approach to descriptive research 

  This topic was studied by following the descriptive approach to clarify 
the various concepts as well as the analytical approach in order to facilitate 
the full understanding of the topic by highlighting all its parts. 

II- Background of the study: 

1- Introduction to digital marketing: 

Digital marketing is a broad term that refers to various and different 
promotional techniques deployed to reach customers via digital 
technologies. It is embodied by an extensive selection of service, product 
and brand marketing tactics, which mainly use the Internet as a core 
promotional medium, in addition to mobile and traditional TV and radio. 
Digital marketing is also known as Internet marketing, but their actual 
processes differ, as digital marketing is considered more targeted, 
measurable and interactive. Digital marketing includes a variety of Internet 
marketing techniques, such as search engine optimization (SEO), search 
engine marketing (SEM) and link building. It also extends to non-Internet 
channels that provide digital media, such as short messaging service 
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(SMS), multimedia messaging service (MMS), callback and on-hold 
mobile ring tones, e–books, optical disks and games. 

1-1 What is digital marketing 

The first approaches to digital marketing defined it as a projection of 
conventional marketing, its tools and strategies, onto the Internet. However, 
the particularities of the digital world and its appropriation for marketing 
have fostered the development of channels, formats and languages that 
have led to tools and strategies that are unthinkable offline. Today, rather 
than a subtype of conventional marketing, digital marketing has become a 
new phenomenon that brings together customisation and mass distribution 
to accomplish marketing goals. Technological convergence and the 
multiplication of devices have led to an opening up of the ways in which 
we thinking about marketing in Internet and have pushed the boundaries 
towards a new concept of digital marketing—user-centred, more 
measurable, ubiquitous and interactive.(Carolina machado & Paulo davim :, 
2016, p. 38) 

1-2 DIGITAL MARKETING STATEGIES(A.Lavanya, 2021, p. 2) 

Digital marketing strategies refer to the plans and tactics used by the 
companies to promote their products or services through online and achieve 
their marketing objectives. The effectiveness of digital marketing strategies 
on consumer purchase decisions can vary based on several factors, 
including the product category, target audience, competition and overall 
marketing approach. Conducting specific case studies focused on the 
Amazon platform can provide more detailed insights and measurable 
outcomes for companies operating on the platform. 

1-2-1 Search Engine Marketing 

 A search engine is a web based tool that helps the users to find the 
information they are looking for. Examples of a search engine are Google, 
Yahoo, Bing, Baidu, etc. Search engine marketing refers to any activity that 
increases a user's websites rank in any search engine. 
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There are two types of Search engine marketing search engine 
optimization (SEO) and paid search. 

1-2-2 Email Marketing 

There are several reasons why it is challenging to replace email as a 
channel that delivers medium to high ROI for your business, but the one 
thing you can’t take away from email is its versatility. Although email may 
not be the newest technology available, it allows you to apply the latest 
trends in content marketing, such as personalization and automation, 
without hurting your marketing budget mail also has the ability to support 
other marketing objectives, so it’s no surprise that 73% and 63% of B2B 
marketers say that email is their top tool for generating leads and driving 
revenue, respectively 

1-2-3 Social Media Marketing 

Social media marketing is on this list for some very worthwhile reasons, 
but this isn’t just about social media users reaching the 3.81 billion mark. 
From being a channel that people use to establish personal connections, 
social media has evolved into something grander, bigger, and better than 
what it was originally envisioned to be. 

-Facebook: It is the number one social media platform. A company can 
promote their product and services on Facebook. 

-.LinkedIn: Professional write their profiles on LinkedIn and can share 
with others. The company also build their profile and LinkedIn connect 
these two dots companies and professionals. 

-Google: It is Google’s social network, user can easily connect based on 
their common interest and friendship 

- Twitter: Its strategy is to increase brand awareness and sales, attract 
new followers, and lead and boost conversions. 
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1-2-4Influencer Marketing: Collaborating with influential individuals 
in the industry to promote the products or services. Their endorsement can 
help to increase brand visibility and credibility. 

  Video Marketing: Creating and sharing videos to engage with the 
audience. Platforms like YouTube and TikTok offer great opportunities to 
showcase the products, share tutorials and tell stories. 

1-3 Traditional vs. digital Marketing Mix 

The concept of a marketing mix was introduced by Jerome McCarthy, in 
1960. The marketing mix consists of the four elements, simply called four 
P's 

Table 1 :The descriptions of the 4 P's are listed in the table below: 
Marketing Mix Elements (P) Description 
Product Variety, quality, design, feature, 

brand name, packaging, sizes, services, 
warranties, and returns. 

Price List price, discounts, allowances, 
payment period, and credit terms. 

Promotion Advertising, personal selling, sales 
promotion, public relations, and direct 
marketing. 

Place Channels, coverage, assortments, 
locations, inventory, transportation, and 
logistics 

Source:((p.17 & William B. Sanders (, 2003, p. 17) 

The above mix was selling oriented, and not always based on customer 
needs and wants Companies would distribute  the available marketing 
resources among these elements in order to develop an appropriate mix 
focused on their product and target markets. However, attention to 
customers and the marketing concept has led to the evolution of the 
traditional marketing mix into a more customer oriented approach. (Albert 
& Sanders, p. 17) 
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In addition, internet and information technology made it easier for 
consumers to connect with each other, and thus consumer decisions are 
included in the marketing process When the business direction and 
marketing strategy depends on the power of consumers, businesses 
launched the 4C strategy in addition to the Marketing (4P focused) 
Marketing (consumer oriented) strategy. 4C strategy includes transitions 
such as: 

 - From Product to Customer;  

- From Price to Cost; 

 - From Place to Convenience; 

 - From Promotion to Communication.  

In addition to the 4C strategy, companies need to examine consumer 
behavior to understand the psychology, reasons for purchasing, and the 
factors that affect the consumer's decision. Based on this information, 
businesses can implement the 4C strategy even with low budgets and the 
targeted sales volume can be achieved in this way. In this period, a new 
sales mechanism e-commerce emerged. It provides advantages such as 
expanding the market size of e-commerce in terms of business, decreasing 
costs by selling products in online or virtual stores, and purchasing 
products cheaply and saving time for consumer(Gözde Mer & Erdal Şen, 
2020, p. 150) 

1-3-1- E-Business Marketplaces 

 It is not only that marketing tools have changed with the introduction of 
technology - even the marketplaces themselves have evolved. In the 
lnternet environment, three distinct electronic marketplaces have 
developed(Ramdani Murdiana & Zineb Hajaoui, 2020, p. 33): 
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Business to Business (B2B) : 

-Business partners who already know each other and have established 
long-standing business relationships. 

-Data exchange that has been going on is repeated and has been 
mutually agreed upon. 

-The commonly used model is peer to peer, where processing 
intelligence can be distributed by both business people. 

-Business to Consumer (B2C): 

-Open to the public where information can be disseminated to the public 
as well. 

- The service used is also public so it can be used by many people. 

-Services are used on request, so producers must be able to respond well 
to consumer demand. 

-The system approach is client-server. 

- Consumer to Consumer (C2C): that is, a business model where the 
website is not only helping to promote merchandise, but also provides 20 
on line money transaction facilities. In this case there are 2 (two) main 
indicators for a marketplace website: (i) all online transactions must be 
facilitated by the website concerned, (ii) can be used by individual sellers. 

 Consumer to Business (C2B): In contrast to Business to Consumer 
(B2C), C2B involves consumers (individuals) acting as value creators, and 
companies assume the role of consumers in electronic transactions. 

2-INTRODUCTION TO E-COMMERCE 

E-Commerce or Electronics Commerce is a methodology of modern 
business, which addresses the requirements of business organizations. It 
can be broadly defned as the process of buying or selling of goods or 
services using an electronic medium such as the Internet. E-commerce 
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refers to the paperless exchange of business information using the 
following ways(VAIBHAV, 2022, p. 1): 

- Electronic Data Exchange (ED1)  

- Electronic Mail (e-mail)  

- Electronic Bulletin Boards 

- Electronic Fund Transfer (EFT)  

- Other Network-based technologies 

2-1Features of E-Commerce 

 E-Commerce provides the following features . 

- Non-Cash Payment E-Commerce enables the use of credit cards, debit 
cards, smart cards, electronic fund transfer via bank's website, and other 
modes of electronics payment. 

-Advertising/Marketing E-commerce increases the reach of advertising 
of products and services of businesses. It helps in beter marketing 
management of products/services.  

- Improved Sales Using e-commerce, orders for the products can be 
generated anytime, anywhere without any human intervention. It gives a 
big boost to existing sales volumes. 

-  Support E-commerce provides various ways to provide pre-sales and 
post-sales assistance to provide beter services to customers. 

-  Inventory Management E-commerce automates inventory 
management. Reports get generated instantly when required. Product 
inventory management becomes very efcient and easy to maintain 

-  Communication improvement E-commerce provides ways for faster, 
efcient, reliable communication with customers and partners 

Networks (Camarinha-Matos. & H. Afsarmanesh, 2009, p. 4) 
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2-2 The role of digital marketing in the development and promotion 
of e-commerce 

It serves as a fundamental force in the economic growth of various 
companies and organizations operating in the realm of e-commerce. Its 
effectiveness relies on email marketing and websites dedicated to 
promotions, making it the best means on the internet to reach potential 
customers and advertise their products. The availability of online 
commercial services, along with lower costs and ease of use, contributes to 
its success. 

To ensure the success of digital marketing and its effectiveness in 
developing online businesses, several elements are essential(Rahim 
Mustafa Alyan, 2015, p. 231): 

-Providing clear and sufficient customer benefits through the online 
presentation of products or services. The level of these benefits influences 
customers' decisions to repeat purchases. 

-Achieving integration between digital marketing and other e-business 
activities throughout the marketing process, including preparation, 
communication, exchange, and post-sale stages. 

-Presenting the contents and services of the e-store effectively, aligning 
them with the nature of e-commerce. Providing sufficient information 
about products offered for sale online and enabling customers to interact 
with important elements of the marketing process, such as sellers and e-
store managers. 

Considering these factors, digital marketing has become an essential 
contemporary method for facilitating communication between sellers and 
buyers in marketing goods and services online. Companies today can 
design websites to convey information and allow others to contact them 
through their online presence. 

To achieve optimal effectiveness in digital marketing, three main 
elements are necessary: 
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-Utilizing software designed for displaying products and services on the 
World Wide Web, such as online banking services, online brokerage 
services, and e-coupon systems. 

-Having various markets, including online auctions, direct search 
markets, and supply chain management structures between organizations. 

-Establishing communications primarily connected to the Internet and 
service providers, as well as remote communication services. 

Despite the aforementioned trends and the fact that digital marketing 
represents the most modern and future-oriented approach to the business 
world, it is not without challenges when transitioning companies to the 
internet to fulfill their buying and selling operations. It requires careful 
planning and precise consideration to effectively interact with the 
environment in which the company operates. Entering the online realm for 
marketing purposes is not an easy process and presents a challenge that 
organizations must overcome to succeed. 

II- The empirical methodology:  

1-Digital Marketing at Amazon 

Amazon is one of the world's largest online marketplace and it is a 
multinational technology company. This company was founded by Jeff 
Bezos in the year 1994. Amazon was started as an online bookstore. Over 
the years, Amazon has expanded its offerings and now sells a vast range of 
products, including electronics, clothing, home goods, books, and much 
more. Amazon operates as an online marketplace where sellers can list and 
sell their products to a global customer base. The platform allows 
businesses of all sizes, from small independent sellers to large brands, to 
reach millions of potential customers. Amazon offers an extensive product 
selection across various categories. Customers can find a wide range of 
items, including new and used products, from different sellers. The vast 
product catalog ensures that customers have numerous options to choose 
from.(.Thiyagarajan, 2023, p. 1246) 
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1.1-Reasons for Amazon Marketing Company's Growth(K.T. & 
Vijaykarthigeyan, 2023, p. 446) 

1-1-1 Innovation: The ability of the Amazon Company to continuously 
innovate has been the primary driver of its growth. They are looking for 
fresh approaches to get customers to shop on their website. They 
concentrated on creating a company with larger and more extensive 
networks of products to sell. Because the business is willing to spend 
money to test out novel concepts and procedures, innovation is possible. 

1-1-2-Customer service: Amazon offers a variety of practical tools that 
customers can use to conduct correspondence and quickly return or replace 
ordered items. Social media is yet another controlling tool that Amazon 
uses to interact with customers and raise the bar for the quality of its 
customer services. 

1-1-3 Execution: Amazon executes buyer orders flawlessly throughout 
the entire process. They select products and services that cater to the needs 
and wants of the customer. Additionally, Amazon has excellent seller 
relationships that enable them to provide customers with affordable prices. 

1-1-4-Use Data and Learn: The Company uses data to identify the 
goods and services that customers want, and then innovates or modifies its 
strategy to better connect with those customers. Companies that adapt to 
the needs and concerns of their customers will always be superior to those 
who just keep pushing the same business model. 

1-1-5 -A Commitment to Standing Out: If you're starting an online 
store, getting your product to your customers quickly and securely is one of 
the most crucial steps you can take. This requires a no-nonsense attitude 
when you contemplate the value of it for your own company. The business 
formulates and implements a strategy. It puts a lot of effort into making all 
the connections so that it can fulfil its pledges to its clients. 
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1-1-6 - A Simple and Clear User Experience: Using the Amazon 
website is very simple. It is intended to make selling a goods simple. It 
promotes customer sales because the procedure is so simple and efficient. 

1-1-7 -“Why Question”: Another factor contributing to Amazon's 
success in increasing sales is the straightforward, understandable way in 
which it provides consumers with important information. I find all of the 
website's product listings to be very thorough and detailed. On these pages, 
neither the products being sold nor the language used to make sales is being 
concealed. They include the information a customer needs, such as 
testimonials, pictures, descriptions, clearly stated prices, timelines for 
ordering and  

2-Amazon's dominance in global e-commerce 

is evident through the following numbers:(visualcapitalist., 2020) 

-In 2017, Amazon shipped over 5 billion items through its Prime service 
alone, covering a wide range of products. Amazon has more than 310 
million active users from around the world. 

-Amazon's sales surpassed $136 billion by the end of 2016. 

-Amazon is the most popular e-commerce store in several countries, 
particularly the United States. 

-As of 2017, Amazon employed 341,000 people. 

-Amazon has acquired and invested in over 40 companies, each of 
which is considered a prominent player in its respective field. Examples 
include Alexa, Goodreads, IMDb, and many others. This extends to the 
Arab region as well. 

-Amazon recently acquired Souq.com for a deal worth nearly three-
quarters of a billion dollars. 

-In 2017, Jeff Bezos was earning $36,000 per minute, equivalent to the 
average salary of an employee. 
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This graph illustrates Amazon's dominance in e-commerce. It is no 
secret that Amazon is the leader in e-commerce. Its market share in total e-
commerce sales in the United States increased from 38% to 49% compared 
to other companies. 

Figure 1: Evolution of E-commerce Value in Amazon Compared to 
Other Companies )-2018-2016(  

 
Source :(visualcapitalist., 2020) 

In 2020, Amazon surpassed the milestone of shipping over 6 billion 
products through its Prime service alone. 

-The number of active Amazon users exceeds 200 million members 
worldwide. 

-In 2020, Amazon's revenue reached over $386 billion. 

-Amazon remains the most popular e-commerce store in several 
countries, including the United States, the United Kingdom, Germany, 
India, and Japan. 

-Amazon employs over 1.2 million employees worldwide. 

-Amazon continued to invest in and acquire successful startups in 
various fields, such as Ring for smart home devices and Whole Foods 
Market for grocery. 

-In 2020, Amazon announced its expansion into the Middle East 
through the acquisition of Souq.com and rebranding it as Amazon.sa in 
Saudi Arabia. 
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-Regarding Amazon's founder, Jeff Bezos, his wealth continued to grow, 
and in 2020, his net worth exceeded $200 billion. 

3-Why digital marketing important for Amazon sellers? 

-There are a total of 9.2 million sellers on Amazon. 

-Currently, there are 2.3 million active sellers, meaning they are actively 
selling products on Amazon. 

-1.2 million new sellers joined Amazon in 2022. 

-There are over 353 million products for sale on Amazon. 

-80% of Amazon sellers also sell their products on other platforms. 

-Your products compete with millions of products sold by millions of 
sellers. (See Figure 2) 

Figure 2: Evolution of Amazon's Profits from 2004-2022 

 
Source: (Dave Chaffey, 2023) 
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In the fourth quarter of 2022, Amazon reported net sales of over $149.2 
billion. This seasonal increase is typical for Amazon's quarterly reports, but 
the growth is undeniable as it marked the highest quarter for the company 
ever. 

There is no doubt that the e-commerce giant continues to lead the way 
in the growth of online commerce. Amazon's marketing strategy has 
evolved from startups and small businesses to large international 
corporations, with a focus on customer-centricity and exploring market 
opportunities provided by digital technology. 

In 2020, the American Customer Satisfaction Index (ACSI) saw 
Amazon's customer satisfaction rate drop below 80% for the first time since 
its inception, reaching 65%(Joshmeah, 2020 ). 

From startups and small businesses to large international corporations, 
Amazon has been able to maintain its dominance in the market by focusing 
on customer satisfaction and capitalizing on the market opportunities 
presented by digital technology. The decrease in customer satisfaction in 
2020 is an important aspect for Amazon to address and improve upon. 

4-Factors Driving Amazon's Sales Increase 

Amazon, along with Google, Apple, and Facebook, forms the so-called 
"Big Four" in the world of technology. Its fleet of airplanes roams the skies, 
while robotic mechanisms in its warehouses process orders and deliver 
them via drones within minutes. Amazon is the economic giant that has 
revolutionized shopping and e-commerce. This tremendous growth and 
insane profitability warrant a closer look at the secrets behind its success. 

-Direct Marketing: Regardless of Amazon's advertising system, some 
sellers resort to traditional direct marketing methods without 
intermediaries. This approach has significant benefits, such as directing 
customers straight from social media platforms to your Amazon page or 
your own website. 
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-Email Marketing: Email messages serve as an excellent means of 
following up and engaging with your customers, as well as leveraging their 
feedback to improve your brand. 

-Website Presence: Amazon supports sellers in creating their own 
websites and building their brand presence beyond Amazon. It helps sellers 
discover their niche, provides shipping cost support, and offers customer 
support. 

-Shipping: Considered crucial, Amazon's fast and low-cost shipping 
service significantly boosts sales volume compared to others. 

These factors contribute to the continuous growth and increasing sales 
for Amazon. 

5-The digital marketing strategy of Amazon: 

 Amazon has been using digital for both building the brand and 
acquiring consumers. Amazon has been mostly marketed by word of mouth 
advertising. Customer satisfaction has been the best marketing medium for 
them. Amazon very wisely used SEO (Search Engine Optimization) and 
Google Ad-words as the marketing tools to have a far reach in the online 
world. Amazon.com official Facebook page has close to 10 lack 'likes'. 
Amazon recently launched a series of 3 ads with the tag line - "No Kidding 
No worries". Kids were used to create the adverts to send out the message - 
if a kid can do it, you can also do it. From a brand preference point of view, 
if the message is complex, the traditional medium works better as there are 
some restrictions in terms of innovation on digital. But that doesn’t really 
mean that traditional media is imperative and is a must for building a brand. 
Social media has guaranteed a large reach for the companies. Today, one of 
the primary reasons that people are coming on to internet is Facebook. The 
objective on social media is to build a deeper engagement with the 
audience on these platforms. 

 



Benzidane Fatma zohra ; Terchani  Siham; Zair wafia 2024 
 

163 Journal of economics studies and researches in renewables energies 
 

5-1 Search Engine Optimization  

As the world's largest online marketplace, Amazon understands the 
importance of search engine optimization. The majority of Amazon 
shoppers use the search bar to find products, and Amazon's search 
algorithm is designed to surface the most relevant products for each search 
query. To optimize product listings for search, Amazon uses a combination 
of factors, including product titles, descriptions, bullet points, and backend 
search terms(.linkedin., 2022) 

5-2Social Media Marketing: 

Social media marketing is another crucial element of Amazon's digital 
marketing strategy. The company has a significant presence on all major 
social media platforms, including Facebook, Instagram, Twitter, and 
LinkedIn. Amazon uses these platforms to promote new products, highlight 
deals and discounts, and engage with customers. The company also uses 
social media to build brand awareness and drive traffic back to its website.
 One of the key ways Amazon uses social media is through 
influencer marketing. The company partners with influential bloggers, 
YouTubers, and social media stars to promote its products to their 
followers. Amazon provides these influencers with free products or 
commissions on sales, which helps to incentivize them to promote the 
products. 

5-3  Amazon's marketing strategy on Twitter 

 Main Twitter handle: @amazon Twitter followers: over 3 million 
Mainly used for: (humorously) engaging with customers (149 replies over 
the last 30 days, versus 3 regular tweets and retweets). Amazon just seems 
to love Twitter. Aside from the company’s main account, which counts 
over 3 millions followers, the e-commerce platform has literally dozens of 
official accounts for different purposes (e.g. @AmazonHelp for support 
questions, @AmazonNews for company updates, etc.), for different 
products and services like Amazon Pay or Amazon Echo, as well as for 
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different geographical markets (@amazonmusicjp for the Japanese market, 
@AmazonMusicIN for the Indian market, etc.)(mariamercantiguerin, 2021) 

5-4 Amazon’s marketing strategy on Facebook 

 Official page: Amazon.com Number of followers: 28.3 million Mainly 
used for: company updates & product promotion through a comprehensive 
video strategy. The official Amazon Facebook page seems to also be a 
crucial customer touchpoint, with tens of thousands of external posts and 
comments being published every month. Amazon uses their official 
Facebook page to promote their company news, and feature product 
promotions through influencers of all sizes. 

Figure 3: Relative Distribution of Amazon's Products on the 
Facebook App 

 

Source (Amazon’, April 8, 2019) 

5-5 Amazon’s marketing strategy on Instagram 

 Official page: @amazon Number of followers: 1.7 million Mainly used 
for: interviews with artists and authors & product promotion through video 
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content. Amazon’s strategy on Instagram is very similar to how it uses 
Facebook, except for company news updates. However, their creative use 
of Instagram stories also allows them to promote interviews with artists, 
authors and influencers, with the option to swipe up to purchase their 
music, books or other items on Amazon.(Nordqvis, 2023) 

5-6Email Marketing: 

Email marketing is another crucial component of Amazon's digital 
marketing strategy. The company sends out regular emails to its 
subscribers, highlighting new products, deals, and discounts. Amazon also 
uses email marketing to remind customers about items left in their 
shopping cart, encourage them to leave reviews, and promote related 
products. 

One of the key ways Amazon uses email marketing is through its 
Amazon Prime program. Amazon sends regular emails to Prime members, 
highlighting the benefits of the program, including free shipping, exclusive 
deals, and access to streaming services like Amazon Prime Video. Amazon 
also uses email marketing to upsell and cross-sell products to existing 
customers, based on their previous purchase history. 

5-7Paid Advertising: 

Paid advertising is another critical component of Amazon's digital 
marketing strategy. Amazon uses a range of paid advertising techniques to 
promote its products and drive traffic to its website. One of the most 
effective paid advertising methods used by Amazon is pay-per-click (PPC) 
advertising. With PPC advertising, Amazon only pays when someone 
clicks on an ad, which makes it a cost-effective way to drive targeted traffic 
to its website. 

Amazon also uses display advertising to promote its products. Display 
ads are visual ads that appear on other websites, and they are an effective 
way to reach customers who may not have heard of Amazon before. 
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Amazon uses display ads to promote specific products, as well as to build 
brand awareness. 

5-8  Digital Marketing through Influencers: 

One of the key ways Amazon uses social media is through influencer 
marketing. The company partners with influential bloggers, YouTubers, 
and social media stars to promote its products to their followers. Amazon 
provides these influencers with free products or commissions on sales, 
which helps to incentivize them to promote the products.For example, 
Kylie Jenner is a top influencer in the fashion industry, and Ariana Grande 
is a renowned influencer in the music industry. Top influencers have 
hundreds of millions of followers, and their involvement can be costly. 
However, smaller influencers with a few thousand followers can still make 
a significant impact in selling Amazon products.(Herrera, 2022) 

CONCLUSION 

In conclusion, digital marketing plays a pivotal role in driving e-
commerce success, and Amazon serves as a prime example of leveraging 
effective digital marketing strategies. Through their comprehensive 
approach, including search engine optimization, paid advertising, social 
media marketing, and personalization, Amazon has achieved remarkable 
results in terms of online sales and establishing market leadership. 

Studies have shown that optimizing product listings for search engines 
and utilizing paid advertising channels effectively have significantly 
contributed to Amazon's online visibility and customer acquisition. 
Additionally, their emphasis on remarketing and personalization has led to 
improved customer engagement and higher conversion rates. These 
findings highlight the importance of implementing a multi-faceted digital 
marketing strategy that encompasses various channels and tactics. 

Furthermore, Amazon's success can be attributed to their ability to adapt 
to changing consumer behaviors and market trends. By staying at the 
forefront of technological advancements and continuously innovating their 
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digital marketing efforts, Amazon has consistently maintained a 
competitive edge in the ever-evolving e-commerce landscape. 

Some key findings from analyzing Amazon's digital marketing 
effectiveness include: 

-The significance of search engine optimization (SEO) in improving 
online visibility and organic search rankings. 

-The effectiveness of paid advertising campaigns in driving targeted 
traffic and increasing sales. 

-The value of social media marketing in building brand awareness, 
engaging with customers, and driving conversions. 

-The impact of personalized marketing approaches in enhancing 
customer experiences and fostering loyalty. 

-The importance of data analysis and optimization to continuously 
improve marketing strategies and ROI. 

By studying Amazon's digital marketing strategies and outcomes, 
businesses can gain valuable insights and apply them to their own 
marketing efforts. It is essential to constantly evaluate and refine digital 
marketing strategies to adapt to evolving consumer expectations and 
industry trends. 

In summary, Amazon's success in e-commerce is a testament to the 
power of effective digital marketing. By incorporating innovative 
strategies, staying ahead of the curve, and consistently delivering value to 
customers, businesses can thrive in the dynamic world of e-commerce and 
achieve significant growth. 
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