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i Abstract: :
This study aimed to demonstrate the impact of digital marketing ethics, specifically its dimensions of
i security, privacy, authenticity, and loyalty, on customer satisfaction at Jumia Algeria. To achieve this i
i objective, the study employed a descriptive-analytical approach, utilizing a questionnaire to collect primary
i data. A field study was conducted on a sample of Jumia Algeria customers, distributing an online
i questionnaire to 141 individuals. The data was analyzed using the Statistical Package for the Social :
i Sciences (SPSS).
The study concluded that the dimensions of digital marketing ethics have a statistically significant

i impact on customer satisfaction at Jumia Algeria. Specifically, the elements of security, privacy,
i authenticity, and loyalty significantly influenced customer satisfaction. Finally, the study offered several
i suggestions for improving digital marketing ethics across websites, recognizing its influence on customer :
i purchasing decisions and overall satisfaction.

Keywords: Marketing ethics ; digital marketing ethics ; customer satisfaction ; Jumia Algeria.
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