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i Abstract:
This paper aims to examine the reality and importance of sports marketing via social media
i networks. Knowing that individuals use these means to communicate with their social environment
and satisfy their aspirations and desires. However, companies of all types, including sports, use
i these means to interact with their target audience, build brand awareness, and promote their
i services and products. :

The study concluded that social media networks have a marketing power compared to :
i traditional marketing tools, especially in the football industry, due to their effectiveness in :
i expanding the supporter base, and the speed of access and influence on the target audience of fans
i and followers, which enhances the ability of clubs to maintain their competitiveness and increase '
loyalty to their brand. :

i Keywords: Sports marketing, digital marketing, social media, football clubs.
Jel Classification Codes : M31, 035, 055, 720
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