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. Abstract:
This study aims to measure the impact of the application of the concept of internal marketing
i on the quality of services in Algerian tourism organizations. The sample of the study was !
i represented in the workers of the hotel group of the state of Béjaia. The questionnaire was used as '
i a method of collecting primary data by distributing a total of 44 questionnaires. The results were
i analyzed using the statistical program SPSS V26. 5
We reached the conclusion that there is a positive impact of the application of the concept of
i internal marketing in tourism organizations, the study sample on the quality of their services. The
procedures of empowerment, motivation, training and internal communication have a positive :

i impact on the quality of tourism services. As for the recruitment procedure, it was found that it '
i does not affect at all the quality of services in tourism organizations, the study sample. :

i Key words: Internal marketing, Tourism organizations, Quality of tourism service.
i Codes de classification Jel: M31; L83.
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