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i Abstract:
Recently, the Internet of Things revolution has been gaining a lot of attention, on the basis that it :
i represents one of the areas of scientific and technical development emanating from artificial intelligence
i and machine learning solutions and technologies. These large numbers of smart devices connected to the '
i Internet have become more popular and prosperous than ever before, it is growing and expanding rapidly in
i the future, and because of their ability to create their own content, and by using built-in sensors to collect
i data and share it with other things, it has great potential in achieving corporate goals, as it helps them
i achieve more revenue and make profits. These research papers aim to shed light on the repercussions and
i ramifications of the Internet of Things with its smart devices, digital solutions and sensor networks in one of
i the important components of the marketing mix, it is product planning and management. The Internet of
i Things has a critical effect on the decisions, policies and strategies of the product, whether it is a good or a
i service, it significantly affect different areas of productive and manufacturing activities: R&D, creativity
i and innovation, TOM, engineering and design, packaging, differentiation and diversification, Branding,
i after-sales services, PLC ... etc. Accordingly, this study is an attempt to review and audit the various aspects
i of using the Internet of Things for the purposes of marketing products that satisfy customer needs and
i desires efficiently and effectively and identify some of the problems faced by companies and provide
i possible solutions.

Keywords:Internet of Things; Marketing tools, Product management
i Jel Classification Codes: XNN ; XNN
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What is loT? ¢

6 loT—
i |
Internet of Things

N
. N C—
Is a system of interconnected devices m

that collect data from the surrounding
environment to enable increased
reactivity and responsiveness.

These data help us make better,

and more informed decisions. \ @
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Internet of Things {1aT)
*  Smart parking «  Smartfarming «  Smart bulbs
*  On-board diagnostic systems *  Preparing the soll * Smart domotic systems

*  Sharing information on the road = Monitoring optimal conditions for planting ¢
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m Internet of things o <o
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W2 & wireless
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Jenjor aetwort frr.fj(ig Fhings Swart hames & :é‘nu Telemedicine & helbhcare
»  Payment & ticketing +  Smartclothes (Wearables) +  Environmental monitoring  +  Activity trackers
* |nformation exchange *  Smartappliances *  Energy management *  Biomedical sensors
*  Location services *  Relaxing time © Security services «  Diseases monitoring

(Michael Lazar, 2017) : )il
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