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Abstract :This study explores the role of marketing intelligence as a
strategic tool for enhancing competitive advantage in the insurance sector
by analyzing the experiences of Zurichlnsurance and MetL.ife. It focuses on
the use of big data analytics, artificial intelligence, and predictive modeling
to improve targeting strategies and strengthen customer loyalty. The
findings indicate that effective utilization of marketing intelligence
enhances targeting accuracy, increases the efficiency of marketing
campaigns, and reduces cancellation rates, positively impacting return on
investment (ROI) and sustainable growth. The study affirms that marketing
intelligence has become a strategic necessity for insurance companies to
keep pace with digital transformations and enhance competitiveness.
Keywords: Marketing Intelligence; Big Data Analytics; Competitive
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