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Abstract:

This study aims to show how analyze big data from social media and its role
in building marketing knowledge by identifying customers and markets and
targeting them through targeted ads. After presenting the definition of big data,
how to analyze it and know the marketing relationship and how to build it, we
studied the relationship between them using one of the social media platforms
Facebook. We reached several results, the most important of which is that
Facebook uses data analysis obtained from a system that tracks users' activities
to identify their desires and target them through targeted ads, which it sells to
companies and e-commerce platforms for the purpose of marketing their
products.

Keywords: Big data analytic, marketing knowledge, Facebook.
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