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Abstract :

This Study Aims To Highlight The Effectiveness of Digital
Advertising in Enhancing Platform Economy Revenues by Focusing
on Google Ads as a Leading Practical Model in The Global Digital
Advertising Market. to Achieve The Objectives of The Study, The
Descriptive-Analytical Approach was Adopted Through a Review
of'a Set of Academic Studies Related To The Variables of The Study,
in Addition To The Analysis of a Collection of Statistical Data
Derived From Official Reports Available From Google Via Statista
And Other Relevant Sources.

The Results of The Study Revealed That Digital Advertising
Represents The Primary Source in The Revenue Structures of Many
Corporations, particulary Google, with Google Ads Alone
Accounting for 76% of its Total Annual Revenues in 2024. This
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Confirms The Central Role of Digital Advertising in The Platform
Economy Model.

Keywords: Digital Advertisements, Google Ads, Platform
Economy, Digital Platform.
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2023 sle 8 sasiall Vsl sy Asall bl (0 %0.85 Culdll/ Ja s
O o el Al Ell laa] (e %0.47 Gaviy bae/elgnd Craales Leiy
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13 cplall il aa¥) Andl) w3 e %0.17 Laasty 053kl 455 daline )38
58 Ll S s cand )l (Ple¥) Bow o ass Bhaw (S Y Gt
2 o) ey sda G S5 Lee caad)ll oDl o S galai@Y) £ 3sail
c B (galaiBY) el b Ll Ligsiy hmie imacal s edah e Lol 30
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Annual revenue of Google from 2002 to 2024 (in billion U.S. dollars)

348.16

in billion U.S. dollars

2]
& & &

Sourcs Additional Information:

Alphabet Worldhwidke; Alphabet; 2002 to 2024
o A

(STATISTA, 2025): juadl
Slalpy aieaally Jilgll gaill Lla 5y 3 J<EN 8 magal) ALl Jiall Gl
& @) Jeall e e 25 ¢(2024 - 2002) 55l Pl dugiadl Jasa 4S54
Dbl 0,41 dass 4558 Gyl G5l o 2002 ale & ad)l) ds)ll il
gsalls ¥ Jlle 348,10 Y 2024 sle 8 25 s3a sl ¢ Sl Ysa
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Distribution of Google segment revenues from 2017 to 2024

2017 2018 2019 2020 2021 2002 2023 2024

® Google advertising revenues @ Google cloud revenues Google subscriptions, platiorms, and devices®

(Statista, 2025): jyaql)

adl Jl cABleY) gl Gb o4 8y bl Jhall 1 b mase s LS
2017 sle 4 Google Ads cildle] ciigainl Cus cJaga 4555 by oty
2024 sle b Lusale Laliil il Ll 35 ccilaby) Jaa) 00 %86 5 e
O Slaiall L) z3sal B S Jead Ay (S Lo 525 <% 76 ) deail
Google ) dulaudl Jass wlexs glhad g cpn (DY) L3Sa DAY
% 3,6 (e L Wgas dus o) Cum Bl uit DA iins 19 (Cloud

Souces Additional Information:
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Glaialy lSIRRY) ¢ Uad bils Ly 2024 oo 4 % 12,4 ) 2017 ole
ahee Pla (Google Subscriptions, Platforms, and Devices) 8
B oo ueay ILLS aa B bl s bl e Gl
Ldlaall ot dailiin] dass 4558 zlen) )zl o2 (535 ((STATISTA)
Gl gl 8 bl sl = L 25 Las ¢l (DY) (5gus ol 2.8 5l
il bl sac i e Aes clSa e
lgilig<a Julaig Google Ads clidhe) i) gal duSualiva 2.4
dse 0 G 5 KA zuas) (Google Ads D) ¢ Ual gac] Jila]
2024 A 2001 oe deY) Jags A58 Slaly) oo dlila 5yl (Statista)
:baagll) 2024 ) 200100 Jasad Agiad) Luidley) clahy) =5 J<al)
(oSl Mgt St

Advertising revenue of Google from 2001 to 2024 (in billion U.S. dollars)

28.24
22,89
16.412113

1048
0.07 0.41 1.42 3.14 607

Additional Information:
Harldwide; Google; 2001 o 2024

(statista, 2026): jraal)
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&) 2001 (« Google i<;i: bl Ligidl GlahY) ans jelat e
CWBley Gasall Hoall dad dvny Slade LaSli gai o5 JSEN 8 maagally 2024
(Lagac Ciliaiall slaaill oyl 035 g A58 Jleel 73903 8 GoOgle Ads
2001 A ¥so Hlle 0,04 2 538 as dgaae (G5iune (e Y| i) Cua
Sslad Daiea leliny) clalaY) @l aa nginl (2012 ale B ¥ Jhle 43,7 s
e A Y Jble 147 Jss ) ey Ll 2018 ale G Y50 )Lk 95,6
209,5 sa M wit)) ds ccannd (ggisall 130 die Sl aaa Gl aly < 2020
5 0% Lald Ly ) e 2024 i s < 2021 Ko 8 Ye Lk
e SV eall IS Ayl ey G dads K b sag ¢ ,Ysn Lk 264,5
O Gom Ao Wiaid Jasa ol88) ) g WY 138 (G cdasa Laia Silaly)
bl ity Bl g e ading (535 ccloaial) SaBl z3gai e a8
Aias Cilagiad 5oUS el aiail i)

Google ) wildle] cilvile 4y Jdlat ¢ I Joandl mamgy e lacd) utd A
2023 .l (Ads

2023 alad Lo3eY) Lalis€as Jas claly) duiy Julad 13 Jgaad)

%o Acsial) lay) gl

%56.93 Y52 5Lkl 75.03 (WAl patlaig) Jass day clide)
%10.3 s ke 31.51 Gusisd) wlidle)
%10.2 s ke 31.31 Jags ACd clide)
%11.3 Y52 ke 34.69 8¢a¥ly ccilaially (Jaga cils)is)
%10.8 e ke 33.09 (495 Jasa) Anland) Jags clasd
%0.5 Ve Jble 1.53 sAl alilay
%0.1 s Osale 236 Jsail) ulSa

(OBERLO, 2024) aisdl o ilaall JSAI Clibaae e sliie Yl &aldl slae] 1 il
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Aaad )l ey g U clafl Hgatiad €3 Jganl) b masall Sl Jiail) jglad
Gheal e dasa 4%d AlBlels cqsdisdl AlBle] (dags Gy Glidle] 1 0e (sl
iad L 2023 sl 3580 byl s il Gun %774 Loy dass Sy
cibial (daadyll GBeY) g Uad e V5o ble 237.85 Lese ¢ Vs lle 307.39
Ls dala Lo (s ¥sn Jlke 175.03 e slaall Jaga diay clidle) 4
Gldle] 38 ,&n Lo sa5 «Google Ads cldle] iyl sl (1 %56,93
¢ peadinaall dae 0 LS8 partiiuadly Guilalll o pesd Aoy daleS dasa
Gsm b )Y AAN Dl e Lae sps cCpiladll (sal deaiall dad
A abdle) Glally Qadsll @ldle) (o IS @laly) idy Loy ¢ Bl (Ol
Lol e sl e oyl Vo slbe 31.31 5 ¥s0 Jlle 31.51 el e dasa
2023 alal Jags ildle) @by sl (50 %20.5 s Jalas
delill disas b Adley) Jags duaie ddlad (e tliad il oda uSal;
Gl st Baniliin) A58 £ L) e Db el tise dpalea) dad ) a3
Lty Lgigaly Wlaies dass clSlpal e lolde) 3 Jeaall elad Gus
LaadlSy ¢dagn laly) Jaa) e %108 s dlaid) Jass cileads %11.3
200 (b Legiaalie DA (e cdaiall o) OhEa) aey LhaSs )yss JS4
)l Y LS5 (e 138 iy o (099 ¢alafiay) AEES 5alyg ¢ (peadind) oY
oyl sar bl ¢(OBERLO, 2024) 58 s Oslladll alging ¢l
Ve ke 318,33 e (sl e 2027 2026 e dasal dad ) ey
Lgial) 53l e3a (giedy 2027 e Vs ke 340,18 LY <2026 sle Syl
Il 8 L ¢ painne pai Al 8 Jases sdudd)l) DY) e llall & ) dadiinal
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Cun cclbaaidl ala@Y Ll Al Lkl 5 Lyl Gy (<
s cAand il GA (S Sl 5i3es (B pdle JS5 ALY 22 palid
c e Aaall il 5aly DA (e aly s e (galai®Y) saill dlae
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