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Abstract:  

This study aims to identify the integrative relationship between mobile 

journalism (MoJo) applications and the production of digital tourism 

content in light of rapid advances in communication technology, through a 

theoretical analysis. It further seeks to elucidate the mechanisms through 

which smartphones are employed in producing digital tourism content, 

drawing on key MoJo attributes-immediacy, ease of use, cost efficiency, 

and the capacity for cross-platform publishing. 

The study also examines how this emergent journalistic mode 

contributes to shifting tourism content from traditional narration toward 

digital experiences that enhance audience engagement. The findings 

indicate that MoJo applications constitute an effective strategic tool for 

tourism marketing, enabling content creators to document experiences and 

destinations in creative ways. This, in turn, enriches digital content and 

strengthens public awareness of tourism assets through a contemporary, 

interactive approach. 
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1. INTRODUCTION 

The tourism sector has witnessed profound transformations in recent 

years due to rapid technological developments, with mobile journalism 

(MoJo) applications emerging as one of the most significant tools reshaping 

the production and dissemination of tourism-related knowledge. The 

extensive use of smartphones and social media platforms has opened new 

possibilities for content creators, most notably facilitating documentation, 

enabling real-time broadcasting, and allowing direct interaction with 

audiences. In this context, digital tourism content has become a central 

component of destination promotion and the construction of audiences’ 

experiential knowledge, given its capacity to deliver audiovisual narratives 

that can influence recipients’ perceptions and decision-making. 

This shift has prompted a rethinking of the very nature of tourism 

knowledge, conceptualized as participatory knowledge in which field 

experience intersects with mobile journalistic coverage, thereby enabling 

new models of content production grounded in immediate, real-time 

interaction. These developments have also increased the importance of 

examining how mobile journalism can be leveraged to enhance the quality 

and credibility of tourism content, particularly in light of intensifying digital 

competition and evolving patterns of information consumption.  

Accordingly, the main research question arises: How can )MoJo( 

applications contribute to developing and facilitating the production of 

digital tourism content? 

 

2. Study Methodology 

This study adopts a descriptive approach, which is concerned with 

describing research phenomena and problems, analyzing their 

characteristics and features, and identifying the nature of relationships 

among variables. Within the scope of the present study, this approach is 

employed to determine the nature of the relationship between mobile 

journalism (MoJo) applications and the production of digital tourism 

content, as well as to clarify how MoJo applications contribute to 

developing and facilitating the process of producing digital tourism content. 
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3. definition of terms 

3.1 Concept of Journalism 

According to the “Dictionary of Modern Concepts in Media and 

Communication”, journalism is “the field, discipline, or profession devoted 

to gathering news, verifying its credibility, editing or analyzing it, and 

presenting it to the public in the daily press and periodicals, in sections that 

may be political, social, economic, cultural, or educational, depending on 

the newspaper’s departments and the section or beat in which the journalist 

works.” (Abdallah & Abdelkrim, 2014, p. 187) 

Ammar Milad Nasr, in his book Introduction to Journalism, defines 

journalism as “the objective description and analysis of social reality, 

carried out within particular orientations and interests and linked to the 

traits and characteristics of the society in which it operates, whether 

journalism is in print, audio, or visual form.” (Nasr, 2019, p. 25) 

“It is also defined as ‘the art of recording daily events with accuracy, 

regularity, and good taste, while responding to and guiding public opinion; 

attending to human communities; relaying their news; describing their 

activities; and entertaining them and occupying their leisure time.” (Adib, 

2022, p. 12) 

Building on the foregoing, journalism may be defined as a 

professional practice that entails gathering news, verifying its credibility, 

analyzing it, and processing it editorially in light of a society’s orientations 

and characteristics, before presenting it to the public through diverse media-

print, audio, and visual. At its core, it is the objective description and 

analysis of the events of everyday life, grounded in accuracy, regularity, and 

sound editorial judgment, while seeking both to respond to and to guide 

public opinion, and to articulate the needs and activities of social groups. 

3.2 Concept of Mobile Journalism (MoJo) 

Bushra Dawood Al-Sanjari, in her book Mobile Journalism: Its Formal 

Characteristics and Technical Capabilities, defines MoJo as “a new form of 

journalistic practice that leverages the full range of features and 

technologies of mobile phones in the process of content production-from 

gathering and editing to presenting news and information to the         



 

C. Bensaid  B. Boussaba 
 

4 

public.” (Alsangri, 2019, p. 79) 

It is also defined as “a new workflow or operational method for telling 

a news story, in which journalists are trained and prepared to become fully 

independent mobile journalists; it also refers to the process of 

newsgathering and publishing using a smartphone or tablet.” (Abid, 2025, 

p. 59) 

According to the Al Jazeera Media Institute’s Practical Guide, MoJo is 

“a contemporary journalistic form that enables the production of 

multimedia content-written, visual, or audio-using a single device, namely 

the smartphone. The concept of mobile journalism encompasses the 

production workflow a journalist follows to produce their material, from the 

planning stage, through shooting and editing, and ending with publication-

all relying on a suite of applications and equipment afforded by smartphone 

technologies.” (Jebai & khamaiseh, 2022, p. 12) 

Building on the foregoing, mobile journalism (MoJo) can be defined 

as a contemporary mode of journalistic practice that relies entirely on 

smartphones and tablets for end-to-end media content production-from 

newsgathering and capture to editing, processing, and the presentation and 

distribution of written, audio, visual, and multimedia materials. It represents 

an integrated workflow that enables journalists to tell news stories 

independently by leveraging mobile-specific technical capabilities and 

dedicated applications across the production pipeline-planning, shooting, 

editing, and publishing-thereby positioning the smartphone as a central tool 

and a viable alternative to the traditional newsroom. 

3.3 Concept of MoJo Applications 

These are the tools and software used to produce and distribute 

journalistic content via mobile devices such as smartphones and tablets. 

They include video- and audio-editing applications, live-streaming 

platforms, writing and text-editing tools, as well as still-photography and 

graphic-design apps. The main categories can be outlined as follows: 

 Photographic applications: Adobe Lightroom Mobile; Snapseed 

(Google); Canva… 

 Video capture applications: FiLMiC Pro; MoviePro; ProMovie… 

 Video editing and post-production: iMovie; KineMaster; InShot; 
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LumaFusion… 

 Audio applications: Pro Record Voice; Ferrite… 

 Live streaming and publishing platforms: Facebook; Instagram; 

YouTube... (Jebai & khamaiseh, 2022, p. 21) 

3.4 Concept of Tourism Media 

“Tourism media” may be defined “as a form of specialized media 

comprising the planned and continuous communicative activities 

undertaken by specialist media professionals, with the aim of providing the 

public with clear and logically presented tourism-related information, 

issues, topics, challenges, and developments; and seeking to persuade and 

influence audiences in order to foster tourism awareness among      

citizens.” (Ibrahim, 2017, p. 28) 

“It is also defined as the totality of objective, impersonal media efforts 

undertaken by official and non-official entities to enhance the image of 

tourism, involving the design and transmission of a message or set of 

messages aimed at creating tourism awareness or developing the tourism 

image of a given country or region among specific markets and publics, 

using media channels to attract the attention of prospective tourists-

domestically and internationally-and to motivate them to engage in tourism 

activities.” (daghim, 2014, p. 60) 

“Samar Rifqi Al‑Rahbi”, in her book Modern Tourism Management”, 

defines tourism media as “introducing and showcasing a country’s tourism 

attractions-whether natural, archaeological‑historical, hospitality‑related, or 

any other domains of touristic appeal-using advanced media and 

communication means, such as films and advertising capable of attracting 

both foreign tourists and the country’s own citizens. Accordingly, tourism 

media is an essential and central component of the tourism              

industry.” (Al-Rahbi, 2014, p. 91) 

Drawing on the foregoing, tourism media can be defined as a 

specialized, planned, and sustained communication practice undertaken by 

official and non‑official entities and specialist media professionals. Its 
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purpose is to gather, produce, and transmit objective information and 

messages about the tourism resources, attractions, and activities of a given 

country or region, and to present them to the public in persuasive ways that 

foster tourism awareness, enhance the destination image, and attract 

prospective tourists. This is carried out through a range of contemporary 

media and communication channels that support the tourism industry. 

3.5 Concept of Digital Tourism Content 

Digital tourism content comprises all forms of tourism‑related 

messages, information, and communication materials produced and 

disseminated via digital media and social media platforms. It may be 

generated by media organizations, public bodies, professional content 

creators, amateurs, or ordinary users-thus including user‑generated content 

(UGC). This content encompasses texts, images, videos, interactive maps, 

reviews, opinions, and personal experiences that enable audiences to 

participate, interact, and exchange knowledge about destinations. It is 

characterized by speed, openness, and the potential for wide reach, and it 

can influence tourists’ decision‑making by providing real‑time, multimedia 

information. It draws on core properties of new media, including 

interactivity, digital convergence, and the decentralized production of 

information. (Ibrahim, 2017, p. 81) 

 

4. Origins and Development of Mobile Journalism (MoJo) 

Mobile journalism developed gradually in tandem with the technical 

evolution of mobile phones since the advent of second‑generation (2G) 

networks. The addition of Short Message Service (SMS) in the early 1990s-

beginning with the first message sent in the United Kingdom in 1992 and its 

subsequent use in Finland in 1993-drew attention to the mobile phone’s 

potential as a vehicle for content transmission. This laid one of the early 

foundations for the shift from voice‑only telephony to a multimedia 

platform with growing communicative capacity. 

As smartphones advanced in the Web 2.0 era and their technical 

capabilities increased, their use in still and video capture, audio recording, 
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and online dissemination expanded. This strengthened their media role and 

made them an effective means of producing and distributing news stories in 

real time. 

The true “birth” of MoJo is often traced to 2003, at the outset of the 

U.S. invasion of Iraq, when the recording of news content via mobile 

phones became notable. This shift was further consolidated on 17 February 

2004, when The New York Times, for the first time in its history, published 

a photograph taken with a mobile phone during the signing of the AT&T–

Cingular merger. Despite the image’s simplicity, it came to be seen as a 

pivotal moment in mobile journalism-especially alongside the widespread 

use of phone images in coverage of major events such as the 2004 Madrid 

bombings and the Indian Ocean tsunami, culminating in heavy reliance on 

mobile footage during the 2005 London bombings. 

In subsequent years, developments continued to entrench this 

journalistic mode; by 2010, coverage based on mobile‑phone content had 

spread globally. In the same year, The New York Times ran a photo story 

shot entirely on a smartphone-four images depicting the daily lives of U.S. 

soldiers in Afghanistan-that sparked extensive debate not only for its 

content but because the photographer, Damon Winter, captured and edited 

the images on his smartphone. 

In 2012, BBC correspondent Natalia Antelava further bolstered the 

standing of mobile journalism with a 25‑minute documentary, shot on her 

phone, about the covert sterilization of women in Uzbekistan; the film 

earned her a foreign press award. That same year, The Wall Street Journal 

trained more than 400 journalists in mobile‑first news production, marking 

an institutional shift toward the wider adoption of MoJo. 

Subsequent years witnessed a steady accumulation of milestones. 

Between 2006 and 2014, television channels and leading newspapers 

increasingly relied on mobile journalism-from what was presented as the 

BBC’s first full iPhone report in 2006 to major institutions such as The 

Washington Post and The Associated Press launching dedicated apps for 
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distributing news and mobile‑shot content starting in 2013. (Abid, 2025, 

pp. 60,61,62,63) 

 

5. Characteristics and advantages of MoJo applications in digital 

tourism content production 

 Cost efficiency: The lower cost of producing content via 

smartphones enables tourism creators to film destinations and 

attractions without expensive equipment, making the production of 

tourism videos more accessible and sustainable. 

 Mobility and portability: Smartphones allow creators to move freely 

within tourist sites and transition quickly between landmarks, 

enhancing their ability to capture authentic moments and provide 

effective coverage of trips and adventures. 

 Relative safety and unobtrusiveness: Using a phone to film while 

traveling attracts less attention in crowded places, allowing tourism 

content creators to work more safely and with fewer disruptions or 

risks. 

 High imaging quality (4K): 4K resolution makes it possible to 

showcase destinations with crisp, appealing detail, thereby 

enhancing content attractiveness and increasing the likelihood of 

engagement among audiences and prospective tourists. 

 Live streaming: Smartphone live streaming presents tourism 

experiences to audiences instantaneously-for example, a tour through 

a local market or a visit to a heritage site-creating real-time 

interaction and boosting perceived authenticity. 

 Speed and efficiency: Smartphones enable creators to shoot, edit, 

and publish tourism materials rapidly during the trip itself, ensuring 

timeliness and highlighting events at the right moment. 

 Creativity and experimentation: Mobile toolkits offer wide scope for 

innovation in framing and storytelling, helping tourism content 

creators deliver distinctive, inventive visual narratives that convey a 

strong sense of place. (al-Mahdi, 2020, pp. 86,87,88) 

 

6. MoJo equipment and applications and their use in digital tourism 
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content production 

6.1 Equipment 

a. Smartphone 

The smartphone market is highly competitive, and each operating system 

offers distinct affordances. 

 Android: Noted for affordability and customizability as an 

open-source system; offers Google Photos for cloud photo backup, in 

addition to the availability of open-source and free music libraries. 

 iOS: A strong performer in onboard-microphone audio quality; 

developers often prioritize iPhone as the launch device for new apps. 

It also outperforms Android in digital security-with an estimated 

97% of global mobile malware associated with Android-and is 

generally fast and responsive in running applications. 

b. Smartphone camera 

The camera is the most crucial criterion when choosing a phone, as it is 

central to mobile journalism and digital content creation. Key specifications 

include: 

 Rear camera resolution of at least 12 MP 

 Front camera resolution of at least 8 MP 

 Ability to record in 4K or Full HD 

 A large display to facilitate framing and review 

 Ample storage to ensure smooth performance and accommodate files 

 Optical Image Stabilization (OIS) to reduce shake during motion 

shots. (Jebai & khamaiseh, 2022, pp. 17, 18) 

c. Tripod 

 Mini tripod: Very useful for quick shots from creative angles at 

tourist sites (e.g., on a table in a heritage café, on a bicycle 

handlebar, near a fountain), yielding stable footage ideal for “Reels” 

and “TikTok.” 

 Full-size tripod: Essential for interviews with tour guides or for 

documentary reporting on a city or heritage site, as it provides 

professional-grade stability. 

d. Microphones (three main types) 
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 Wired lavalier: Low cost with excellent quality. For example, when 

recording a brief interview with a traditional artisan in an old souk or 

with a tourist sharing their experience, it delivers clear audio with 

minimal background noise. 

 Wireless microphone: Offers freedom of movement and distance. 

Ideal for recording a vlog while strolling through a citadel, on a 

beach, or in an old city, without needing to stay close to the phone. 

 Shotgun mic: Useful for street interviews (vox pops) or when more 

than one guest is present; it facilitates capturing the pulse of a 

tourism festival and the ambience of traditional markets without 

losing the speaker’s voice amid noise. 

e. Handheld grip/rig 

Allows mounting both light and microphone while reducing shake during 

movement-ideal for walk-and-talk shots in an old city, or while touring a 

museum or natural site. It yields smoother, more professional footage and 

prevents the jitter that can detract from the aesthetics of tourism visuals. 

f. Lighting 

Improves image quality, especially when filming exhibits in a museum, 

traditional dishes in a restaurant, or heritage storefronts at night; enhances 

color and imparts a professional look that reflects a destination’s appeal. 

g. Clip-on lenses 

 Wide: For panoramic scenes such as beaches, ports, mountain 

ranges, and large parks. 

 Macro: For fine details-ornamentation on a historic door, an 

inscription on a statue, a date, or a small traditional craft item. 

 Telephoto: For distant subjects when close access is not possible 

(e.g., a scene from atop a citadel). 

h. Windscreen (deadcat) 

An important audio accessory, crucial when filming in coastal areas, on 

mountains, or at open-air festivals with strong winds; it prevents wind noise 

and keeps the creator’s (or guest’s) voice clear. 

i. Power bank 

Tourism shoots can stretch across long days; a power bank keeps the phone 

running to document tours, events, or mountain trails without interruption. 
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j. Memory card or external storage 

Using a microSD card (where supported) or a USB-OTG/external drive 

makes it easy to offload media and free up the phone when working with 

heavy assets-long videos, high-resolution 

K. Stabilizer (Gimbal – e.g., DJI Osmo Mobile): 

A top-tier handheld device featuring  Active Track technology. It is the most 

critical tool for the professional tourism content creator, granting smooth 

cinematic movement when filming old streets, boat rides, climbing stairs, or 

exploring archaeological sites. Furthermore, the tracking feature facilitates 

the task of presenting tourism explanations in front of the camera, as the 

phone automatically tracks the content creator's movement. (Jebai & 

khamaiseh, 2022, pp. 35, 36, 37)  

6.2 Applications 

First: Photography Applications 

A. Adobe Lightroom Mobile: 

 Features: 

 Provides professional control over light, color, temperature, 

and White Balance. 

 Allows work synchronization between phone and computer. 

 Offers geometric tools to correct tilt and perspective. 

 Application in Digital Tourism Content Creation: It enables the 

transformation of an ordinary photo-of an old city, a beach, or a 

traditional shop-into a captivating image, thanks to precise color 

control (e.g., making sunset colors warmer or accentuating the blue 

in seascapes). 

B. Snapseed: 

 Features: 

 Offers over 30 editing tools. 

 Provides a "Lens Blur" feature (Depth of Field). 

 Ensures photo saving without quality loss. 

 Application in Digital Tourism Content Creation: Excellent for quick 

photo enhancement on the go. For instance, when photographing a 

local dish, the "Tune Image" tool can accentuate colors, or the 
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"Selective" tool can highlight a specific element like a mosaic or 

ornamentation. 

 

C. Canva: 

 Features: 

 Provides thousands of templates for publishing on Instagram, 

TikTok, Facebook, etc. 

 Offers tools for writing and adding icons and animations. 

 Application in Digital Tourism Content Creation: Enables the 

content creator to craft engaging "Stories" about tourist places, 

design cover images (Thumbnails) for YouTube videos, and design 

promotional posts for tourism tours. 

Second: Video Recording Applications 

A. FiLMiC Pro: 

 Features: 

 Empowers the content creator with full control over ISO, 

focus, exposure, and color temperature. 

 Supports 4K recording technology. 

 Provides color-based exposure monitoring (False 

Color/Peaking). 

 Application in Digital Tourism Content Creation: Enables the 

filming of highly professional scenes, such as panoramic shots of an 

ancient castle, stable footage of a mountain road or waterfall, or 

filming a short interview with a local artisan. 

B. MoviePro: 

 Features: 

 Offers a simple and clear user interface. 

 Allows control over video bitrate and quality. 

 Provides a simultaneous photo and video capture feature. 

 Application in Digital Tourism Content Creation: Suitable for 

filming quick trips where videos require varied shots rapidly and 

without complexity. 

C. ProMovie Recorder: 

 Features: 
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 Offers advanced shooting techniques. 

 Supports 4K quality recording. 

 Allows precise determination of video aspect ratio and size. 

 Application in Digital Tourism Content Creation: Useful for night 

shots in large cities or filming popular markets where lighting 

conditions are challenging. 

Third: Video Editing (Montage) Applications 

A. iMovie: 

 Features: 

 Enables simple and easy editing processes. 

 Allows exporting the final video in 4K quality. 

 Provides text and motion addition features. 

 Application in Digital Tourism Content Creation: Ideal for creating 

short videos (60 seconds) about top tourist landmarks in a country or 

city. It also facilitates assembling trip footage into a simple and 

organized template. 

B. KineMaster: 

 Features: 

 Offers multiple video and audio layers. 

 Provides ready-made effects. 

 Allows audio envelope editing. 

 Application in Digital Tourism Content Creation: Permits the 

creation of rich videos showing, for example, a trip route map, 

writing area names over footage, and providing transition effects 

suitable for travel content. 

C. InShot: 

 Features: 

 Provides quick tools for canvas formatting (Vertical - Square - 

Horizontal). 

 Offers a free music library. 

 Allows photo color and temperature adjustment. 

 Application in Digital Tourism Content Creation: Considered the 

best app for creating TikTok content and Reels, as it offers features 
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for editing fast-paced clips with music. 

D. LumaFusion: 

 Features: 

 Delivers highly professional editing comparable to Premiere 

Pro and Final Cut. 

 Offers advanced Color Grading features. 

 Allows full control over audio and visual layers. 

 Application in Digital Tourism Content Creation: Suitable for 

producing short documentaries about heritage areas and professional 

videos showcasing travel agency services. 

Fourth: Audio Applications 

A. Voice Record Pro: 

 Features: 

 Provides high-quality WAV audio recording. 

 Allows exporting audio files to cloud services (Google Drive, 

Dropbox, etc.). 

 Application in Digital Tourism Content Creation: Excellent for 

recording narrator voice-overs in city introduction videos, as well as 

recording ambient sounds: sea waves, markets, birds, etc. 

B. Ferrite Recording Studio: 

 Features: 

 Offers professional audio editing. 

 A primary resource for podcasting. 

 Application in Digital Tourism Content Creation: Enables the 

content creator to produce a tourism podcast about city history, for 

example, and allows recording clean voice-over commentary for 

tourism trip videos.  

Fifth: Essential Auxiliary Applications for Fieldwork 

A. Microsoft Office Word: For editing texts (scripts - video descriptions - 

plans). 

B. Skype: For conducting remote interviews with tour guides or officials. 

C. Dropbox / WeTransfer: For saving large files and providing storage 

space. 

D. Unfold: Provides professional story templates for Instagram. 
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E. Phonto: For writing with beautiful fonts on tourism photos. (Jebai & 

khamaiseh, 2022, p. 21) 

 

7. Publishing and live‑streaming applications suited to digital tourism 

content 

These platforms constitute a powerful toolkit for digital tourism 

creators because they enable live, immersive audience experiences. They 

can be grouped as follows: 

First: Live-streaming apps (best suited to tourism content for 

real-time experiences) 

 Facebook Live: Enables live broadcasts from attractions, markets, 

festivals, or natural settings, generating immediate interaction via 

emoji reactions, comments, and audience Q&A. Well suited to 

entertainment and large events (e.g., festivals, hotel openings, live 

tours) and effective for attracting tourists by showcasing activities in 

real time (camel rides, boat tours, etc.). 

 Instagram Live: Popular among youth and travel enthusiasts for live 

site tours and real-time interviews with tour guides. The Live Rooms 

feature allows adding guests, facilitating dialogue among guides, 

influencers, and prospective travelers. Its vertical format affords 

visual proximity and is optimized for smartphones. 

 YouTube Live: Well suited to longer livestreams, such as full tours, 

heritage lectures, or festival coverage. Supports very high quality (up 

to 4K), making it appropriate for creators building a professional 

channel. 

Second: Video publishing apps (for distributing edited content) 

 YouTube (standard uploads; Shorts): Supports long-form videos for 

documentation and explanation, as well as short-form Shorts. 

Functions as a powerful search platform, enhancing discoverability 

among travelers researching destinations. 

 Instagram (Feed; Reels; Stories): Reels offer the greatest potential 

reach for short clips on cities and landscapes; Stories are ideal for 
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moment-by-moment trip updates; the Feed showcases high-quality 

stills of tourist sites. 

 Facebook Pages/Groups: Support posts, photos, stories, and live 

broadcasts, while enabling access to established user communities. 

The prevalence of tourism groups in many countries facilitates wider 

dissemination. (Jebai & khamaiseh, 2022, p. 38) 

 

8. MoJo Applications and Their Role in Developing and Facilitating the 

Production of Digital Tourism Content 

MoJo (mobile journalism) applications contribute to developing and 

facilitating the production of digital tourism content by transforming 

tourism from content traditionally delivered to audiences into a dynamic, 

participatory form of digital knowledge built through smartphones and their 

diverse applications. This role is manifested through the following: 

a. Transforming the tourism field into a real‑time knowledge‑

production space 

MoJo tools (e.g., FiLMiC Pro, KineMaster, CapCut, and live‑streaming 

platforms) enable tourism creators to capture high‑quality images and video 

on site, record touristic events instantaneously without waiting for 

professional gear, and publish information directly. In this way, the tourist 

site becomes a living knowledge lab in which data are generated in situ, 

enhancing the credibility and accuracy of digital tourism knowledge. 

b. Building direct interaction between creators and audiences 

Live‑enabled MoJo tools (Facebook Live, YouTube Live, Instagram Live) 

support instantaneous interaction via comments, questions, and quick polls, 

allowing audiences to help shape the content by asking about the site, 

suggesting additional information, or correcting details. The result is 

participatory digital tourism knowledge grounded in dialogue rather than 

one‑way reception, positioning audiences as co‑producers rather than mere 

consumers. 

c.  Enriching Tourism Content Through Multimedia: 

 MoJo applications enable the production of diverse content formats, such 
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as short-form videos (Reels, Shorts), visual stories (Stories), interactive 

maps, and real-time tourism interviews.. (Aal & El-Sayed Abdel-Haq, 2025, 

pp. 125, 126) 

d. Enhancing Data-Driven Knowledge Production in Tourism Content: 

This can be achieved by analyzing audience interactions through mobile-

based analytics tools (e.g., Google Analytics Mobile and social media 

platform Insights). These applications enable tourism content creators, for 

example, to identify the destinations that most attract audiences, the types 

of content that generate the highest engagement, and the tourism-related 

issues that audiences find most relevant. Accordingly, content production 

shifts into a data-informed knowledge process rather than one driven by 

intuition.. (Aal & El-Sayed Abdel-Haq, Introduction to Content Production 

Management, 2024, pp. 177, 178) 

e. Creating a digital knowledge community around destinations 

MoJo applications facilitate community building through tourism hashtags, 

Facebook and Instagram groups, dialogic comment threads, and user‑

generated content (UGC). This enables the aggregation of knowledge from 

visitors, local residents, guides, and creators-coalescing into a “digital 

tourism knowledge community” in which individual experiences form a 

collective digital memory of sites. (Ibrahim, 2017, pp. 81, 82) 

In light of the foregoing, it can be argued that mobile journalism 

(MoJo) applications play a substantial role in developing and facilitating the 

production of digital tourism content. They enable the immediate, on-site 

generation of tourism information, drawing on direct interaction with 

audiences and participants, while also integrating multimedia to produce 

rich, multidimensional knowledge. Moreover, smart analytics features allow 

content creators to tailor content on the basis of real data and encourage the 

collective production of knowledge by bringing diverse forms of expertise 

together within a shared digital space. Consequently, mobile journalism 

evolves from a mere production technique into a knowledge-oriented 

approach that reshapes how tourism is represented and digitally marketed. 

9. CONCLUSION  
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In light of the foregoing, it becomes evident that mobile journalism 

(MoJo) applications are no longer merely supportive technical tools; rather, 

they have evolved into a genuine conceptual lever for developing and 

facilitating the production of digital tourism content. The integration of 

immediate field-based coverage with the affordances of interactive digital 

storytelling can enhance content quality and assign audiences new 

epistemic roles that move beyond passive reception toward active 

engagement in meaning-making. The theoretical reading undertaken in this 

study shows that smartphones and instantaneous publishing platforms 

contribute to strengthening the credibility of tourism experiences through 

direct documentation, thereby enabling innovative forms of tourism 

communication grounded in rapid access and rich interaction. Accordingly, 

it has become necessary for digital tourism content creators to invest in 

developing their competencies in using MoJo applications in order to 

advance the digital tourism landscape toward higher levels of 

professionalism and innovation. 
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