
The journal of research and scientific studies Volume: 19 /  N°: 01 (2025), p 1544-1560 

 

1 

English as a Foreign Language for Information and Communication 

Sciences Students in Algeria 

Diagnosing the Present and Envisioning the Future 
 

Ahmed Amine FOURAR1*, Sadek BOUGHEZALA2 

RaihanaFOURAR3 

 

1University of biskra(AGERIA), a.fourar@univ-biskra.dz 
2University of Oum elba(ALGERIA), boughezala.sadek@univ-oeb.dz 

3University of biskra (AGERIA), a.fourar@univ-biskra.dz 

 
 

Received: 21/11/2024               Accepted: 31 /01/2025         Published:31/01/2025 

 

 

Abstract: 

In the era of globalization, English has become essential for 

professional and academic communication, especially in media and 

communication fields. In Algeria, the Ministry of Higher Education 

aims to enhance English language education at universities to improve 

academic outcomes and prepare students for multicultural work 

environments. Media and communication disciplines, in particular, 

require strong English skills to develop the country's media system. 

However, Algerian universities face challenges such as students' weak 

language foundations, limited resources, and insufficient practical 

training.  

This study explores future trends in English education for media and 

communication students in Algeria, with a focus on aligning 

educational practices with market needs. It seeks to propose solutions 

to overcome current challenges, preparing graduates to engage 

effectively in both local and global media environments. 
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Algerian universities, Globalization,Higher education challenges  
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Introduction 

 In the era of globalization, English has become an indispensable tool 

for professional and academic communication, especially in the fields of 

media and communication.It serves as a primary language for news 

dissemination, content production, and interaction with a global audience.In 

Algeria, amidst evolving educational policies, the Ministry of Higher 

Education and Scientific Research aims to enhance the role of English in 

universities, recognizing its pivotal role in improving higher education 

outcomes and preparing students to compete in multicultural work 

environments.The media and communication discipline, in particular, 

necessitates advanced linguistic skills to develop the country's media and 

communication system, placing English language education at the heart of 

the academic process. 

 However, Algerian universities face multiple challenges, including 

students' weak linguistic backgrounds, limited educational resources, and 

insufficient practical training opportunities.Given these circumstances, it is 

essential to anticipate future trends in developing English language 

education for this specialization, aligning with market needs and the 

educational reality in Algeria. This study seeks to analyze future 

developments in English education for media and communication students 

and propose innovative solutions to overcome current challenges, 

contributing to preparing a generation of graduates capable of engaging 

with the local and global media and communication landscape efficiently 

and professionally. 

Historical Context of English in Algeria 
 To understand the current challenges and opportunities in teaching 

English in Algeria, it is essential to explore the historical context that 

shaped its position in the country.The linguistic landscape of Algeria is 

deeply influenced by its colonial history, sociopolitical dynamics, and 

evolving education policies. English, though a global language, occupies a 

secondary or even tertiary status in Algeria, overshadowed by Arabic and 

French. 

1. Colonial Legacy and Language Hierarchy 
 Algeria was under French colonial rule from 1830 to 1962, a period 

that left a lasting impact on its linguistic and educational systems. French 
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became deeply entrenched as the language of administration, education, and 

the elite (Haddam,Bouabdallah, 2022). During this time: 

 Arabic was marginalized, particularly in formal education and 

government institutions. 

 French became synonymous with modernity, progress, and access to 

global knowledge. 

 English was virtually absent from the educational landscape, except 

for limited exposure in select secondary schools. 

 After independence in 1962, the Algerian government undertook 

Arabization policies aimed at restoring Arabic as the primary language of 

education and administration.However, French retained its dominance in 

technical and scientific disciplines. English began to emerge in Algeria's 

educational policies in the late 20th century, driven by the need for 

globalization and access to international knowledge. 

2. Introduction of English in Algerian Education 
 The inclusion of English in Algeria's education system started 

modestly in the 1970s as part of secondary school curricula, Its role 

expanded gradually due to several factors: 

 Economic Globalization: Algeria’s increasing reliance on 

international trade and energy markets necessitated English 

proficiency to engage with global partners. 

 Technological Advancements: The global dominance of English in 

technology, science, and media pushed Algeria to incorporate 

English into its educational policies. 

 International Relations: Algeria’s desire to strengthen ties with 

non-Francophone countries, particularly in Africa, Asia, and the 

Anglo-American world, further highlighted the importance of 

English. 

 Despite these developments, English remained secondary to French 

and Arabic.The dual dominance of Arabic and French created a unique 

linguistic hierarchy, limiting English to a foreign language learned 

primarily for academic and professional purposes (slimani, 2016). 

3. Policies and Reforms to Promote English 
 In recent decades, Algeria has made significant strides to elevate the 

status of English within its education system. Key reforms include: 

 1990s Reforms: The Ministry of National Education introduced 

English as a mandatory subject in middle and secondary schools. 

English was positioned as an alternative to French, particularly in 

scientific and technical disciplines. 
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 2000s Expansion: Universities began offering English as a 

specialization, alongside integrating English courses in non-language 

disciplines such as business, engineering, and media studies  

 2020 Vision: In 2019, the Ministry of Higher Education announced 

plans to replace French with English as the primary language of 

instruction in scientific disciplines. This marked a turning point, 

signaling Algeria’s intent to align with global academic and 

professional standards (Maraf, 2024). 

4. The Role of English in Media and Communication 

 The rise of English in Algeria’s media and communication sectors 

has been gradual but significant(Archana, 2022). Key drivers include: 

 Global Media Influence: English dominates global media, from 

international news agencies like Reuters and BBC to entertainment 

platforms like Netflix and YouTube, Algerian media professionals 

increasingly recognize the need for English proficiency to compete 

on a global stage. 

 Digital Media Boom: The rapid growth of digital media and social 

networks, where English is the predominant language, has 

accelerated the demand for English skills among journalists and 

content creators. 

 Training and Internships: English-speaking media organizations, 

such as Al Jazeera English and international NGOs, offer training 

and internships that require English proficiency, This has encouraged 

Algerian media students to prioritize learning English. 

5. Current Status of English in Algeria 
 Today, English occupies a complex position in Algeria’s 

multilingual landscape (Belmihoub, 2018): 

 In Schools: English is taught as a foreign language starting in 

middle school, but its impact is limited by insufficient teaching 

resources and teacher training. 

 In Universities: English departments exist in most universities, and 

specialized courses such as English for Specific Purposes (ESP) are 

offered in fields like media, business, and engineering. 

 However, French continues to dominate as the language of 

instruction in many disciplines. 

 In Society: English is gaining popularity among younger 

generations, particularly through digital platforms and social media. 

However, it remains less widely spoken compared to Arabic and 

French. 
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6. Challenges in Promoting English 

 Despite efforts to promote English, several challenges persist: 

 Linguistic Competition: The dominance of French in scientific and 

technical disciplines limits the penetration of English into academic 

and professional spaces. 

 Resource Constraints: The lack of qualified English teachers, 

textbooks, and multimedia materials hampers effective English 

instruction. 

 Cultural Resistance: Some segments of Algerian society view 

English as a foreign intrusion, preferring Arabic or French due to 

historical and cultural ties (Belmihoub, 2018). 

7. Opportunities for English in Algeria 
 The growing global influence of English presents numerous 

opportunities for Algeria: 

 Global Integration: English can serve as a bridge for Algeria to 

integrate into global academic, professional, and technological 

networks. 

 Media Professionalism: Proficiency in English enables media 

students to access international news sources, collaborate with global 

media outlets, and produce content for diverse audiences. 

 Youth Engagement: The popularity of English among younger 

generations, driven by music, movies, and social media, provides a 

natural entry point for language learning (Belmihoub, 2018). 

 The historical context of English in Algeria reveals a dynamic 

interplay of colonial influences, post-independence policies, and global 

pressures. While French and Arabic continue to dominate, English is 

gradually carving out a significant role in education, media, and 

communication. By addressing challenges such as resource limitations and 

cultural resistance, Algeria can leverage English to empower its students 

and professionals to thrive in a globalized world. 

The Importance of Learning English for Media and Communication 

Students 

 In a world increasingly interconnected through globalization and 

technological advancement, English has transcended its status as a mere 

foreign language to become a principal medium for communication and 

knowledge transfer across various domains, notably media and 

communication. Students specializing in media and communication in 

Algeria and the Arab world face challenges related to learning English; 

however, it simultaneously offers them exceptional academic and 
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professional opportunities. Learning English is not merely an additional 

skill but a fundamental tool that enhances academic and professional 

performance, opening broader horizons for work and interaction in 

international media environments. 

1. The Role of English in Enhancing Academic Performance 

 Studies have demonstrated that learning English is a cornerstone for 

improving the academic performance of media students (Touati, 2024). 

Proficiency in English provides students with better access to global 

academic resources, such as research and scientific journals, enriching their 

knowledge in media and communication.  

 Media and communication students with a good level of English can 

easily access global sources, enabling them to comprehend recent 

developments in the media field.Additionally, English contributes to 

developing students' specialized vocabulary, as the use of English terms in 

academic materials enhances their understanding of scientific texts and 

enables them to analyze and comprehend global media contexts, thereby 

boosting their academic excellence. 

2. The Professional Impact of English on Media Students 
 The significance of English proficiency extends beyond academic 

performance to significantly influence students' professional opportunities 

(Kawsar, 2023). Mastery of English is a crucial factor for media students in 

the international job market, opening doors to careers in journalism, digital 

media, and advertising. Students proficient in English have greater job 

opportunities in both local and international media outlets.Moreover, 

English equips media and communication students with effective 

communication skills in multicultural environments. Media graduates with 

advanced English proficiency possess a higher ability to interact with 

colleagues and clients in international work settings. In the Algerian 

context, mastering English helps students handle modern tools and 

technologies, enhancing their integration into the media industry. 

3. Cultural and Professional Challenges in Learning English 
 Despite the importance of English, Arab students, including 

Algerians, face numerous challenges while learning it. Cultural differences 

may pose a barrier to students learning English, especially when it comes to 

understanding media texts with Western contexts. 

 In this context, cultural barriers can significantly affect students' 

comprehension of English media terms, reducing their effectiveness in 

using the language (Jata, 2015). 
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 On the other hand, the lack of opportunities to practice English in 

real media contexts is a significant challenge for Algerian students. 

Students often suffer from a lack of practical applications that allow them to 

use English in real media environments.This gap between theoretical 

education and practical application leaves students inadequately prepared 

for the media job market. 

4. Future Trends in English Education in Media 

 To overcome these challenges, it is necessary to adopt innovative 

educational methods that combine technology and practical practice. 

The use of multimedia in teaching English, such as educational videos and 

digital applications, enhances students' interaction with the study material 

(Vaishnav, 2024).In Algeria, curricula can be updated to include modern 

technologies, such as artificial intelligence and digital learning media, to 

enhance the English learning experience for media students. 

 Introducing educational programs focusing on real media contexts 

helps students connect their academic learning with job market 

requirements. Academic institutions should adopt an approach that 

emphasizes practical practice, better preparing students to integrate into the 

global media environment. 

 Learning English is a vital tool for media and communication 

students, contributing to improving their academic performance and 

enhancing their professional opportunities. Mastery of English enables 

students to access global academic resources and acquire analytical and 

communication skills that allow them to excel in local and international 

media and communication fields.In the Algerian context, despite cultural 

and professional challenges, developing English teaching methods and 

investing in modern educational technologies are necessary to achieve 

better integration between theoretical education and practical application, 

ensuring students a promising professional future in the media field. 

Global Experiences in Teaching English to Media and Communication 

Students 

1. Finland: Media-Based English Curricula 

 In Finland, English language education integrates media literacy into 

curricula, emphasizing skills such as writing press releases, conducting 

interviews, and analyzing media content. Finnish universities collaborate 

with media organizations to provide students with practical training 

opportunities in English-speaking environments (Leppänen & Nikula, 

2008). This model helps students develop both linguistic and professional 

competencies. 
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2. South Korea: Technology-Enhanced Language Learning 

 South Korean universities utilize advanced technologies, such as 

artificial intelligence (AI) and virtual reality (VR), to create immersive 

English learning environments. Students practice producing media content, 

such as podcasts and video reports, in English, fostering practical language 

use (Kim, 2024), This approach bridges the gap between theoretical 

knowledge and real-world application. 

3. Germany: English for Specific Purposes (ESP) 
 German universities adopt an ESP approach, tailoring English 

courses to the specific needs of media students.This includes modules on 

media writing, digital communication, and advertising.Courses are co-

designed with industry experts to ensure alignment with professional 

requirements (Hickey, 2019). 

4. India: Multilingual Strategies 
 In India, where students often learn English as a second or third 

language, universities use multilingual teaching strategies.For media 

students, English courses integrate content in regional languages, enabling a 

gradual transition to full English proficiency while maintaining cultural 

relevance (Kachru, 1992). This approach enhances comprehension and 

confidence. 

5. The United States: Project-Based Learning 

 In American universities, English language education often employs 

project-based learning, where media students collaborate on projects such 

as creating documentaries, running social media campaigns, or producing 

news segments. This hands-on approach encourages active learning and 

real-world skill development (Richards & Rodgers, 2014). 

Key Educational Methods Used in Teaching English as a Foreign 

Language 

Innovative Teaching Methods for Teaching English to Media and 

Communication Students 

 To address the challenges faced by media and communication 

students in mastering English as a foreign language, innovative teaching 

methods have proven to be effective in bridging the gap between theoretical 

knowledge and practical application.These methods focus on engaging 

students, making learning interactive, and tailoring content to meet the 

specific needs of media students. Below are detailed discussions on several 

innovative teaching methods: 

1. Communicative Language Teaching (CLT) 
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 The Communicative Language Teaching method emphasizes real-

life communication and interactive learning over rote memorization of 

grammar rules. This approach is particularly relevant for media students, as 

it aligns with their need to use English in professional contexts, such as 

interviews, press conferences, and news reporting. 

 Key Features: 
o Role-playing scenarios (e.g., mock interviews or newsroom 

discussions) to improve speaking and listening skills. 

o Interactive group activities that encourage dialogue and 

collaboration, mirroring real-world media teamwork. 

o Task-based discussions, such as analyzing current media 

reports or debating ethical issues in journalism. 

 Benefits for Media Students: CLT helps students develop fluency 

and confidence in speaking English, which is essential for on-camera 

reporting, podcasting, or interacting with international clients. 

 Example from Practice: Universities in Finland integrate CLT with 

media literacy, enabling students to practice interviewing techniques 

and debate on global media issues in English (Leppänen & Nikula, 

2008). 

2. Task-Based Language Teaching (TBLT) 
 Task-Based Language Teaching involves structuring lessons 

around specific tasks that reflect real-world activities in media and 

communication. TBLT provides students with practical opportunities to 

apply their language skills while developing technical proficiency. 

 Key Features: 
o Writing assignments such as news articles, press releases, and 

blog posts. 

o Editing tasks for media content, such as subtitling videos or 

proofreading articles. 

o Collaborative projects like creating a podcast, designing an 

advertising campaign, or producing a short documentary in 

English. 

 Benefits for Media Students: By completing tasks similar to those 

they will encounter in their careers, students develop both language 

proficiency and job-specific skills, This approach also fosters 

problem-solving and creativity. 

 Example from Practice: In Germany, universities use TBLT to 

teach English for Specific Purposes (ESP) by assigning media 

students tasks such as creating bilingual advertising campaigns or 
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conducting market research interviews in English (Basturkmen, 

2010). 

3. Blended Learning 

 Blended Learning combines traditional classroom instruction with 

online learning tools to provide a flexible and enriched learning 

environment. Media students benefit from this approach because it allows 

them to access resources tailored to their specific needs while promoting 

self-paced learning. 

 Key Features: 

o Online platforms offering multimedia content, such as 

tutorials on media writing or interactive grammar exercises. 

o Integration of video editing tools and virtual newsroom 

simulations to mimic real-world scenarios. 

o Use of apps like Duolingo, Memrise, or industry-specific 

platforms to practice language skills on the go. 

 Benefits for Media Students: Blended learning offers students a 

diverse range of materials and the flexibility to learn at their own 

pace, enhancing their engagement and comprehension of media-

specific language. 

 Example from Practice: South Korean universities employ blended 

learning to teach English, using virtual reality (VR) and augmented 

reality (AR) tools to create immersive environments where students 

can practice producing news reports or conducting interviews (Kim, 

2015). 

4. Gamification 
 Gamification incorporates game-like elements into the learning 

process to make it more engaging and enjoyable. For media students, 

gamification can be an effective way to build vocabulary, improve 

grammar, and enhance critical thinking skills. 

 Key Features: 

o Competitive quizzes and challenges focusing on media 

terminology, grammar, and comprehension. 

o Simulated newsrooms where students earn points for 

completing assignments or solving real-world journalism 

problems. 

o Digital badges and rewards for achieving milestones, such as 

mastering a specific set of vocabulary or completing a 

collaborative project. 
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 Benefits for Media Students: Gamification motivates students by 

making learning interactive and rewarding. It also fosters teamwork 

and healthy competition, which are essential in media professions. 

 Example from Practice: Educational platforms in the United States, 

such as Kahoot and Quizlet, are widely used to gamify language 

learning for journalism and communication students (Hamari et al., 

2014). 

5. Problem-Based Learning (PBL) 
 Problem-Based Learning challenges students to solve complex, 

real-world problems using their language skills. This approach aligns well 

with the dynamic and fast-paced nature of media and communication 

professions. 

 Key Features: 

o Analyzing and proposing solutions to ethical dilemmas in 

journalism. 

o Developing crisis communication plans for hypothetical PR 

scenarios. 

o Investigating and presenting on global media trends in 

English. 

 Benefits for Media Students: PBL develops critical thinking, 

research skills, and the ability to articulate ideas effectively in 

English. It prepares students for the unpredictable challenges they 

may face in their careers. 

 Example from Practice: Media programs in the Netherlands 

implement PBL by having students collaborate on solving case 

studies related to international media coverage (Richards & Rodgers, 

2014). 

6. Content and Language Integrated Learning (CLIL) 

 CLIL integrates language learning with subject-specific content, For 

media students, this means learning English through media-related subjects, 

such as media ethics, advertising strategies, or global communication 

trends. 

 Key Features: 
o Dual-focused lessons that teach media content while 

enhancing English proficiency. 

o Use of authentic media materials, such as news articles, 

documentaries, and advertisements. 

o Guest lectures from industry professionals conducted in 

English. 
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 Benefits for Media Students: CLIL ensures students gain both 

linguistic skills and domain knowledge, preparing them for 

professional roles that require expertise in media and 

communication. 

 Example from Practice: Spanish universities use CLIL to teach 

English through journalism courses, encouraging students to analyze 

and critique international media coverage (Coyle, Hood, & Marsh, 

2010). 

7. Project-Based Learning (PBL) 

 Project-Based Learning engages students in collaborative projects 

that simulate real-world tasks. Media students can work on long-term 

projects that require them to use English extensively, fostering both 

language and professional skills. 

 Key Features: 
o Producing a student-run news program or magazine in 

English. 

o Collaborating on social media campaigns for hypothetical 

clients. 

o Hosting debates or panel discussions on global media issues. 

 Benefits for Media Students: PBL enhances creativity, teamwork, 

and practical application of English in real-world contexts. 

 Example from Practice: American universities use PBL to teach 

English to journalism students, involving them in producing short 

films or managing live reporting assignments (Richards & Rodgers, 

2014) 

 Innovative teaching methods like CLT, TBLT, blended learning, and 

gamification offer effective solutions for teaching English to media and 

communication students.By focusing on real-world applications, interactive 

learning, and technological integration, these methods address the unique 

needs of media students and prepare them for professional success in a 

globalized industry. Incorporating global best practices, Algerian 

universities can enhance the English proficiency of their media students and 

ensure they are equipped for the demands of international media 

environments. 

Challenges in Learning English as a Foreign Language 

1. Lack of Practical Practice Environments 

 Many studies have highlighted that the absence of practical 

environments for practicing English is a significant barrier for students in 

non-English-speaking countries(Richards & Rodgers, 2014).In Algeria, this 



  
 

English as a Foreign Language for Information and Communication  

13 

challenge is compounded by the limited use of English in everyday settings, 

making it difficult for media students to achieve fluency in listening and 

speaking. Practical initiatives, such as internships in English-speaking 

organizations or media outlets, are crucial to address this gap. 

2. Difficulty in Understanding Technical Terms 

 Media students often struggle with understanding specialized media 

terms in English due to the complexity of these terms and the lack of 

sufficient explanations in academic curricula (Flowerdew & Peacock, 

2001).This challenge is particularly pronounced in Algeria, where media 

studies programs are not fully equipped to address the linguistic needs of 

students entering the professional media industry. 

3. Cultural Barriers 
 Cultural differences between the Algerian context and English-

speaking environments can hinder students' ability to understand and use 

the language effectively (Hofstede, 2001). This gap is especially evident in 

media studies, where understanding the cultural nuances of English is 

critical for analyzing global media content. Educational programs need to 

integrate cultural elements into the curriculum to help students overcome 

these barriers. 

4. Shortage of Qualified Trainers 
 The lack of qualified English language trainers who understand the 

specific requirements of media and communication is a persistent challenge 

in Algeria.Many instructors rely on traditional teaching methods and lack 

training in modern, interactive techniques (Richards, 2015). Professional 

development programs for educators are essential to enhance their ability to 

teach English effectively to media students. 

5. Insufficient Educational Resources 
 Educational resources, such as textbooks and digital materials 

tailored to media and communication studies, are limited in Algeria. This 

lack of resources restricts students’ exposure to relevant language content 

and hinders their ability to apply English in professional contexts (Nation, 

2001). So, developing localized resources that cater to the specific needs of 

media students is a necessary step toward improving English education. 

 

6. Limited Technological Investment 
 While technology offers numerous opportunities for enhancing 

English education, Algerian universities face challenges related to 

inadequate technological infrastructure. The lack of access to digital 

platforms and multimedia tools limits the ability of media students to 
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engage in interactive and self-directed learning. In fact, addressing this gap 

requires strategic investment in educational technology and training 

programs (Stockwell, 2012). 

Future Directions for English Education 
 Improving English education for media and communication students 

in Algeria requires a multifaceted approach. The following 

recommendations aim to address the existing challenges and align 

educational strategies with global standards: 

1. Curriculum Development 

 A well-structured curriculum is the cornerstone of effective English 

education: 

 Incorporating Media-Specific Courses: Universities should 

introduce courses like "Media Writing in English," "Digital 

Journalism," and "Public Relations Communication." 

 These courses will equip students with the language skills needed to 

excel in professional media settings (Flowerdew & Peacock, 2001). 

 Blending Theory and Practice: Curricula should balance 

theoretical knowledge with hands-on training.  

Assignments could include writing press releases, creating digital 

content, or conducting interviews in English. 

 Updating Content Regularly: To stay relevant, universities must 

continuously revise curricula to include emerging trends in media 

and communication, ensuring students are prepared for the modern 

workplace. 

2. Practical Training Opportunities 
 Practical exposure is essential for bridging the gap between 

classroom learning and real-world application: 

 Partnerships with Media Organizations: Collaborating with 

English-speaking media outlets can provide students with internships 

and shadowing opportunities, allowing them to practice their skills in 

professional settings. 

 On-Campus Media Labs: Establishing media labs equipped with 

recording studios, editing software, and other tools can simulate real-

world environments where students can practice using English. 

 Competitions and Workshops: Hosting events like debates, content 

creation contests, and public speaking workshops in English will 

encourage students to apply their skills in engaging ways. 

3. Leveraging Technology 

 Technological advancements can transform English education: 



  
 

English as a Foreign Language for Information and Communication  

15 

 Interactive Learning Platforms: Universities can adopt tools like 

Duolingo or Rosetta Stone for language learning.  

These platforms provide personalized feedback and gamified 

elements to enhance student engagement. 

 Virtual and Augmented Reality (VR/AR): VR and AR can 

simulate real-world scenarios, such as a newsroom environment, 

enabling students to practice English in immersive settings 

(Stockwell, 2012). 

 Online Collaboration Tools: Platforms like Zoom and Microsoft 

Teams can facilitate virtual interactions with international experts, 

broadening students’ exposure to global perspectives. 

4. Training Educators 
 The effectiveness of any educational initiative depends on the quality 

of its educators: 

 Professional Development Programs: Universities should offer 

training sessions for English instructors, focusing on modern 

teaching methods and media-specific language needs (Richards, 

2015). 

 Collaboration with International Experts: Bringing in guest 

lecturers and trainers from English-speaking countries can provide 

valuable insights and techniques for teaching English effectively. 

 Ongoing Support: Providing educators with access to updated 

teaching materials and resources ensures they remain equipped to 

meet the evolving needs of their students. 

5. Promoting International Collaboration 
 Connecting Algerian universities with global institutions can enrich 

English education: 

 Exchange Programs: Partnerships with universities in English-

speaking countries can facilitate student exchanges, giving Algerian 

students the opportunity to immerse themselves in English-speaking 

environments. 

 Joint Research Initiatives: Collaborative research projects between 

Algerian and international academics can foster cross-cultural 

understanding and highlight the role of English in media studies. 

 Scholarship Opportunities: Offering scholarships for short-term 

study-abroad programs or participation in international conferences 

can enhance students’ linguistic and professional skills. 

Conclusion 



 

Ahmed Amine FOURAR, Sadek BOUGHEZALA, Raihana FOURAR 

16 

 English education for media and communication students in Algeria 

is a critical factor in preparing graduates for the challenges of an 

increasingly globalized media industry.By addressing existing barriers, such 

as the lack of resources, cultural differences, and limited training 

opportunities, and by adopting innovative methods, Algerian universities 

can significantly enhance the English proficiency of their students. 

Morever, integrating advanced technologies, expanding international 

partnerships, and offering practical training opportunities will not only 

improve the academic and professional prospects of media students but also 

strengthen Algeria’s position in the global media landscape. 
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