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 الإعلان التجاري  دراسة فقهية

01

    

   

Summary: 
Commercial advertising is an economic and social 

treatment; He introduces the consumer to the product, 

encourages him to acquire and use it, guides him to its 

existence and tells him about its advantages, as it is the 

advertiser’s way to dispose of his products, but it is not 

without negative effects that cause material and moral 

damage to the recipient, causing an imbalance in the value 

system, and it has harms and benefits. 

And the Islamic Sharia, with its guiding directives and 

the rules and provisions it enacted that covered all aspects of 

human life, did not neglect the subject of commercial 

advertising, and we have clarified this in three matters: (The 
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rule of commercial advertising and evidence of the legality of 

advertising, Doctrinal adaptation of the commercial 

advertising  contract, Doctrinal adaptation of the 

contractual characteristic between the advertising agency 

and the advertising medium and between the advertiser and 

the advertising medium). 

 Keywords: advertising, commercial, contract, 

istisna'a, conditioning. 
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