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Abstract:

This study examines the ethical challenges of Al in digital marketing,
focusing on data privacy and consumer behavior. Using a descriptive-
analytical approach with comparative analysis, it examines selected global
cases across four dimensions: transparency and data protection, privacy,
regulatory compliance, and user empowerment, with personal data
exploitation as an analytical indicator.

The findings show that ethical risks depend mainly on how Al and
data are used and governed, revealing differences between data-driven
models and privacy-oriented approaches.

Keywords: Al Algorithms; Digital Marketing; Ethical Challenges; Data
Governance; Behavioral Manipulation.
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