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The Contribution of Artificial Intelligence to Enhancing Virtual
Tourism
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Abstract:
This study explores Al integration in virtual tourism, analyzing
structural shifts in the sector. Using a descriptive-analytical approach, it
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examines Al applications, global market trends, and growth projections
based on specialized international reports.

Findings reveal an exceptional 35% Compound Annual Growth Rate
(CAGR) in Al and VR spending, with clear dominance of smart software
solutions. Al has become a strategic driver of immersive, hyper-
personalized virtual travel experiences, despite challenges related to
privacy, information security, and algorithmic bias, highlighting the need to
leverage opportunities and address these challenges.

Keywords: Artificial Intelligence; Virtual Tourism; Virtual Reality;
Augmented Reality.
Jel Classification Codes: 183, 033, m31.
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