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Abstract:

This study emphasizes the significance of green marketing in enhancing
environmental awareness among tourists and promoting responsible tourism
behaviors to ensure sustainable ecotourism growth in Algeria. Employing
both inductive and deductive methods suited for its theoretical and practical

aspects, the research involved distributing 400 questionnaires to local
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tourists in Algiers, with 391 valid responses analyzed through multiple
linear regression using SPSS V.25. The findings indicate a significant
relationship between the four dimensions of green marketing and the
promotion of eco-tourism among Algerian tourists.

Keywords: Green marketing, Eco-tourism, Sustainable Tourism, Algerian
tourists.

Jel Classification Codes: M31, Q56, Q57, Z32.
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