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The effect of deception in the promotional mix on the purchasing behavior of 

Ooredoo mobile phone company customers in Ain Defla state  
 



 

 

JEL   :M37 ؛M31

Abstract: 

We aim through this research to identify the extent of the effect of deception in the promotional 

mix on the purchasing behavior of the customers of the mobile phone company Ooredoo in the state of 

Ain Defla. 

between the marketing deception, the promotional deception and the purchasing behavior of the 

customers of the mobile phone company Ooredoo. The results of the study also proved that the 

relationship between promotional deception and advertising is the strongest correlated with a value of 

0.723 with a probability of 0.000, and on the other hand, the relationship between marketing deception 

and personal selling is the weakest with a value of 0.131 The results of the research found that there is 

a positive relationship with a statistical significance at the level of 5 
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