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 Abstract:  

   This study examines the relationship between art, communication, and social development 

within creative and cultural spaces in the UAE. It explores how art and culture serve as catalysts 

for community engagement, social cohesion, while also considering the role of communication 

in shaping public perception and participation. The purpose of this research is to explore how 

art and communication contribute to social development within creative and cultural spaces in 

the UAE by examining their role in community engagement and cultural public participation. 

Through qualitative interviews with 12 professionals from four art centers in the UAE using 

purposive sampling method, the study investigates how communication strategies influence the 

accessibility and impact of artistic and cultural initiatives. The findings highlight both the 

opportunities and challenges faced by these creative and cultural institutions in contributing to 

social development in the UAE. 
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1. Introduction  

Cultural and creative industries (CCIs) are increasingly recognized as pivotal drivers of 

societal progress, influencing sustainable development, social change, and individual well-

being. This literature review delves into the diverse dimensions of cultural and creative 

industries, exploring their impact on sustainable development, social transformation, and the 

enhancement of individual creativity and knowledge sharing. By synthesizing findings from 

many scholarly sources, this review sheds light on the intricate interplay between art, culture, 

sustainability, and community engagement.  

This research explores the role of communication in promoting art in the UAE, the 

contribution of creative and cultural spaces to social development, and the benefits and 

challenges of fostering art and culture in the region. It examines how communication strategies, 

including media, marketing, and public engagement, influence the visibility and accessibility 
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of art, highlighting the role of institutions, artists, and digital platforms in shaping cultural 

discourse. Additionally, it investigates how creative and cultural spaces, such as museums, 

galleries, and community initiatives, contribute to social cohesion, identity formation, and 

cultural exchange, fostering inclusivity and innovation. The research also discusses the 

economic, educational, and cultural benefits of promoting art, such as tourism growth, creative 

industries, and knowledge-sharing. However, it identifies key challenges, including funding 

constraints, audience engagement, policy limitations, and the balance between preserving 

tradition and embracing contemporary artistic practices. 

There is a growing interest in the arts in the United Arab Emirates (UAE) but research and 

analysis on the social impact of the creative spaces are limited. The country has made huge 

investments in developing the creative and cultural sectors including Jameel Arts Centre, 

Alserkal Arts Foundation, Barjeel Art Foundation, and Bayt Al Mamzar.  

To attain the aim of the study, it will explore the following research questions: 

- What is the role of communication in promoting art in the UAE?  

- How do creative and cultural spaces contribute to social development in the 

UAE? 

- What are the benefits and challenges of promoting art and culture in the UAE?  

This topic is significant to be studied to gain more understanding about the role of creative 

and cultural industries in social development. The country has invested in the development of 

creative and cultural spaces with having the potential to promote social and cultural 

development, it also provides awareness and a deeper understanding of the impact of these 

spaces on UAE society. Art has the potential to promote social and cultural growth. The study 

will provide data and a foundation for future research papers for the relationship between social 

development and creative and cultural spaces. The study will help policy makers in providing 

a clear and insightful view of the social power these cultural and creative spaces on the 

community. 

1. Literature Review  

Academics have explored the connection between art and social change, with Creative and 

Cultural Industries (CCI) playing a key role in the creative economy of the United Arab 

Emirates (Dubai Future Foundation, 2020). UNESCO defines CCI as sectors involved in 

producing, promoting, and distributing cultural content (Borre, 2023). Art serves as a form of 

cultural expression, shaping values and identity (Brown, 2016). It highlights the impact of 

artistic activities, particularly in education, in fostering emotional well-being and personal 

growth (Karkou & Glasman, 2004). 

Grant Kester explored how art can bring about social change by creating spaces for 

dialogue and interaction between artists and their audiences (Kester, 2004). Matarasso have 

pointed out that the art projects that are based on communities can help to build social capital 

and increase the strength of communities by creating opportunities to share experiences (1997).  

Lippard examines the ways in which artists have used their work to address social and 

political issues, and how their efforts have contributed to larger social movements (Lippard, 

1984). 



  

 
105 

 

Algerian Communication Journal 

Volume : 27/ N° : 01 (2025) P103-115 
 
 

ISSN:1111-536X              EISSN:2676-1793 

 

 

 

2.1 Role of Communication in promoting art and culture 

The relationship between art and social change has been widely explored in academic 

research, with many scholars emphasizing its ability to foster dialogue, cultural expression, and 

community transformation. In the UAE, the Creative and Cultural Industries (CCI) play a 

significant role in the regional creative economy, contributing to cultural production, 

promotion, and distribution (Dubai Future Foundation, 2020; Romeo Borre, 2023). Art, often 

described as a means of cultural expression, allows individuals and communities to engage 

with their values and identities (Brown, 2016). 

Several studies highlight the impact of artistic engagement on emotional well-being and 

personal growth. Karkou and Glasman (2004) found that participation in arts-based activities 

provided individuals with opportunities for self-reflection and stress relief. One participant in 

their study noted that engaging in the arts helped them recognize the power of creativity in 

alleviating anxiety. Public art, which exists in various built and natural environments, also 

plays a key role in shaping cultural experiences and promoting accessibility to artistic 

expression (Al Suwaidi & Furlan, 2017).  

The role of communication in the promotion of art and cultural expression has been widely 

examined. Socially engaged art, particularly projects designed to instigate social change, plays 

an essential role in fostering dialogue and advancing social development (Hosseini, 2019). 

Kester argues that art can act as a catalyst for social change by encouraging conversations 

between artists and audiences (2004). In the digital age, social media has become an important 

tool for the dissemination of artistic knowledge, enabling broad engagement and interactive 

learning (Ihsaniyati et al., 2023). 

Art has also been recognized for its role in raising awareness of social issues and fostering 

a sense of identity and belonging (Al-Hosani, 2017). Through sensory engagement, creativity, 

and historical narratives, art serves as a means of knowledge production while also carrying 

political and social significance (O’Neill, 2005). Museums, galleries, and other creative spaces 

provide platforms for artistic expression, allowing for interaction and the exchange of diverse 

perspectives (Helena & Renee, 2021).  

Knowledge sharing is an essential aspect of creative development, influencing how art is 

understood and communicated. Rice (2003) emphasizes that while intelligence and motivation 

contribute to the production of new knowledge, the social context in which creative work exists 

determines its impact. In some collective cultures, knowledge is treated as a source of power, 

making trust and collaboration fundamental to fostering open knowledge exchange. Building 

relationships among artists, institutions, and communities encourages artistic innovation and 

cultural development (Ihsaniyati et al., 2023). Narratives embedded within art can serve as 

sources of inspiration, reinforcing the idea that meaningful social transformation requires both 

critical engagement and personal reflection (Murray, 2012). Research suggests that active 

participation in artistic creation leads to the development of novel thoughts and emotions, 

enriching individual experiences and promoting intellectual growth (Karkou & Glasman, 

2004). 

 



  

 
106 

 

Algerian Communication Journal 

Volume : 27/ N° : 01 (2025) P103-115 
 
 

ISSN:1111-536X              EISSN:2676-1793 

 

 

 

2.2 Art and Culture Promotion in the UAE 

Art and culture in the UAE play a significant role in shaping the country's identity and 

social values. Art forms in the UAE reflect universal cultural values and often draw from the 

nation's heritage, emphasizing the importance of both tradition and innovation. Historically, 

cities have supported art to enhance their competitive edge and attract attention, a trend that 

continues today (Al Suwaidi & Furlan, 2017). 

In the UAE, cultural spaces such as museums, galleries, and cultural centers have become 

essential platforms for creative expression and cultural exchange. These spaces foster 

interactions between individuals from different backgrounds, offering opportunities for diverse 

artistic expression (Helena & Renee, 2021). The country’s investment in cultural initiatives, 

including the Louvre Abu Dhabi and Dubai Design Week, has helped the position of the UAE 

as a global creative hub. These projects not only contribute to the country's international 

recognition but also provide artists with the support and exposure needed to thrive (Dubai 

Future Foundation, 2020). 

Challenges persist for some artists, particularly those lacking institutional support. There 

is limited research on the experiences of artists in the UAE, but the country has made strides 

with the development of projects like the Abu Dhabi Cultural District, Alserkal Avenue, and 

the Sharjah Biennial. These initiatives provide important platforms for artists and cultural 

practitioners, promoting cross-cultural understanding and offering opportunities for creative 

engagement (Garrido & Schubert, 2011). Government support has been a driving force behind 

the growth of the creative sector. Partnerships between institutions such as Dubai Culture and 

Art Jameel have provided critical funding and resources, including rent relief and license fee 

waivers, to assist both local and international artists. These efforts are vital for the continued 

development of the UAE's art scene and for fostering a creative environment where artists can 

thrive (Dubai Future Foundation, 2020). 

2.3 Social Change Communication 

Amabile’s theory of creativity suggests that the creative process is integral to producing 

innovative work that is seen as valuable, viable, or satisfying by individuals (Rice, 2003). This 

concept highlights the importance of both individual and collaborative creativity, which forms 

the foundation for innovation. The work environment plays a crucial role in fostering these 

creative processes, ultimately contributing to profitable and innovative outcomes (Rice, 2003). 

As noted by Claudia Helena and Silvina Renee, art has always been a powerful tool in 

shaping societal change and improving the well-being of individuals and communities. Their 

research underscores art’s enduring importance in social dynamics, emphasizing that creativity 

has the potential to influence and transform societies (2021). In the context of innovation, 

individual participation is essential, as evidenced by Forrester's study on UK car manufacturers 

(2000). Von Krogh further highlights the importance of knowledge sharing, continuous 

expertise development, and collaborative learning in driving innovation (Rice, 2003). 

In the realm of soft power, Ibrahim Subeh’s study emphasizes that the capacity to influence 

society comes from the appeal of ideas and the ability to set agendas (2017). Artists and 

scholars agree that while the arts alone may not catalyze significant societal change, they are 
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crucial for giving voice to individual and collective needs, serving as a catalyst for social 

movements by reflecting the hopes and issues of society (Milbrandt). Moreover, ICT and social 

media play a central role in development communication and social change, ensuring equal 

access to opportunities and amplifying social impact (Ihsaniyati et al., 2023). 

Ihsaniyati and colleagues (2023) distinguish between development communication and 

social change communication. While development communication facilitates planned 

initiatives, social change communication focuses on unplanned processes and self-sufficiency 

within communities. By fostering active participation and dialogue, development 

communication encourages knowledge exchange and enhances access to information, 

promoting positive societal change (Ihsaniyati et al., 2023). 

Artistic expressions engage individuals on multiple levels, including sensorimotor, 

cognitive, emotional, and social dimensions, making them a powerful tool for personal and 

collective growth (Karkou & Glasman, 2004). Trust-based environments, as emphasized by 

Von Krogh, are essential in facilitating knowledge sharing within teams. When trust exists 

among team members, collaboration becomes more effective, aligning collective goals rather 

than focusing on individual objectives (Madhavan & Grover, 1998). 

Art also plays an important role in fostering community pride, ownership, and cultural 

values, reinforcing local identities (Al-Hosani, 2017). This cultural aspect mirrors the 

significance of process innovation in scientific inquiry, where competencies such as customer 

service and quality control are closely linked to product innovation. As Rice (2003) suggests, 

the ability to innovate within business processes is crucial for advancing product innovation. 

2. Methodology  

This study employs a qualitative research design to explore the role of art and 

communication in social development. The qualitative approach allows a deep understanding 

of participants’ perceptions, experiences, contexts to address the research questions. The used 

method is the semi structured interview method to explore the relationship between art and 

communication with social development among the creative and cultural spaces in the UAE. 

Data were collected from experts who work in one of these four creative and cultural spaces 

who have community (Bayt Al-Mamzer, Jameel Arts Center, Alserkal Arts Foundation, and 

Barjeel Art Foundation) in the United Arab Emirates.  

This study contained semi structured interviews with a total of 12 professionals including 

Founders, Directors, Curators, Assistants in programmes and collection, Managers in 

community relations, library, research, strategy and audience, Collections Manager, Social 

Media Specialist, Registrar, and Visitor Experience Coordinators within the field of art and 

culture. These and community individuals were selected through a method of purposive 

sampling and snowball sampling with professionals from art and cultural organizations to 

ensure relevance to the research topic. 

Depending on their positions, the interviews were conducted online or in person depending 

on availability. The participants were invited to be part of the data collection process by the 

participants in this study where the participants in this study were interviewed.   
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Data was gathered through semi structured interviews with participants. These interviews 

were conducted either online through MS teams, Zoom meetings or in person. Locations of 

these interviews were in the organization itself; it lasted approximately is between 30 to 50 

minutes. Each interview was guided by a set of open-ended questions that were used in the 

semi structured interviews to give participants the space and the ability to be more encouraged 

in more detailed answers. The individuals who were interviewed were provided with a 

clarification of the needed information about the study’s purpose and they gave the researcher 

their consent to participate voluntarily.  

The case studies were chosen based on their relevant activities of art and culture and their 

role in social development focusing on the private ownership of creative spaces. The study's 

goal is to explore the insights on creative and cultural spaces in the UAE. Each participant was 

informed that it is voluntary participation, with the right to withdraw at any time without 

consequences. With strict confidentiality measures to protect the participants privacy 

throughout the research. Participants may experience minor discomforts related to sharing 

personal experiences and opinions, we have done the needed action to minimize any discomfort 

for ethical considerations. 

3. Results  

The findings indicate that cultural and creative spaces in the UAE play a crucial role in 

engaging audiences, building awareness, and fostering accessibility to the arts. These spaces 

utilize strategic communication, particularly through social media, to promote their activities 

and attract new visitors. The collected data were divided into sections based on the research 

questions as below: 

4.1  The role of communication in promoting art in the UAE 

Findings show that 33% of participants focus on community engagement and program 

development. These practitioners are involved in curating programs that respond to local needs, 

foster dialogue, and sustain public interest through inclusive, accessible, and long-term 

strategies. Meanwhile 67% focus on audience experience, public awareness, and operational 

management, including communication, volunteer coordination, and upholding institutional 

standards. Both roles work to sustain cultural participation within their institutions. 

Approaches to promoting events were evenly divided into 50% who adopt structured 

communication strategies with consistent messaging and strategic planning aimed at 

maintaining public engagement. The other 50% emphasized identity-driven communication, 

using storytelling and values-based narratives to connect with audiences and extend reach 

through partnerships. 

Technology plays a central role in communication across institutions. For 40% of 

participants, it functions as a tool for internal operations and visitor engagement supporting 

digital access, feedback collection, and resource management. Another 40% use technology, 

especially social media platforms like Instagram, to enhance visibility and audience reach, 

producing content that reflects institutional identity and builds an informed public presence. 

Regarding target audiences, 70% of participants focus on art professionals, students, and 

practitioners actively engaged in cultural programs. The remaining 30% target the general 

public, including families and tourists, through accessible, inclusive events that aim to broaden 



  

 
109 

 

Algerian Communication Journal 

Volume : 27/ N° : 01 (2025) P103-115 
 
 

ISSN:1111-536X              EISSN:2676-1793 

 

 

 

cultural participation. As for the main messages communicated, 67% center on accessibility 

and inclusivity. Institutions such as Jameel Arts Centre emphasize open, welcoming 

environments that encourage participation from all segments of society. The remaining 33% 

focus on targeted initiatives that support emerging artists and cultural practitioners. Institutions 

like Alserkal Avenue and Bait Al Mamzar deliver specialized programming designed to foster 

collaboration, professional development, and creative community building. 

4.2  Contribution of creative and cultural spaces to social development in the UAE 

Findings highlight that 33% of participants were primarily motivated by community 

engagement and social impact, aiming to foster inclusive dialogue and public participation. 

Institutions like Jameel Arts Centre, Alserkal Foundation, and Bait Al Mamzar emphasized 

accessibility and the role of art in community building. Meanwhile, 42% were driven by 

organizational vision and philanthropic goals, with institutions such as Barjeel Art Foundation 

and Jameel Arts Centre seeking to fill gaps in the regional art scene and support long-term 

cultural infrastructure. 

When measuring impact, 58% of participants relied on quantitative data, including visitor 

numbers, social media engagement, and media coverage. Institutions like Jameel Arts Centre, 

Alserkal, and Bait Al Mamzar used such metrics to assess reach and engagement. Meanwhile, 

33% emphasized qualitative insights such as community feedback, recurring participation, and 

long-term involvement. A remaining 25% reported lacking structured evaluation methods. 

To encourage participation, 50% focused on accessibility offering free entry, inclusive 

programming, and youth-oriented initiatives. Jameel Arts Centre and Bait Al Mamzar tailored 

activities to community needs. The other 50% prioritized outreach through social media, 

newsletters, and collaborative initiatives. Alserkal, for example, invited local businesses and 

creatives to co-develop programs. 

Regarding collaboration, half of the respondents pursued organic, community-driven 

partnerships through open calls and spontaneous encounters. Institutions like Jameel Arts 

Centre and Alserkal emphasized flexibility and inclusivity. The other half took a strategic 

approach, selecting collaborators aligned with their institutional goals, often prioritizing long-

term growth and thematic alignment. 

In communication, 25% leveraged digital platforms like Instagram and newsletters to 

engage specific audiences. 42% prioritized inclusive, relatable content that reflected 

community experiences. Institutions such as Alserkal and Jameel Arts Centre offered diverse 

narratives through literature, poetry, and performance. However, 33% lacked a defined 

communication strategy for engaging with diverse groups. Also the long-term strategies for 

community development included free public access (33%), mentorship and residencies 

(Alserkal), and artist support through grants and open calls (Jameel Arts Centre). Another 17% 

highlighted the importance of sustained local support for artists. 

Looking forward, 67% of participants aimed to strengthen cultural identity, promote public 

engagement, and highlight regional art histories. Jameel Arts Centre's Down to Earth Festival 

and sound walk programs, along with Barjeel's focus on inclusivity, reflect this ambition. 
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Meanwhile, 25% centered their future plans on empowering emerging talent and fostering 

cross-disciplinary collaboration. 

Also 33% explicitly acknowledged their social responsibility to reflect Dubai’s diversity, 

ensure accessibility, and build consistent community connections. Another 17% highlighted 

research and ethical stewardship as part of their institutional responsibility. The remaining 50% 

implied community focus through other aspects of their work without directly addressing social 

responsibility. 

4.3  The benefits and challenges of promoting art and culture in the UAE 

A majority (75%) of participants reported challenges in effectively communicating with 

both artists and the public. These include issues such as audience segmentation, language 

diversity, oversaturation on social media, and the difficulty of making complex or experimental 

art more accessible to wider audiences. Maintaining public engagement amid a competitive 

cultural environment and aligning artistic vision with public comprehension were also cited as 

key concerns. The remaining 25% noted internal challenges, such as limited opportunities for 

artists, logistical hurdles, and difficulty standing out in the digital sphere. 

While institutions like Jameel Arts Centre and Alserkal actively collect audience feedback 

to inform programs and understand public interests, they maintain that their foundational 

direction is shaped by internal values and long-term vision, not external input. 

Programs that have achieved strong community resonance include sustainability-focused 

events such as Down to Earth, and exhibitions incorporating underrepresented languages. 

Intimate gatherings like reading groups offer spaces for deeper community engagement. 

Exhibitions centered on Palestine, such as On This Land and Palestinian Memories, have been 

especially impactful, offering emotional depth and cultural solidarity. Welcoming, home-like 

spaces have also supported dialogue and personal connection. Barjeel Foundation’s exhibitions 

on modern Arab heritage have attracted younger audiences interested in regional identity, while 

artist-led events added emotional weight by allowing direct interaction with creators or their 

families. Unexpectedly successful events have included exhibitions on social media or those 

held during politically tense times, which became safe spaces for reflection and hope. 

Governmental collaboration plays a major role, with 75% of institutions receiving support 

from bodies like the Ministry of Culture and Youth, Dubai Culture, and the British Council. 

Such partnerships lend credibility, provide resources, and help broaden outreach through 

educational tours, critiques, and access to materials. Non-governmental support accounts for 

25%, with institutions benefiting from private sponsors, art collectors, and bicultural 

partnerships. Spaces like Alserkal, Sharjah institutions, and Bait Al Mamzar rely on both 

organizational and individual support, enhancing the sustainability and diversity of the local 

art ecosystem. 

4. Discussion 

This research set out to understand how art and communication work together to support 

social development in creative and cultural spaces across the UAE. At its core, the study 

focused on how these institutions connect with their communities and encourage public 
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participation. Through interviews with professionals working in the field, a clearer picture 

emerged of how different organizations operate, what they prioritize, and the challenges they 

face, while they have proved that art can be used as a form of communication. Instagram stood 

out as one of the most widely used tools for reaching audiences and building community. 

But communication wasn’t just about publicity it also played a role in how these spaces 

function internally, helping improve visitor experience and streamline day-to-day operations. 

Interestingly, while most institutions are keen on building long-term engagement, platforms 

like TikTok are often avoided, as they're seen as less aligned with the kind of meaningful 

connection these spaces are trying to foster. Different institutions also approach their audiences 

in different ways. Some aim to welcome everyone families, tourists, and the wider public while 

others focus more on those already involved in the arts, such as students, practitioners, and 

professionals. This has an impact on the tone and style of their communication, and also affects 

how inclusive their efforts are perceived to be. 

While the idea that art can support social change isn't new, this study confirmed how art 

can affect to make social change in the local community. measuring this kind of impact isn’t 

always straightforward. Some organizations rely on numbers visitor counts, social media stats, 

and media coverage while others look more closely at community feedback and repeated 

participation. A few admitted they don’t have a clear system in place for evaluating their work, 

which highlights the need for stronger tools to help track long-term social outcomes.  

Partnerships also play an important role. Some spaces build collaborations organically, 

based on shared interests with the community, while others take a more strategic approach, 

choosing partners who support their vision. These different models reflect the variety of 

approaches found in the sector. 

The research process itself wasn’t without its obstacles. Some institutions were hard to 

reach, and approvals took time. Still, most spaces were clear about their priorities. While many 

value public input, they also stay true to their missions. For example, Jameel Arts Centre and 

Alserkal welcome audience feedback but don’t let it steer them away from their core values.  

Support from governmental and non-governmental organizations, private sponsors, and 

academic institutions remains crucial. Funding and collaborative networks help cultural spaces 

grow, develop new programs, and offer meaningful experiences to the public. Events like 

Creative Career Days and partnerships with universities show how strong this ecosystem is 

becoming. But to keep momentum going, there’s still a need to strengthen those relationships 

and build even more effective ways to understand and measure the impact of the arts on society. 

5.  Limitations & Future Recommendations  

This study is limited in scope, it focuses on a selected number of creative and cultural 

spaces in the United Arab Emirates. It may not fully represent the broader landscape.  

Challenges exist in measuring impact, as organizations like Bayt Al Mamzar and Barjeel 

lack dedicated assessment departments. A major difficulty faced by the creative and cultural 

spaces is effectively measuring impact and gathering data. Some institutions, like Bayt Al 

Mamzar and Barjeel, lack dedicated departments for assessing their influence.  
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Some of the creative and cultural spaces track visitor numbers through registration 

systems, they acknowledge the difficulty of assessing broader influence and limited availability 

of information and lack of access to some spaces in UAE and limitations in time and 

availability.  

The research relies on qualitative methods, such as interviews and case studies, which 

provide in-depth insights but may not capture the full of the social impact of creative sector. 

Time constraints and restricted access to certain institutions or participants may have 

influenced the depth of data collected. In research it is often hard to access reliable data, as not 

all spaces are open to interviews or data sharing, and some institutions have closed 

permanently.  

Future recommendations for studies could expand to include a wider range of creative and 

cultural spaces across different emirates, offering a more comprehensive understanding of their 

role in social impact and development.  

A combination of qualitative and quantitative methods, such as surveys and statistical 

analysis, could help measure the broader social impact of art and communication. With the 

increasing influence of technology and digital platforms, future studies could explore how 

social media, virtual exhibitions, and online engagement contribute to public participation in 

cultural activities. A long-term study tracking the evolution of these spaces over time would 

also provide a deeper understanding of their lasting impact on communities. 

6. Conclusion  

Cultural and creative spaces in the UAE play a vital role in social engagement, artistic 

expression, and accessibility to the arts. Through strategic communication and community 

programs, institutions like Jameel Arts Centre and Alserkal attract and retain audiences while 

fostering cultural exchange. Challenges such as impact assessment, accessibility, and funding 

persist. Government and private sector support remain crucial for sustainability. This study 

highlights the need for stronger evaluation methods and long-term strategies to enhance the 

role of creative spaces in social development.  
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8. Annexes:  

Interview Questions and Guidelines 

#The Role of Communication in (Organization name) 

• What is your role in promoting activities/ events/ exhibitions?  

• How do you promote and communicate your activities?   

• What is the role of technology in your communication strategies? 

• Who do you consider as your ‘target audience’?  

• What are the main messages you try to communicate? (With examples)  

 

#Challenges associated with the promotion of art and culture in (Organization name) 

• What challenges do you face in communicating your messages/ with artists / with 

society? 

• Any other challenges?  

 

#How (Organization name) contributes to social development in the local community 

• What inspired the initiation of these art projects? 
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• How do you measure the impact of your art projects on the local community? 

• In what ways do you encourage community members to actively participate in your 

artistic events? 

• How do you choose your collaborators, and what do you believe collaboration brings 

to the table? 

• What communication strategies do you employ to connect with the local community 

and your target audience? 

• How do you ensure that your artistic message resonates with diverse groups within 

the community? 

• Have you faced any challenges in incorporating community feedback, and how did 

you address them? 

• Are there any long-term plans or strategies in place to continue supporting community 

development through art? 

• Can you share an example of how you've adjusted your approach based on 

community feedback or changing circumstances? 

• What are your organization's future aspirations in terms of contributing to community 

development through art? 

• How do you perceive your role and social responsibility for the local community in 

Dubai?   

• What type of messages/ activities/ exhibitions have been popular /controversial in the 

local community?  

• How do governmental and non-governmental organizations support you?  (local 

community refers to people who live here, regardless of nationality)  

 


