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Values Contained in Social Marketing Campaigns for the Prevention of
COVID-19: A Case Study of the Website of the Ministry of Health and
Prevention in the UAE
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Abstract : This study aims at identifying the most important values contained in social
marketing campaigns to prevent Covid-19 through the website of the Ministry of Health and
Prevention in the UAE, considering that the website is the official electronic portal that is
used to spread awareness campaigns and to communicate with the target audience during the
pandemic period. The study used the content analysis tool to determine the most important
values that have been embedded in these campaigns.
The sample of the analytical study included 95 social marketing campaigns. The analysis
covered all the advertisements that were published to raise awareness about the dangers of
Covid-19. The results of the study showed that news values, with regards to the dissemination

of news and information related to the Coronavirus, came first with 57.42% of the total
values included in these campaigns.
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The study also sought to identify the most important components of the communication and
media strategy of the Ministry of Health and Prevention to limit the spread of the pandemic.
In this context, the results showed that the Ministry of Health and Prevent’s media briefings
and news activities constitute the largest number of media and communication activities,
with 396 media briefings and activities, which intend to provide the media and the public
with updates on the epidemiological situation in the country, and combat false information
and rumors.

Keywords: Social marketing campaigns, Awareness of COVID-19, Marketing mix,
Communication strategies.
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