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Abstract:

This article addresses advertising strategies and the employment of brands in films, showcasing how
movies are used as means to promote brands and products by integrating them in ways that appear natural
and part of the narrative, far from the direct traditional advertisements that might provoke resistance or
rejection by viewers.

The statistical and qualitative analysis of the sample film illustrates how brands and products were
presented in a manner that is integrated with the story and characters, serving the cinematic context and
enhancing the viewing experience without causing distraction or loss of focus. The research also
discusses the impact these placements have on the audience in terms of attention, recall, and the
formation of a positive impression towards the brand, based on case studies and interviews with film
viewers.

Furthermore, the article explores the challenges and criticisms faced by advertising placement strategies
in films, especially when brands are overused in a way that negatively affects the artistic and
entertainment value of the cinematic work. The research concludes that the success of brand placement in
films depends on achieving a balance between advertising goals and the film's artistic quality, while
considering the interaction and impact on the viewer's experience.
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