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 Algerian Women's manifestations in television advertising. Through a semiological analysis  

of an advertising flash model of Elchourouk tv channel "Margarine Dima  " model 
 

 

 

Abstract: 

This study aims to identify the iconic, indicative, and symbolic connotations used in the media 

approach to women, by examining the various dimensions and connotations provided by television 

advertisements in private Algerian channels. 

Indeed, the observer of the flashes that are transmitted through these channels is open to many 

readings and logical interpretations, for the various shapes and colours of the advertising synthetic 

dimension, which prompted us to adopt the semiological trend as a method and a tool in analysis by 

employing the analytical semiological approach. 

This approach is one of the most important semiotic approaches to the analysis of television arts, as 

it is the best approach that sheds light on the mechanisms through which meanings are produced in the 

media contents, reveals the internal relations of the elements of the format, and then reshapes the system 

of significance. 
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In this paper, we have used the semiological approach of Roland Barth to read the advertising flash, 

after cutting it into a set of fixed images to read and interpret them. Our aim is reaching the hidden 

implications of the appearance of women in television advertising in line with the objectives of the study 

in order to monitor the image of women in the folds of this model. 

We can say that the result reached remains an attempt to read and devise, so the approach of 

semiological analysis is close to the truth according to the capabilities of each researcher, and it does not 

provide a consistent analysis as it is an attempt to read. 
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