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Abstract:  

 

The desire of organizations to keep pace with rapid and successive changes and to distinguish 

themselves from others, has led them to seek optimal methods to achieve continuous development, 

providing services and products with the best image, the main one being characteristic is enduring 

excellence in tune with the evolving and growing tastes of customers. 

These  developments and changes that organizations face today have made traditional leadership unable 

to meet its challenges and demands, and have increased researchers' belief in the importance of leadership 

that has a clear vision and is able to anticipate future outcomes. Future horizons and turn that vision into a 

tangible reality that will help bring about positive changes to make it able to stand out and compete. 
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