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Abstract:

In light of the profound transformations taking place in the contemporary digital
environment, digital interaction has become one of the most important strategic approaches to
reshaping the relationship between institutions and their communities. Digital communication is
no longer merely a media outlet or promotional tool, but rather an integrated space for expressing
institutional values and social responsibility.This study aims to analyze the interactive
relationship between digitization and social responsibility through a comparative approach
between the experiences of Arab and international institutions, with the aim of determining the
maturity of responsible digital practices and exploring their communication and strategic
dimensions. The study concluded with a set of recommendations, most notably: the need to
integrate social responsibility into the digital strategies of Arab institutions, develop legislation
that supports more effective digital governance, and adopt artificial intelligence and data analysis
tools to measure the impact of community initiatives. It also called for building a responsible
digital culture that balances technological innovation with ethical commitment, thus
consolidating the concept of corporate digital citizenship as one of the pillars of sustainable
development in the Arab world..
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1. INTRODUCTION

In light of the rapid transformations witnessed by the contemporary world as a
result of the digital revolution, digital technology and modern communication media have
become among the most prominent factors reshaping the patterns of interaction between
individuals, institutions, and societies. Today's world lives in an open digital space where
interests, values, and practices intersect. The relationship between an institution and its audience
is no longer limited to traditional channels, but is embodied through dynamic digital spaces that
enable instant communication, effective participation, and two-way influence.. This radical
transformation has led to the emergence of the concept of digital interaction as one of the
strategic pillars that contributes to building an organization's corporate image, enhancing its
community presence, and achieving its communication and development goals. Today's
institutions—whether economic, social, or governmental—are no longer measured solely by their
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ability to provide services, but rather by their ability to responsibly interact with their internal and
external environment, reflecting their commitment to the principles of social responsibility..

This digital interaction is not limited to disseminating information or managing communication
crises. Rather, it extends to building sustainable relationships based on transparency and
credibility, promoting human values, and contributing to solving societal problems. However, this
new reality poses multiple challenges related to digital governance, data protection, and
compliance with ethical standards in a digital environment characterized by openness and the free
flow of information..

Hence, the importance of studying the dialectical relationship between digital interaction and
social responsibility, as a complementary relationship that contributes to consolidating the
principles of sustainable development and redefining the institution's role as a responsible digital
citizen. The challenge is no longer solely on the effective use of digital media, but rather on
employing it with social and ethical awareness that ensures mutual benefit and enhances trust
between the institution and its audience..whereThis study aims to analyze the experiences of Arab
and international institutions in this field, and explore how some models have been able to
transform digital interaction into a strategic tool for establishing social responsibility, thus
contributing to building more transparent institutions that are more capable of adapting to
contemporary digital transformations..

Research problem:

How can Arab and international organizations leverage digital interaction as a tool to promote
social responsibility and achieve sustainable development in a complex and rapidly changing
digital environment?

Basic assumptions:

1. There is a direct relationship between the level of effective digital interaction and the
organization's ability to implement successful social responsibility initiatives..

2. The effectiveness of digital social responsibility depends on the degree of transparency
and credibility in communicating with the public..

3. Organizations with an integrated digital strategy achieve a broader social and economic
Impact than those without professional digital management..

Research objectives:

1. Analysis of the concept of digital interaction and its communicative and administrative

dimensions.

A study of the development of the concept of social responsibility in the digital context.

3. Reviewing and comparatively analyzing the experiences of Arab and international
institutions in this field.

4. Providing an integrated interactive model that can be adopted to enhance digitally
responsible corporate performance..

5. Proposing practical recommendations to activate digital governance for social
responsibility in the Arab environment..

no

816



AABHATH Review
ISSN: 0834-2170 Volume: 11 / N°: 1 (2026), p815-824
EISSN2661-734X

The adopted methodology:

The research relies on a comparative analytical approach, analyzing the content of the
experiences of Arab and international institutions and studying their communication, technical,
and governance frameworks. A descriptive analytical approach is also employed to diagnose the
reality of digital practices in social responsibility, with the help of some quantitative tools (such
as analyzing interaction indicators on digital platforms)..

Main research topics:

AXxis 1: The theoretical framework for digital interaction and social responsibility

« Definition of digital interaction and its communicative and strategic dimensions.
« The development of the concept of social responsibility in the digital environment.
« Shifting from traditional liability to smart digital liability.

« The role of digital media in building institutional trust.

« The second axis: The practical framework for the experiences of Arab and
international institutions in the field of digital interaction and social responsibility.
« Arab Experiences: Towards Adopting Digital Social Responsibility
« International Experiences: From Digital Interaction to Smart Community Leadership
« An analytical comparison between Arab and international experiences

Axis 1: The theoretical framework for digital interaction and social responsibility

1. Defining digital interaction and its communicative and strategic dimensions

It is considereddigital interactionOne of the most prominent aspects of the
communication transformation brought about by the digital revolution, as it refers to the sum of
communication processes that take place via digital media and platforms between individuals,
institutions, and the masses in a connected and constantly changing digital environment.(Kaplan
& Haenlein, 2020). This concept is not limited to simple technical communication or the instant
exchange of information, but rather extends to include interaction patterns based on actual
participation, co-production of content, and building long-term relationships between
organizations and their virtual communities (Castells, 2018).

In this context, digital interaction represents a strategic tool for enhancing organizations'
communication capital, providing them with unprecedented opportunities to understand audience
needs and engage with their aspirations in real time.Communication Digital engagement enables
continuous, reciprocal dialogue between the institution and the public, enhancing transparency
and providing a broader space for expression and accountability.Strategiclt is linked to
employing this interaction to build a positive corporate image and achieve integrated goals related
to marketing, reputation management, and enhancing corporate loyalty.(Mangold & Faulds,
2019).

Recent studies indicate that organizations that rely on digital engagement strategies based on
inclusivity and credibility achieve higher levels of public trust and competitiveness in the global
digital market.(Smith, 2019). Thus, digital interaction is no longer merely a complementary
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communication activity, but rather a pivotal tool for managing contemporary public relations and
building sustainable corporate identities in the digital space.

2.The development of the concept of social responsibility in the digital environment

The concept of corporate social responsibility has passed Through several developmental stages,
starting with a focus on the ethical obligations of institutions towards society in the mid-twentieth
century, it has now become a strategic element within corporate governance systems.(Carroll,
1999). With the global digital transformation, this concept has been redefined to include
responsibilities related to the digital environment, such as protecting personal data, respecting
electronic privacy, reducing misinformation, and achieving transparency in online corporate
communication (Buhmann & Fieseler, 2019).

In this context, new concepts emerged such as:Digital Social ResponsibilityThis refers to
organizations' commitment to implementing the principles of social responsibility in the digital
sphere through practices that ensure the ethical use of technology and respect users' rights in a
fair and safe digital environment (Elving et al., 2021). This is evident in organizations'
commitment to publishing reliable and balanced content, adopting initiatives to combat hate
speech, and protecting vulnerable groups from the negative impacts of modern technologies.

Research indicates that digital transformation has forced organizations to adopt a new model of
accountability based on interactive transparency, meaning the ability to communicate honestly
and openly with digital audiences in a way that is based on dialogue and participation, rather than
unilateral communication.(Crane, Matten, & Spence, 2019). Digital interaction has thus become
an integral part of practicing social responsibility in a digital environment characterized by
openness and continuous accountability.

3. Shifting from traditional responsibility to smart digital responsibility

With the emergence of artificial intelligence and big data analytics technologies, organizations
have shifted from practicing social responsibility in its traditional form to what is known as smart
digital responsibility.(Smart Digital Responsibility)It relies on employing smart technology to
serve societal and developmental goals in a sustainable manner.(Floridi, 2019).

This phase is characterized by a focus on the ethical use of artificial intelligence, ensuring the
fairness of algorithms, and protecting users from digital biases, reflecting an advanced
institutional awareness of the dimensions of justice and transparency in the digital space.(Kim &
Park, 2020). Recent studies confirm that organizations that apply smart digital responsibility
principles contribute to enhancing digital trust and strengthening their competitive position by
demonstrating their commitment to responsible innovation (Elving et al., 2021).

A prominent example of this transformation is the integration of data analytics tools into many
global companies' social programs to accurately identify societal needs and customize digital
content to suit users' privacy. Thus, the digital space is transforming into a dynamic platform for
achieving smart sustainable development based on transparency, accountability, and ethical
innovation..
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4. The role of digital media in building institutional trust

Digital media is considered one of the essential pillars in building institutional trust in the digital
age, as it provides institutions with direct tools to communicate with the public and present their
own narrative about their activities, values, and community initiatives.(Smith, 2019). With the
abundance and rapid spread of information, digital trust has become a strategic capital measured
by an organization's ability to maintain its credibility and transparency before an engaged and
demanding audience (Morsing & Schultz, 2020).

The importance of digital media lies in its ability to transform corporate communication from a
promotional process into an open social dialogue that contributes to building loyalty and public
acceptance. Institutions that adopt media policies based on candor, acknowledgment of mistakes,
and rapid response achieve a higher level of credibility than those that adopt defensive or
ambiguous rhetoric.(Kim & Park, 2018).

Building institutional trust in the digital space is not achieved through content alone, but rather
through digital behavior itself—the way an institution interacts with its audience and responds to
their comments and feedback. Trust is built through repeated experience and a sense of fairness
and mutual respect, making digital media not just a publishing channel, but a tool for social
dialogue and reshaping the relationship between the institution and society.(Floridi, 2019).

The second axis: The practical framework for the experiences of Arab and international
institutions in the field of digital interaction and social responsibility.

1.Arab Experiences: Towards Establishing a Culture of Digital Social Responsibility

In recent years, Arab institutions have witnessed a gradual shift towards
integrating digital social responsibility. As part of its communication and development policies,
in response to the transformations imposed by the spread of technology and new digital spaces,
social networks such as Twitter, LinkedIn, and Instagram have changed the nature of the
relationship between institutions and the public, transforming them beyond the traditional role of
advertising and news to become a means of community interaction and public accountability.(Al
Jenaibi, 2021).

In this context, the United Arab Emirates has adopted a pioneering model in the Arab region
through digital initiatives aimed at serving the community, such as the Emirates Volunteers
platform, which brings together thousands of volunteers in an interactive digital space to organize
volunteer efforts within the country's vision for sustainable development.(UAE Government
Media Office, 2022). The UAE government also launched the "Digital Identity" initiative, which
enables individuals to access government services electronically with the highest standards of
security and trust, reflecting the concept of responsible digital citizenship.

In the Kingdom of Saudi Arabia, the Government Communication Center has contributed to
transforming government accounts on digital platforms into interactive tools to enhance
transparency and respond to citizens’ inquiries in real time, which has contributed to raising the
level of trust between the government and the public.(Al-Harbi, 2020). Major companies such as
Saudi Aramco and SABIC have also adopted digital social responsibility programs that focus on
education and environmental awareness through creative digital content targeting youth.
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In Egypt, banking and academic institutions have begun adopting plans for digital transformation
in the field of social responsibility. The National Bank of Egypt launched the “Learn Digitally”
initiative, which provides young people with opportunities to develop their digital skills within
the framework of the institution’s social responsibility.(EI-Sayed, 2021). Egyptian universities
also used digital platforms to enhance communication with students during the COVID-19
pandemic, representing a practical test of educational institutions' ability to exercise their social
responsibility in a digital environment (Abdallah & Khoury, 2023).

Despite these advanced steps, Arab institutions still face multiple challenges related to the
absence of clear legislative frameworks for digital responsibility, weak coordination between
internal departments, and limited resources allocated to digital community innovation.(Al-
Menayes, 2020). Some studies also indicate that digital interaction in the Arab world is still
predominantly marketing or promotional, while responsible practices based on digital
transparency and accountability have not yet reached the required level of maturity (Al Jenaibi,
2021).

However, the emergence of digital initiatives with a social dimension, such as the “Al Hackathon
for Good” in Saudi Arabia, or the “Youth Digital Dialogue Platform” in Jordan, is an indicator of
a new trend toward shifting from a communicative response to responsible digital leadership,
which contributes to building societal trust and strengthening corporate identity in the digital
space..

2. International Experiences: Digital Leadership Towards Sustainable Responsibility

Internationally, global experiences demonstrate advanced developments in how
organizations integrate digital engagement and social responsibility within a comprehensive
framework of governance and sustainability. Major companies have come to realize that digital
presence is not limited to promotion, but rather represents a strategic area for building social
capital and enhancing consumer confidence.(Crane, Matten, & Spence, 2019).

For example, the company isUnileverA prominent model in this field is its "Sustainable Living
Plan" initiative, which utilizes digital media to spread a culture of responsible consumption and
encourage sustainable environmental behaviors through interactive digital campaigns targeting
various age groups (Unilever, 2021). The company bases its strategy on the concept of
"participatory social responsibility,” which connects consumers directly to its environmental
programs through direct and transparent interaction on digital platforms.

As for the companyGooglelt has adopted an advanced approach called "Digital Wellbeing,"
which aims to promote healthy and safe use of technology among users. The company also
implements policies to protect privacy and prevent unethical data exploitation, making it an
example of smart digital responsibility that combines innovation and digital rights protection
(Google CSR Report, 2022).

In the same context, it was launchedMicrosoftits global "Al for Good" program focuses on
harnessing Al to serve humanitarian causes such as combating poverty, supporting inclusive
education, and protecting the environment, through open digital partnerships with civil society
organizations and universities (Microsoft, 2023). This approach highlights the shift from
responsibility as an external obligation to being an integrated part of the organization's digital
Innovation strategy.
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On the other hand, the Scandinavian experience — especially in Sweden and Denmark — shows
that— Pioneering the integration of social responsibility with digital governance, as laws require
companies to publish transparent reports on their social and environmental activities via
government digital platforms (Buhmann & Fieseler, 2021). These countries are leveraging big
data analytics to assess the impact of social initiatives and measure their achievement of
sustainable development goals.

What distinguishes these international experiences is their transition from voluntary digital
responsibility to institutional digital responsibility based on accountability, ethical innovation,
and smart governance. These institutions are also based on an organizational culture grounded in
social awareness and the integration of the digital economy and social justice..

3. Analytical comparison: The gap between digital maturity and social responsibility

A comparative analysis between Arab and international experiences shows that the main
difference does not lie in technical capabilities, but rather in institutional maturity and digital
governance.While international organizations treat digital interaction as a strategic tool for
managing community relations and promoting sustainability, Arab organizations still approach
digital interaction from a limited, or mostly promotional, communication perspective (Crane et
al., 2019).

Studies show that international institutions rely on scientific tools to measure social impact, and
issue periodic reports that demonstrate the extent of their contribution to achieving the
Sustainable Development Goals.(Floridi, 2019). As for Arab institutions, they often lack clear
performance indicators to measure the impact of their digital initiatives on society. The absence
of strict privacy protection policies and the weak legal framework for digital governance also
pose an additional challenge to strengthening societal trust.

Despite this gap, recent indicators show that Arab countries are making rapid strides toward
integrating digital transformation and social responsibility, particularly with the adoption of
"smart cities,"” "digital government,” and "green transformation" strategies. Digital transformation
in the Arab region is no longer an option; it has become a tool for development and good
governance, paving the way for the emergence of a distinct Arab model of sustainable digital
responsibility.(Abdallah & Khoury, 2023).

4. Practical conclusions

A set of main conclusions can be drawn from the analysis of previous experiments.:

+ Digital interaction has become a key driver of modern social responsibility., as the
latter is no longer just a moral obligation, but has become part of the comprehensive
corporate communication strategy..

+ International experiences have proven the effectiveness of the smart model of digital
responsibility.Which employs artificial intelligence and data analysis to support social
and environmental decisions.

+ Arab institutions have promising potential To develop this field, digital legislation must
be strengthened, institutional coordination improved, and indicators for measuring digital
social impact adopted..
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+ Digital Trustlt represents the essential pillar that links interaction and responsibility, and

is built through transparency, governance, and authentic human communication in a digital
environment..

Thus, it becomes clear that combining digital transformation with social responsibility is not
limited to developing technical tools, but rather includes building a new corporate culture based
on ethical innovation, digital citizenship, and sustainable governance, concepts that have become
the true standard for the success of institutions in the twenty-first century.(Elving et al., 2023).

Recommendations

First: At the level of Arab institutions

+ Integrating social responsibility into the organization's overall digital strategy, so that
they are not separate initiatives, but rather an essential component of the corporate identity
and sustainable communication plans..

+ Establish specialized units in “corporate digital responsibility.”" Within major
institutions, to coordinate initiatives, measure their impact, and monitor compliance with
international standards in this field.

+ Employing artificial intelligence and data analysisTo improve institutions' response to
public demands in real time, and to analyze public opinion trends on social responsibility
ISsues..

+ Promoting a culture of ethical and responsible interaction across digital

platformsThrough continuous employee training and publishing internal digital codes of
conduct that regulate corporate interaction with the public..

+ Updating local legislationTo include new concepts such as “digital citizenship,”

“electronic social responsibility,” and “transparency through open data,” in line with
global transformations..

Second: At the level of governments and decision-makers

+ Integrating digital social responsibility into national digital transformation policies,
so that it becomes part of the institutions’ obligations towards society and the state..

+ Establishing unified national platforms to display and monitor digital community
initiatives.It allows public participation in evaluation and feedback, enhancing community
oversight and transparency..

+ Launching national programs to raise awareness of digital rights and electronic
responsibilityTargeting schools, universities and the private sector, to spread the culture
of responsible digital behaviour..

+ Encouraging applied academic researchin the areas of digital interaction and social

responsibility, and supporting cooperation between universities and innovation centers to
develop sustainable digital solutions..

Third: At the level of media and institutional communication

+ Reshaping the role of digital media from promotion to empowermentSo that it

becomes a means of transferring knowledge and positive social impact, not just a
marketing channel..
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+ Adopting values-based communication strategies(Value-based
Communication)Highlights the human and environmental dimension in the activities of
institutions.

+ Using digital storytelling techniques(Digital Storytelling)To communicate real stories
about the impact of social initiatives, enhancing emotional engagement and trust between
the organization and the audience.

+ Digital Trust Indicators AnalysisThrough online public opinion measurement tools, to
evaluate the impact of communication discourse in shaping the mental image of the
institution.

+ Benefiting from participatory medialn designing and implementing social initiatives, by
enabling the public to contribute to formulating ideas and solutions through digital
platforms..

Conclusion

The study demonstrated that digital interaction is no longer merely a technical
phenomenon or a corporate communication tool, but rather an integrated strategic system that
reshapes an organization's relationship with its social, economic, and cultural environment. The
digital environment has spawned a new form of responsibility, known as "digital social
responsibility,” which transcends the traditional concept based on charitable work or limited
initiatives, toward more mature, intelligent, and transparent practices based on data, participation,
and real-time interaction..

Analyzed Arab and international experiences demonstrate that any organization's success in
achieving a tangible social impact in the digital age depends on its ability to integrate the values
of social responsibility into its digital strategy and its commitment to embedding the principles of
transparency and ethical governance in the use of modern technology and communication tools.
Organizations that have been able to transition from the stage of communication to the stage of
purposeful interaction are those that have succeeded in building trust, enhancing community
loyalty, and achieving a balance between their economic interests and their social
responsibilities..

At the Arab level, the path is still in its infancy, but it is witnessing a promising shift toward
instilling a culture of digital responsibility, especially in light of the proliferation of government
digital transformation initiatives and smart city projects. However, this development faces
institutional, legislative, and cultural challenges related to weak integration between
communications and social responsibility departments, a shortage of specialized digital
competencies, and the absence of accurate indicators for measuring social impact in the digital
space..

International experience has proven that the shift towards smart digital responsibility is one of the
main keys to achieving sustainable development in the twenty-first century, as it allows for
expanding the circle of community participation, empowering individuals to influence public
policies, and enhancing justice and transparency through open data and continuous interaction..

From this perspective, it can be said that digital interaction today represents a strategic bridge
between technology and humanity, between corporate communication and digital citizenship, and
between economic innovation and ethical development. Organizations that grasp this equation
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will assume a leading position in a world dominated by digital competition and accelerating value
transformation..

In conclusion, the study recommends a shift from thinking of social responsibility as an
institutional duty to viewing it as a digital philosophy of existence that embodies an
organization's commitment to sustainability and translates societal values into conscious and
responsible digital practices. Building a digital future is not achieved through technology alone,
but rather by establishing an institutional culture that believes that the true value of digitalization
lies in its ability to serve people and enhance their humanity..
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